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Both wardrobe needs and toilet needs of the 
gentleman are provided for m this fine Glad- 
stone bay, at right, especially designed for 


trave \ 24 inch bag of water 





eather, lined with cross Morocco 














grain in a pleasing shade of green. Thirteen 

terling silver fittings, compactly arranged, in 
the smart desien called Wall Street. All of the 
fittings ar irried on th lividing panel in 
the center, leaving both sides of the bag fre 

Obviously this is a bag---and a gift---with few 


rivals, € ompletely equipped, #34 Gorham 





extren V smart traveling case below shows consnl 


n forevers letail of i lovely woman's te let Its rict | 
g silver fittings include, in addition ¢ the usuai 
s, a mirror really big enough, squat httle jars for 
s and bottles for lotions. The 1 inch case ts of 

russet leather, smartly lined tn black silk moiré 

leven sterling fittings in the lovely Lady Daphne 


n shown in case illustrated, it ts $160 Gorham 











Ostrich skin from South Africa fashions this luxurious traveling 
case, so compactly and so completely equipped in sterling silver. 
All of the fourteen toilet articles have been cleverly fitted into one 
side, leaving the case proper free for wardrobe space. And every- 
thing has been thought of—lotion bottles, cream jars, a tooth 
paste tube holder! Every article an exquisite piece of silver in 


this Heloise design! A supremely lovely gift, $365 Gorham 


This double-page Gorham advertisement is appearing in December issues of these ‘‘class’’ publications: Vogue, 


ending the Christmas Shopper 





HE well-to-do men and women in every community are reading this 
Gorham advertisement — at the height of the gift-buying season. This 


advertisement is appearing in all the important “class” publications this 


month. It is creating a powerful demand for these distinguished and 
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Inter gn, mirror v hots show t right, $f {t 
three 1 et of 3 r } vutif 
Portia pattern, mirror of w s at left dey Gorham 


Distinguished Gifts 
from *24 to 5365 


For vour most important gifts—consider these un 
usual suggestions from the famotis Gorham silver 
smiths, makers of that fine sterling which distinguished 
hoste SSES the country over have declared the “lov eit 
est of all silver.”” The smart jeweler in your town 
has all these lovely things, or others very like them, 
all from the hands of the Gorham designers. Your 
jeweler will show you that whether you wish to 
spend much or little, the thrilling satisfaction and 
pride of sending these very unusual gifts bearing the 


distinguished mark of Gorham can be yours. 











Spur, House & Garden, Town and Country, Internationa! Studio, Vanity Fair, House Beautiful and Country Life 





Gorham 


to the Leading Jewelry Store . . 


day the order is received. The Gorham Company, Providence, R. I. 


s 


popular Gorham items—gifts of permanent value and unquestioned 
good taste. Jewelers not completely stocked on these profitable numbers 


are assured of immediate attention to their orders—and shipment the 





The Jewelers’ Circular, Published weekly and copyrighted, 1929, by the Jewelers Publishing Corp.. 239 West 39th Street, New York. Entered 


as second class matter February 15, 1902, at the Post Office, at New York, under the act of March 3, 1879. 


Subscription, $4 per year in U. S. 
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Styled to the minute, this 
new Clock is particularly 
adapted to the Christmas 


Gift season. 


OMEGA CLOCKS 


i» the world of fine clocks the name Omega stands out 
in bold relief. It is the symbol of leadership. 


Leading continental stylists have given tomorrow’s styles 
to the Omega of today. A world-wide reputation assures 
the quality that good taste requires. Infinite care, given 
to every detail of casing, timing and finish, lends the final 
touch of distinction. 


The movements conforming to Omega standards are 27 
ligne, 15 jewel movements. Two mainsprings assure a 
continuous and equal flow of power and accurate per- 
formance over a period of eight days. 





Smee Pood ——— ay 


15 Maiden Lane, New York = 





Cr ER MOG 
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hi > WATCHES / | ; aw? 


EST.c) 21866 


He perbt Gp 
“ LONGINES WATCH 
PIONEER OF THE AIR 


OE a “| More than sixty years of continuous improvement have assured the Lon- 


gines watch a world-wide reputation for accuracy. 


Justifying the absolute reliance placed in their precision, Longines have 

(OR been exclusive time equipment on nearly every long distance flight in the 

x history of aviation, including this year’s outstanding achievements of 

SG; WILLIAMS and YANCEY, ASSOLANT, LEFEVRE and 
LOTTI and the GRAF ZEPPELIN. 
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Longines watches are priced from $35 to 
$3,500 and are sold by leading jewelers 
Write for illustrated booklet 


TRUE PIONEERS OF THE AIR 
Longines in 1927 first broadcast the correct time over the 
radio. Now the “Longines Musical Note” is heard daily over 
one hundred stations from coast to coast 


eee 
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= A. WITTNAUER CO., 402-404 FIFTH AVE., NEW YORK 4 
CHICAGO MONTREAL GENEVA 





This advertisement, appearing in the Literary Digest, National Geographic, Collier’s, 
Liberty, American Magazine, Canadian Homes & Gardens, in December, together with 
daily broadcasting of “Longines Correct Time” over 100 stations from coast to coast will 
increase the public demand for the world-famous Longines watch. 
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Baker Light and Medium 
Wedding Ring Blanks 


WELL ROUNDED INSIDE 


HE ring blanks in these series are made 
and are half round. They may be had in p 
colors and karats of gold. 


These rings enjoy great popularity and, like al 


LIGHT—HALF ROUND WITH RIMS 


% iis PR gece EE Stan ll | 
391 Tis 393, 8" sake 












i | 
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wy 
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MEDIUM-—-HALF ROUND WITH RIMS 














MEDIUM—HALF ROUND, PLAIN 

















BAKER & CO., 


54 Austin St:, Newark, N. 


30 Church St, . 760 Market St. 
New York San Francisco 


both light and medium 
latinum and the various 


| the other items of our 
extensive line, they con- 
form to the Baker stand- 
ard True Uniform and 
Clean Cut. 


Series 390 to 394 are 
light, half round and 
are rimmed. We make 
them from 2 to 3 milli- 
meters wide. Series 290 
to 294 are medium. 
They are rimmed and 
half round too, and are 
made from 2 to 4 milli- 
meters in width. 


Series 284 to 288 are 
plain rings, are medium 
and are made in widths 
of 2 to 4 millimeters. 


All these ring blanks 
are graduated in % mil- 
limeter widths. 


INC. 
J. 


5 So. Wabash Ave. 
Chicago 
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CREATORS OF THE UNUSUAL AS USUAL 
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Ensemble Costume Jewelry thai 
is distinctly the choice of the 
select patron. 

Masterfully conceived creations 
in Carnelian, Lapis, Rose 
Ouartz, Amethyst and_ stones 


of the Vogue. 















Walter Lampl Ensemble 
Jdakers of Platinum. & Gold Chains J Cw € / r Y 


TWENTY WEST FORTY-SEVENTH STREET, NEW YORK 
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|, =r more than in-= 


trinsic value is embodied in 


watches designed by 


KREISLER. 


That something may be 
called “artistry” or “crafts= 
manship~ 


Whatever the term—the 
result is evident —unques= 


tionable distinction. 


ay RC GP? 
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, JACQUES KREISLER & COMPANY 
72-4585 


36 WEST 47th STREET, NEW YORK 
55 EAST WASHINGTON STREET 





CHICAGO: 





ENAMELED 
4 STERLING SILVER 
BOUDOIR SETS 


The PICARD line is now 
Nationally Advertised ! 
Through such publications 
as Vogue, Vanity Fair, 
House & Garden and Arts 
& Decoration, over 2,000, - 
000 families of recognized 
high buying power are 
reached monthly. 

















Backed by a very am- 
bitious and thorough Di- 
rect Mail Campaign, many 
prospective buyers will be 
referred directly to your 
store. Be sure to take ad- 
vantage of this New Nea- 
tional Campaign. Write 
now for your cony of our 
new booklet, ‘The Ro 
mantic Story of Enamel’ 














The distinctive quality 
of design and excellence 
of craftsmanship of the 


) 
DICT ABN f Cy | 
PICARD line of Sterling 























Only genuine PICARD creations bear 
the PICARD mark of excellence. 
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STILL LEADING 
TRE FIELD 


S<3 

= as to Price . . . Quality . . . and 
Workmanship. The Bristol Ring 
is the product of many years of 
careful work and attention to de- 
tail, Each ring is made with the 
prime thought of creating a band 
of beauty. Bristol Rings are seam- 
less and hand carved and chased 







These rings are 
supplied in three 
widths with beau- 
tifully embossed 
tags bearing retail 
selling prices. 


by master craftsmen. There is a 
style to suit every taste and purse. 


“CONTENTMENT” 
WEDDING RINGS 


are masterly Bristol creations. 


They are made in three ap- 
pealing patterns—rounded— 
tapered and domed—and 
channeled diamond - paved, 
available in Platinum and 





18K White Gold. They are The channeled Wedding 
priced low enough to permit Ring . . . the newest ad- 
a fair profit and still enable dition to the “Content- 


ment” Line. It is a 


you to offer good value to 
diamond-paved ring that 











your trade. Order a selec- 
bespeaks refinement and 


tion of these rings on Memo. 





\ BRI 6 fos / 


HAND CARVED ; 
‘. orien yy 


style. 






and judge for yourself. 





SOLD THRU 


**Refinement and WHOLESALERS 


Price Combined” ONLY 


BRISTOL SEAMLESS RING CO. 


Main Office and Factory - - - 123 Liberty Street - - - New York 


New York Representative: Mid-West Representative: Traveling Representative: Pacific Coast Representative: 
A. H. Disbrow Herman R. Holzner . ’ Alfred H. Bullion Co., Inc. 
9-11 Maiden Lane 31 N. State St. Eastern States 717 Market St. 

New York City Chicago, II. S. C. Steinmann San Francisco, Calif. 


\neeannnanannna” 
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(| When you combine the full force of modern 
style appeal with the practical considerations 
of usefulness and moderate price, you have 
indeed a powerful sales advantage. [That is 
precisely the sort of advantage you will recog- 


nize in these new Accessories by Benedict. 


([ Desk Ware, Bridge Sets, Smoking Sets, and 


separate pieces —colortul . . . sparkling with 
the vivacity of the modern manner, obviously 
SMART —few can resist their appeal ! ([ Write 
for interesting descriptive folder showing a 


number of these new items in full color. 


ACCESSORIES by BENEDICT 


BENEDICT MANUFACTURING CC 


Dept.,K 


Canadian Factory: 














Ea 
rk Sales Office and Sample Display: 36¢ 


st Syracuse, N. Y 


Street 


Fiftt Avenue. near 2~AZth 
ear 34 


T / 
|renton, Ontar 
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American 1B eauty 


STONE-STYLE RINGS 
featuring HELLER -SYNTHETICS 


CEYLON SAPPHIRE — ZIRCON -— ULTRALITE 
EMERADA ~— ROZIRCON — BLUE SPINEL 
Combining the foremost achievement 
in modern synthetic stones, with the 
utmost tn. ring mountings today ~~ 


UNTERMEYER ROBBINS 6 CO 
, 20 West 412 St, NY. : 


SE aw tne ee 
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pene he vital message to America’s makers and wholesale sellers of general 
merchandise is a message founded solidly upon today’s economic needs. It 
says unequivocally, 


tersely, 


Concentrate your sales activities here because here will be attracted the mer- 
chant buying power of the nation. Scattered sales offices and sales organizations 
are no longer feasible. Concentrate at Chicago because Chicago, not merely 


today’s great center but tomorrow’s greater center, holds the fullest measure of 


success for you. 

Concentrate in The Merchandise Mart at Chicago! Join the others of your 
industry who will be found participating in the benefits of the New Economy— 
in modern, well-lighted, practical sales and display rooms along the broad cor- 
ridors of the Colossus of Marketplaces. 


Join them in this wholesale city under one roof so that your customers may 
have the economical advantage of shopping leisurely, deliberately, on a single 
floor. Experience the frequent visit of merchants who will come to market oftener, 
spend less time, buy more, and have more time left for selling at the store. 


Join the leaders in your industry in the benefits of a merger of efforts—stand side 
to side with your allies and note a new moral tone that reaches and affects everyone. 


The trade will expect to find you there—on your floor at The Merchandise 
Mart. Blue prints of desirable sales, display and flexible storage space should be 
requested now. Occupancy early in 1930. Address, 


THE 
MERCHANDISE 
MART 


WEST WACKER 


215 DRIVE. CHICAGO 


with complete authority, Concentrate at Chicago! 


HE Merchandise 
T Mart will place a 
comprehensive, per- 
manent display of 
modern merchandise 
in manufacturers’ 
salesrooms within a 
night’s journey by 
rail and four hours by 
air from a territory 
embracing 17% of the 
country spopulation, 
70% of its wholesale 
sales, and 65% of its 
retail outlets. 


Of eighteen floors and 
a central tower of six 
additional floors, the 
building will com- 
prise 4,000,000 
square feet of floor 
space, or approxi- 
mately 200,000 square 
feet to the floor. 
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=| They are not merely platinum front— 

{1 They are completely encased in platinum! 
: Top—Sides—Underneath—In-between—Everywhere. 

. Our entire line of 14K Jewelry is made that way. 
Brooches Pendants 

Bracelets Necklaces 

Bar Pins Scarf Pins 

etc. 
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Until Christmas Day we will fill inSlantly reorders 
from our costume jewelry line which includes pieces 
mounted with Carnelian, Jade, Amethyst Quartz, 
Rose Quartz and Russian Lapis in precious 


metal. Come, write, phone or wire! 


ee 


STERN anv STERN 


INCORPORATED 





SHOWROOM~—580 5% Ave., New York a 
FACTORY AND OFFICE, 131 Liberty St., N. Y. C. 
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THE ENGRAVER. receiving a blank setting, may well be said to have only his 


own good taste and judgment to guide his facile fingers. This is really enough, for he, like his fellow 


workers, is a competent, thoroughly skilled craftsman. However, his fount of knowledge, taste and 
judgment have an added source—in the organization behind him. 

Katz & Ogush are ever on the alert, definitely style-conscious, aware of the mode and manner in 
all fashions related to fine jewels. This is instilled in the engraver, as in all others in the shops where 


Certified Platinum is wrought into sales-producing jewels. 


KATZ & OGUSH, INc. 


NEW YORK CHICAGO 
33 West 60th Street 55 E. Washington St. 
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A gift to capt feminine fa 

he @ Here is a solution to the gift problem that your customers will be grateful for. . 

@ Varnistar Pendants and Earrings, perfect five-pointed stars, cut from the finest genuine crystal 

under our exclusive patent No. D-74127 are available in four sizes, mounted in sterling silver or 

white gold. 

@ The Varnistar may also be had in the different colors of the five points, namely, blue, green, 

red, yellow and white; as well as amethyst and topaz. 

3 @ Members of the Order of Eastern Star will be happy to receive a gift of this character because oa 
of its symbolic significance. 

@ You can do a profitable business on “Varnistar’” because its price is moderate and its appeal 

extends to over 2 million members of the order. 


Warning—There is only one Varnistar; it is protected by patent and identified by our trade mark. 
Any infringer of our rights will be liable to prosecution for infringement. 


A STEPHEN VARNI CO. Jaan, 17 
PN | 15 Maiden Lane New York : <— 


Importers and Cutters of unusual gems and stone bead necklaces 














Y, ( | i ii KR 






The Approval of Women is the 
biggest factor in the success of 
the jewelry business. This es- 
sential, none of us can ignore. 
D. M. Watkins Co. has this basis 
constantly in mind in creating 
findings that bear the stamp of 
refinement even to the smallest 
detail. 





Pat. No. 1,726,704 





Pat. Vo. 1,738,371 hf 
| if ! 


Patents have been lak 
| [4 





This new safety catch 





has many _ exclusive 
features. Its wide base 





granted on the Wat- 


pi 
| kins Necklace Clasp. Al 





facilitates setting-up 





Introduced many 





and soldering oper- 
ations. It sets high, 
preventing solder from 
entering the working 





months ago, these 





clasps have met with 





instant approval wher- 






-ver shown or used f ; 
, ro eee We manufacture and carry in 


stock the largest line of Jewelry 
Findings and Metal Ornaments 
in America. 


parts. 










; 


AT WATE 








| 
| 
| 
274 PINE STREET GASPEE 2758-2759 PROVIDENCE RI. al 
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RBUTY WEDDING RINGS, 


THE MODERN VOGUE+MOUNTINGS 
OF EXQUISITE DISTINCTION = = = 


BYARD * F: BROGAN 


PHILADELPHIA, PENNSYLVANIA 


| 


MANUFACTURER OF MOUNTINGS AND DIAMOND SET JEWELRY 
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How the BLUE BOOK serves 
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the MISSISSIPPI VALLEY 


The Blue Book is the very thriving 
heart of the Jewelry Industry .. . 
ever ready and alert to help you in 
selling... Place it on your counter 
... it’s easy to sell from. It is your 
personal Jewelry guide. 


Business is looking forward to the com- 
ing year with confidence. It is the opin- 
ion of many leaders that new and higher 
levels of prosperity will be established in 
1930. 


A number of factors indicate that the 
next twelve months will be a period of 
unusual business activity. One of the 
most important of these is the effort 


which President Hoover has put forth to 
co-ordinate all forces which will affect 
business favorably and keep money flow- 
ing in the channels of trade. 


The prosperity of the Mississippi Valley 
—the vast territory which the BLUE 
BOOK serves—will be greatly increased 
by the constructive program which has 
been outlined by the administration. 


A BILLION DOLLARS FOR WATERWAY IMPROVEMENTS 


The President suggests the expenditure 
of approximately a billion dollars for the 
improvement of our inland waterways. 
Of this amount by far the greater part 
will be used to deepen and extend the 
water routes of the Mississippi Valley. 
The tremendous undertaking will be of 
four times the magnitude of the Panama 
Canal. It is the President’s recommenda- 
tion that the work be started at once and 
that the entire system be completed with- 
in the next five years. 


This gigantic construction program will 
necessitate the expenditure of millions of 
dollars annually in this favored sec- 
tion. Transportation facilities will be 
permanently improved. Prosperity will 
be increased. BLUE BOOK JEWEL- 
ERS WILL PROFIT. 


In addition to the waterway program 
further steps have been taken by the 
administration to make 1930 a record 
year. 


THE PRESIDENT’S PROSPERITY PROGRAM 


In a series of conferences at Washington 
the outstanding business leaders of the 
nation have pledged the fullest support 
to the President’s prosperity program 
for 1930. The purpose of these confer- 
ences was, “To facilitate the present busi- 
ness momentum on which employment 
and earnings and buying power have 
arisen to high levels. 


The railroads have indicated that they will 


spend over a billion dollars for new equip- 
ment and for construction work so they 
will be in a better position to handle an 


ever increasing volume of business. 


The industrial leaders of the country have 
pledged their support, and have promised 
to aid in every way possible in making 
1930 an outstanding year from the stand- 


point of business activity. 


The Norris, Alister-Ball-Bridges Co. 


GARLAND BLDG., CHICAGO, ILL. 
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HIS attractive clock 
UlIMeTeloMielTietelaeleye) 


to the library or executive's desk 





An enthusiastic gift, welcomed 


Priveie vel icceM Mn iia s cae 


ing, with unquestionably the 


most accurate 8-day movement. 





UST a few short months ago, Van Sicklen of Elgin 
_ einer Crest-Craft Personal Pocket Accessories. 
Today Van Sicklen looks back on the most outstanding 
and instantaneous success ever accomplished in its field! 
aaa ne Crest-Craft had to be good to get where it is in such a 
MARBLE aa ' 7 short time! 

And it is! You never before saw anything like the 
| success Crest-Craft has scored simply because you never 
before saw anything having such instant appeal and 
| dominant distinctiveness as these Crest-Craft pieces. 


H COMPANY in« 64 WEST 48" 





Three reasons have made Crest-Craft what it is today. 
First, the personal appeal of the monogram, a thing of 
beauty and intimacy attached while the customer waits. 
Second, quality materials and expert craftsmanship that 
rank among the best in the world. Third, prices that give 
the public the greater beauty, quality, utility and personality 
of Crest-Craft pieces at no greater cost than ordinary 


Reproduction of Advertisement which appeared in a recent issue of 


THE SPUR MAGAZINE 


This handsome illustration on a_ recent back 
cover of SPUR presented the Zenith Ball Desk 


Clock in natural colors to a wealthy and discriminat- 
ing consumer audience whose thoughts in the near 


future will be gift-wards. 


articles. 
There’s profit in personality—and Crest-Craft gives you 
both! Get the Crest-Craft catalog — write now / 


Here is a national tie-up of tremendously important 


character, and Zenith dealers should surely profit | 

rr CREST-CRAFT 

PERSONAL POCKET 
ACCESSORIES 


These exquisite 8-day clocks are obtainable in 
Italian Marble and Brazilian Onyx in an assortment 
of color effects including black, white, green and 


sienna; in two sizes—8”x8", or 514%4"x514" base. 


ZENITH WATCH Co.. INE. | ai ly b/, 
Sole Agents in the United States | lt L C, Ej} q_ 


G44WEST 481t STREET NEW YORK 


eae z | or Etcin 
Pocket and Wrist Watches and Clocks 


VAN SICKLEN CORPORATION, 366 Bluff City Blvd., Elgin, Ill. 
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LET TARNEX 
TALK To YOU! 


One application of Tarnex keeps silver bright 
months longer than ordinary polish. Tarnex 


itself proves it to you. Send for a free trial jar. 


You Sell Tarnex 
You Use Tarnex 




















Tarnex makes money for you. It is easy Po 
: to sell. Tarnex saves money for you. Ps 
Tarnex Prevents Tarnish ; 
It preserves your stock. on 
Tarnex, the new paste, is not a lacquer, but is more Po 
| than a polish; contains no scouring abrasives, acids Send f hat F Ps Gems 
or alkalies; does not harm plated ware; is non- end for that Free Jar Po : 
poisonous. ao Free Trial 
Attractive display free with order of one dozen jars. Pd lathe 
Bright Metals C ag 
right Metals Corp. i, 
1 Hunter Avenue Long Island City City 
i RA: He 









































FOR NEARLY A CENTURY 





JUERG 


ANDERSEN CO. 
CHICAGO 





MAKERS OF FINE 






DIAMOND JEWELRY 








THE 





JEWELERS’ 








FOR 700 YEARS- 








Half a 
billion dollars 
worth of merchandise 
and machinery: 


°%s yours to choose from at the 





You will be especially interested in 
the Fair’s unusual presentations of 


34 exhibits of precious metals, 
jewelry, clocks and watches. 
467 exhibits of applied art and 
artistic crafts. 
93 pont pall of glassware and 
ceram 


10 Fa exhibits of every kind of 
° merchandise — new, _ profit- 


able merchandise—await you at the great 
Leipzig, Germany, Trade Fair! 


Here you will see the fastest-selling prod- 
ucts of manufacturers from 21 different 
countries—the widest selection of choice 
merchandise in the world! 


Buvers—185,000 of them—from 44 differ 
ent countries attended the Fair last year. 
They left with $500,000,000 worth of prof- 
itable purchases—purchases that included 
toys, machinery, hardware, china, glass- 
ware, house furnishings, textiles, notions 
and hundreds of other lines. 


You, too, will find the goods you want at 
this vast market place. You'll also find 
new ideas and new merchandising methods. 


Plan today to join the Fair’s ever increas- 
ing number of buyers this Spring from 
March 2 to & Just write the New York 
office for full information. We shall be 
very glad to tell you how inexpensively you 
can make this trip to Leipzig both profitable 

and __ pleasurable. The Leipzig 


VN Trade Fair, Inc., Dept. J.C.-12, 11 
West 42nd St., N. Y. C. 


LEIPZIG TRADE FAIR 


MARKET PLACE OF EUROPE 


THE 
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Z” pERy WATCH \ 
COMPANY 


Bienne Switzerland 


BAGUETTE 
PRECISION! 


6, 5 x 16 Also 


Millimeters , 
1014 ligne 
934 oe 
6, 5 x 20,5 ; : 
Millimeters 3” 
73/4 ee 
9 x 20 a 
Millimeters 44 °* 





Movements Shown Actual Size 


EVERY PART 
INTERCHANGEABLE 


Representative 


JOE LIPSCHUTZ 


\ Phone Bryant 3541 Pe 
* 48 West 48th St. New York ef” 


00g Oo Oo008 
SEAMLESS © TUBING 














ANY O IN 


SHAPE Oo PLATINUM 


PLATINUM 


and 
IRIDIUM—PLATINUM 
-10%—15%—20%—25% Iridium 


PLATE AND WIRE 





Would you like a copy of our 
new catalog on Seamless Tubing? 
It will be sent upon request. 


THE AMERICAN PLATINUM WORKS 
N. J. R. R. Ave. at Oliver St. 
NEWARK, N. J. 
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Carved, Uniform and Graduated 
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Genuine 


ANTIQUE JEWELRY 
In Silver and Gold 


Nothing suits the present vogue of femi- 
ninity better than antique jewelry set 
with real stones. 


Our assortment of Necklaces, Lockets 
and Chains, Bangle Bracelets, Flexible 
3racelets and Costume Pieces is priced 
from $5.00 up in silver, and $15.00 up 
in gold. 


Memo selections to responsible stores. 


LEO ELWYN & CO., INC. 


23 West 55th St., New York City 






































|| ALMOST A CENTURY OF EXPERIENCE— _ || 


is in back of every Ketcham & Automatic Eyeglass Holders aaa. 
McDougall product. Founded illustrated herewith—are no ZZ 
in 1832—when we supplied exceptions to our century old 
the trade of the day with standards. Each is a modern 
thimbles—we have always kept design, attractive, novel and 
abreast of the trends and_ practical. Perfectly finished in 
styles. And we have 14K White Rolled Gold 
always featured qual- and guaranteed against po 
ity, workmanship and defects—these Moderne 
value. Automatic Eyeglass 
Holders are salable, 
profitable merchandise. 








The f our Moderne 





Write for Our Illustrated Price Lists. 


KETCHAM & McDOUGALL, INC. 


15 Maiden Lane Established 1832 New York 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 
in Jewelry of Highest Grade 








Necklace Clasps and Novelty Jewelry 


Rondelles. 


MODERN NOVELTY CO., INC. 
126 South St., Newark, N. J. 


Barrel-clasps. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kolimar & CO. 


18 Columbia Street 











Go’ 
bia. 
lakers of the its Co, 


w- STERNSET 


RINGS 
And Pendants to Match 


Chrough wholesalers only 
401-7 MULBERRY STREET j 











BARRASSO & BLASI 


THE HOUSE OF CAMEOS 


Lady's Stone Rings — a. Mountings. 
Pendarzte — Earri 


CAMBO SROOCHES 
Sold through the jobbers only. 
81-33 Governor St., Newark, N. 4d. 








New Jersey Jewelry Mfg. Co., Inc. 


60 Columbia Street 


HENDY RUFEISEN-IN¢ 


‘MANUFACTURERS OF 


DINGS OFAAQUALITYY 


126-128 South Street 
Ohicago Office, 831 N. State St. 





bs gg eo a. fine geld 
is spring rin I 
Various kinds of Faney Linke—P = lain and at 


Phone Mitchell 2569 





RIN GS—a speciatty with 


Louis Bleiberg 
336 Mulberry Street 


Sterling Fireless Siiver 


Reduces polishing to a minimum and obtaine 
lasting brilliance. 


JOHN J. JACKSON 4 CO. 
All Sterling and Fine Silvers Relling fer the Trade 








What Ie the 
Jabel Ring Mfg. Co. 


putting out now? That is the question 
the ring trade ie asking. 401 Mulberry &t. 


SEND FOR SAMPLES 
TAGS Ski: 
ALL COLORS 

ARCH CROWN MFG. CO. 


82 Warren &t. Newark, N. d. 
Originators and Patentees 








WATCH CASES 


We Specialize in Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Ollver Street 


Ye to 2 carat 18K Engagement Ring 
mountings ornamented with small 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 


If you SELL to schools, colleges and 
raternities BUY from 


CRESCENT RING CO., Ine. 


365 Mulberry Street 
Leading 


Manufacturers of RINGS and PINS 


For Fraternal and Scholastie 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black Onyx Blue Onyx Bubies 
Sardonyx — — Amethystes 

All noon Exclusively 
RIN IGS fer Jobbers 





BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 





ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2406 





THE GENERAL ALLOY CO., Inc. 


Correct White, Green, 
Alloye & Solders Yellow and Red 


WEDDING RINGS 





Cc. B. W., INC. 


10, 14 and 18K Rings—Jobbers Only 


891 Mulberry Street Tel. Market 8820 
New York Office, 98 Nassau St 








Gold and Platinum Solders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


61-03 East Kinney St Newark, N. J. 


the HELEN MFG. ©05 


475 WASHINGTON ST, 


GS & MOUN  INTING? 


L. FRITZSCHE & CO., Inc. 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 











Wefferling, Berry, Wallraff Co., Inc. 


Makers of 
FINE EMBLEMATIC JEWELRY 
Eight Rose Street 








M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1453 60 Columbia 8t. 





Jewelers’ Settings and Soidera 
Refiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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JOHN W. BLOCK 


Manufacturing Jeweler 


22 WEST 48TH STREET 
NEW YORK 


Fancy Cut Diamond Jewelry 



























Seasonable Merchandise 


which includes 


HIGH GRADE EMBLEM RINGS AND JEWELS FOR ALL 
FRATERNAL ORDERS 


We Make Pins for Practically Every National Fraternity and Sorority 


All of the Above Are Carried in Stock and Made Special to Order 


WENDELL & COMPANY 
Two Modern Factories 
NEW YORK CHICAGO 
36 West 25th Street 618 W. Jackson Blvd. 














JEWELERS—13 DAYS TILL CHRISTMAS 

W ITH YOUR BUSY SEASON GOING STRONG 
JUST WHAT YOU NEED We Solicit Your Orders 
QRDERS FILLED PROMPTLY 


HAVE LARGE STOCKS ON HAND J. W. JOHNSON 


NoT EVERY ITEM THAT’S MADE, BUT ILVERWARE 























SILVERWARE IS OUR SPECIALTY a Sane 
ORDER NOW 14. Maiden Lane 1 W. 47th St. 
No NEED TO WAIT NEW YORK 
66 Th P l Jewelers who are interested in keeping in touch 
C Fuse ss siththe industry, who want to know what is right 
in style, what is right in price and in merchan- 
of the dising, who want to be supplied with practical, 


profitable ideas from week to week, are regular 
Industry 9 subscribers and readers of THE JEWELERS’ CIRCU- 


LAR. 


























THE JEWELERS’ CIRCULAR 


December 12, 1929 








the Worlds big Jewelry Centers both in New 


BUY ML 


NEW YORK 








NEW YORK ... World Market Place . .. Serving the discriminating, and also the millions . . 
Facing the centers in Europe, close to all the world . . . With its smart shops and clever craftsmen 
. . . Fashion Center and Focal Point of awhole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Leys, Curistie & Co. 
“Orienta”’ Pearls 


65 Nassau St. 


BADGES, EMBLEMS, MEDALS 


Dieces & Crust, 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


BALANCES, SCALES 


CuriIsTIAN Becker, INc. 
Balances (Diamond and Gold) 


92 Reade St. 


CLOCKS 

Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 

Poote Criock Div.—Morse Prop., Inc. 233 
Spring St. America’s Most Accurate Timepiece. 


Henry Socnarpd, 3 Maiden Lane. Importers 
of Fine Desk, Boudoir, Traveling Clocks 


CRYSTAL—COLORED GLASSWARE 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 


Mappock & Miter, Inc., 39-43 W. 23rd St. 
‘Royal Worcester China’’ 


DIAMOND IMPORTERS AND 
CUTTERS 
BauMGOoLpD Bros., Inc. 
Diamond Cutters 
BirNBAUM Presse Co., INc. 62 W. 47th St. 
Diamond Cutters 
Cuas. P. GotpsmitH & Co. 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 
Jewel-Gem Co., Inc., 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 
Su1iMAN Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 
J. R. Woop & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


62 West 47th St. 


DIAMOND JEWELRY 

C. V. DouGcHeErty Co., Inc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 

Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 

Strarcer & Sons, Inc. 527 Fifth Ave. 
Finest Type of Platinum Diamond Jewelry 





FOUNTAIN PENS AND PENCILS 


Pen-O-GraPpuic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 


NOVELTIES 

Victor E. Leprrer 123-125 West 33rd St. 

Adv. Souvenirs for Store Openings, Anivs., etc. 

Max SINGER 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 


Papazian Bros., Direct Importers, 2 W. 46 St. 
Undrilled & Seed Pearls, Zircon, Jade, Coral. 


PLATINUM CHAINS AND MESH 
Corsetr & Berro.oneg, Inc. 74 W. 46th St 
Chains, Mesh, Plat. Cord, Watch Attachments 


PRECIOUS AND COLORED STONES 

R. J. BLuMENTHAL 65 Nassau St., 
Jade for Manufacturers—Beads 

R. A. BrerpensacH 48 W. 48th St 
Diamonds, Precious and Imitation Stones 

Max Durarrourc, Lp. 580 Sth Ave. 
Synthetic Calibre, Ring Stone, Importers 

Jures Franxuin, INc. 452 Sth Ave. 
Pearls and Precious Stones 

AtFrep La Frantz & Co. 41 Forsyth St 
Jobbing Colored Stones, Cutting, Encrusting 

Max Natuan Co. Estab. 1886. 68 Nassau St. 
Pearls, Precious, Imitation Stones. Mail orders. 

Max Stern & Co. 17-23 John St. 
Importers of Ringstones of Every Color 

Supreme Stone Imp’t Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 


J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 
ArAx Jury. Mrc. Co., Inc. 74 W. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 
Asiatic Art Jewexry Co., INc. 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 
Boyajyran’s Sons Co., INc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 
Inp1A JEWELRY Co., 307 5th Av. East Indian, An- 
tique, Enameled, Gold, Silver, Real Stone J’l’y 
Jacoss & Lesov, 83 Canal St. Manufacturers 
Oriental Costume Jewelry, Special Order Work 
KERPEN BROTHERS 353 Fifth Ave. 
Genuine Amber Beads & Amber Jewelry 
Mortimer B. KLING “The House of Jades” 
Necklaces, Costume Jewelry. 65 Nassau St. 


REAL STONE GIFTWARE 


Avucust Di1ncetpgin & Son 551 Sth Ave. 
Real Stone Ash Trays, Special Order Work 





PRECIOUS METALS 


Baker & Co., Inc. 30 Church St. 
Jewelers’ Settings and Solders 


Jounson, MatrHey & Co., Inc. 15 W. 47th St. 
Platinum and Other Precious Metals 


REPAIRS FOR THE TRADE 


22 West 48th St. 
Repairers: Watches, Clocks; Timeology 


S. Herrer & Co., 49 Maiden Lane 
Silversmiths, Jewelers, Platers, and Colorers 


Kinc & Co., 40 John St. 
Repairers, Silversmiths, Jewelers 


I, Ros—ENBAUM 36 West 47th St. 
Fine Jewelry Repairing—Special Order Work 


93 Nassau St. 
Repairers; Watches, Dials, Supply Material. 


SAMUEL BERNARD 


Factory P. TiEcHE 


RINGS, RING MOUNTINGS 


DATTELBAUM & FRIEDMAN 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


SEED PEARL JEWELRY 


Eastern Peart Co. 64 W. 48th St., 
Mfrs. Seed Pearl Jewelry, Also Repairs 


SILVERWARE 


Dersy Sitver Co.s 10 Maiden Lane, Werld Re- 
nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 


AtpHEus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


WATCHES—IMPORTED 


Cortesert WatcH Co., Watches and M’ts. 
M. Foerster & Son, Agency, 15 Maiden Lane 

Lussac Watcx Co. 12 John St. 
Importers of Swiss Watches of all prices 

A. SHaprro & Son 48 W. 48th St. 
Specializing in Men’s Platinum Watches 


I. TANNENBAUM Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 

KrigGerR & DRANoFrF, 10 W. 47th St. 
Direct Agents for Bulova Watch Material. 

Picxorr Bros., 56 Christie St. Am. & Swiss 
Materials, K.K., G.S. & Standard Crystals. 
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DIAMOND 
JEWELRY 


Precious stones laid in settings of appropriate loveliness 





—our diamond jewelry is consistently an exquisitely 


rendered interpretation of the supremely and distinctive- 


ly smart. 


For stores with a quality clientele. 





GOLDSMITH, STERN & CO. 


ESTABLISHED 1868 
136 West 52nd St., New York City 


MANUFACTURERS OF GOLD AND PLATINUM JEWELRY 
IMPORTERS OF DIAMONDS AND WATCHES 


CHICAGO LONDON PARIS AMSTERDAM CHAUX DE FONDS 


See ae TH eet Fog ieee 
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ONE Happy CHRISTMAS Eve : 


meaning your wife, 


SIR ADAM, with the 


CIRCULAR 








silver gift you give her 
- ; u 


Being one of Eve’s daughters her feel- 
ings and instincts are just as femi- 
nine as the curl of her hair or the 


curve of her mouth. 


So it’s simply feminine and natural 
that she should adore nice things. 
Pretty clothes, so that she looks nice 
to herself ... and to you. A table 


that smiles and sparkles with radiant 


$20 TO $30 
silverware ... for her... and for Gravy Boat and Plate............... $20.00 
' Double Vegetable Dish... >... 25.00 
you, too. Meat Dish, Minch.................. 27.50 
And being one of Adam’s sons you'll > 
made for that. But Christmas, and A sparkling new booklet has been prepared, 


intensely interesting to anyone thinking of 


= silver gifts, were made just to change é pha ‘ 
. silver. It’s called “ WHAT THE WELL-DRESSED 





the situation : , c AES 
UNDER $85 tam EW a. WE am IN SILVERWARE” .. -and 
Jelly Server $1.75 Let your dealer show you the silver- it’s yours if you simply address Dept. “E, 
Mayonnaise Ladle 2.25 ‘ k . f I International Silver Company, Meriden, 
_ Meat Fork 2.50 ware to make your wile a happy Conssnnniteat: and ack tor Beckles M58: 
0} »S 3.25 . . erm ” ¥ . 
aed ape so Christmas “Eve” on Christmas day 
erry Spoon 3.50 d 
© Coffee Spoons 3.75 .. and for long, long years to come, 
Dessert Server 4.25 > ; 2. 
for 1847 ROGERS BROS. Silverplate ae ili 
is guaranteed without time-limit. And ~ 3 
strive to please her. Especially at you needn’t be a Wall Street magnate ha | P 
. ° a — : A onaeal oS «& Z 
such a mellow season as Christmas. to buy her 1847 ROGERS BROS.... : 
Perhaps she’s been struggling along even though it’s the finest of all silver- OVER $30 
° f _: . — a a en ee Water Pitcher $30.00 
resignedly, using a lot of old and ill- plate. For it’s really inexpensive . . . pics oan atti. ae 
assorted silverware for 1,000 meals a as the prices quoted, for your con- Pieces of 8, 34 pcs. in chest shown above, 43.50 
, < 5 i : ny 3-pe. Tea or Coffee Set -... G00 
year! No woman’s pride was ever venience, on this page will prove 
ee 


$5 TO $10 






6 Ovater Forks $5.25 
6 Iced Tea Spoons 6.00 
6 Batter Spreaders 6.25 
6 Ice Cream Forks 6.25 Li 
6 Salad Forks 7.50 © . 
One advantage of 1847 ROGERS BROS. Silverplate ie the 
6 Cream Soup Spoons 7.50 range of patterns. You can find patterns to harmonize perfect 
6 Pie or Pastry Forks 6.50 . e 






jy with any you have now. Patterns (left to right) Ancestral, 
Anniversary, Legacy, Silhouette, Argovy and Ambassador. 






I847R 


GERS BROS: 


SALESROOMS . . . NEW YORK, CHICAGO, SAN FRANCISCO . . . CANADA: INTERNATIONAL SILVER COMPANY OF CANADA, LIMITED, HAMILTON, ONTARIO 


' L 
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This Christmas-silver story will be told to millions of readers in the December issues 
of Ladies’ Home Journal, Good Housekeeping, Woman’s Home Companion, McCall’s, 
Cosmopolitan, Red Book, Vogue, Vanity Fair, House & Garden, Harper’s Bazar. Better 


Homes & Gardens, American Home. Farmer’s Wife, Household and Modern Priscilla. 


ROGERS BROS: 


INTERNATIONAL SILVER CO 
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Modern Selling Opportunities 
kor the Live Jeweler 


By R. 


clocks and watches. Advertising has simplified the 

task. The intelligent, aggressive advertising done 
by many of the manufacturers and the assistance rendered 
by them in the way of selling suggestions, and window dis- 
plays in cooperation with the trade press has been an 
efficient factor. The best thing in the world won’t sell 
extensively unless featured and advertised. Word of 
mouth advertising may be sufficient for the professional 
man but it is not sufficient in selling merchandise. Word 
of mouth advertising will 
follow like dawn follows the 
night after intelligent, per- 
sistent, continuous, aggres- 
sive advertising. It is the 
offspring of the recognized 
modern forms of advertis- | 
ing, so the latter must come 
first. 

It’s a great thrill to hear 
people say, ““They’re all talk- 
ing about that.” And ad- 
vertising is the motivating 
power that makes them talk 


TF sos it is not a big job for the jeweler to sell 


eat”’ 


To Do Business Today 
To do business today we must have the 
proper knowledge and the man who has | 
that is bound to win, if he uses common | 
sense and makes the right effort. 

Progress has written the sign “‘requies- 
over the door of ignorance, inac- 
tivity and inefficiency. 


F.N. 


crease his turnover and by so doing increase his profits. 

A jeweler in New Hampshire reports clock sales as large 
as his sales in men’s wrist watches. 

A Buffalo jeweler plays up clocks in his window displays, 
in his newspaper advertising and through booklets and 
folders. He divides his clock department into three sec- 
tions. One section is devoted to the banjo type of clocks, 
another to hall clocks, which, by the way, serve as part 
of the decorative scheme, and a third section shows clocks 
in an inclosed wall case which runs the full length of the 
room. Here he displays 
traveling clocks, office clocks, 
French clocks and other 
types. He makes a window 
display of clocks every six 
weeks. The display is shown 
for several days. Simplicity 
characterizes all his displays 
which impress the public 
with the beauty and useful- 
ness of clocks as an essential 
part of the decorative 
scheme of the well furnished 
home as well as necessary 





about it, provided, of course, 
the thing itself is worthy. 
to its death and forgotten. 


If not, it will be talked down 


HOUGHTFUL retail jewelers today are advertising 
clocks as well as watches and the jeweler who adver- 
tises most intelligently makes the most sales. 

Some figures which I have before me bear strong testi- 
mony to this fact. Here is an advertising retail jeweler in 
Alabama, whose clock sales are 9 per cent of his total 
annual sales. This jeweler’s watch sales including wrist 
watches, women’s watches and pocket watches reached 
the percentage of 20 per cent of his gross sales. Another 
jeweler’s watch sales were 25 per cent. 

A jeweler in the State of Massachusetts who advertises 
persistently and who merchandises in an up-to-date man- 
ner, reports clock sales of 12 per cent. This jeweler uses 
newspaper space generously, and reinforces this with 
booklets, folders, and outstanding window displays. He 
cooperates with manufacturers because he knows it pays 
him to do so. He knows that by so doing he can in- 





timekeeping instruments. 

Another jeweler in the same city reported that he sold 
40 clocks in two days by a special sale. He carries a 
regular stock of about 50 clocks. 


HESE facts are mentioned because some do not 
realize the possibilities. Some years ago certain 
jewelers had a “phobia” about clocks. They were afraid 
to sell clocks because of the responsibility and the trouble. 
“The public expects too much, and will bring the clock 
back for a thousand little troubles,” said the jeweler. 
The way to overcome this, of course, is to carry worth- 
while clocks and build up a reputation as a dispenser of 
accurate time. No jeweler can afford to sell a worthless 
clock or watch. Improvements made in clocks during the 
past few years are numerous and the jeweler who uses 
discretion in selecting his stock need have no fear, if he 
uses intelligent selling effort. To render service is one of 
the jeweler’s duties and is what differentiates him from 
a mere merchant who simply sells without adequate knowl- 
(Continued on page 96) 
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What the Public Should 


theoretical knowledge and practical 
skill necessary to repair a watch ac- 
curately. A watchmaker must know 
horology—a profound science—in or- 
der that the watch owner may enjoy 
this advantage of accuracy which is 
all too lightly considered. 

The manual skill required by the 
watchmaker is very different from 
that demanded of many other me- 
chanics. A fine delicacy of touch and 
extreme accuracy are essential. Most 
of the work is done under the most 
trying circumstances with a magnify- 
ing glass in one’s eye in order to see 
the diminutive watch parts. The pub- 
lic certainly should be made to realize 
these things in some impressive way. 
Intelligent advertising is one way. 


HE JEWELERS’ CIRCULAR, some 

years ago, ran a series of ads 
with these facts expressly in mind so 
the jewelers might use them thus to 
inform the public and secure a larger 
return. There are many intensely in- 
teresting facts which might be pre- 
sented to the public about waiches. 
It is not generally known, for exam- 


'S 





HE public needs education on watches because the 
average person does not realize the delicacy of the 
intricate piece of machinery which he carries in 
his pocket every day to give him accurate time, and thus 
prevent much inconvenience. The public should be made 
to realize that a watch gives more service at less cost 
than any other instrument in the world. The average per- 
son does not realize sufficiently well the great amount of 


By F.N.R. 


Again, the 


Jewelers’ Watch Sales 
| ANY ye welers re port very 


satisfactory watch sales. 
Here are some actual figures 
for 1928. These figures repre- 
sent the ratio of the sale of 
watches to the total annual 

gross sales: 
Per Cent 


Jeweler No. 1 ........ 17.18 
Jeweler No. 2 ...... 8.70 
Jeweler No. 3 ...... 14.00 
powerer No, 4 ........ 25.00 
Jeweler No. 5 ........ 11.74 
Jeweler No. 6 ...... 28.00 
sgeweler No. 7 ...... 23.00 
pewerer Me: 6 ......«. 11.00 
Jeweler No. 9 .....  .. 22.00 
Jeweler No. 10 ....... 25.00 
Jeweler No. 11 ....... 12.30 


These sales include men’s and 
women’s wrist watches and 
pocket watches. An aggressive 
merchandising policy, the right 
kind of advertising, attractive 
window displays, trade-in sales, 
and cooperation with worthy 
manufacturers, is bound to in- 
crease the watch turnover. 


*DIAMONDS< 


TANTON N. FRAN 





now About Watches 


ple, that the president of the Baldwin Locomotive Works 
was at one time a watchmaker, that Henry Ford knows 
watchmaking and originally contemplated the manufac- 
ture of watches, that many of our famous inventors were 
once watchmakers and acquired their dexterity and skill 
and early knowledge in that way, and that some of our 
radio enginers were students of horology in their youth. 
impetus that 


horology gave to the other 
sciences is not adequately recognized. 
How many, for example, ever heard 


of the great Berthoud, Breguet, 
Thomas Mudge, Hooke, Earnshaw, 
Arnold, Huygens, George Graham, 


Thomas Tompion, Jurgensen, Harri- 
son, and many other pioneers in the 


ancient science of horology? 
> ANUFACTURERS have been 
vd doing excellent work in giving 
to jewelers, for distribution, very 
helpful booklets, and these should be 
used by jewelers at every opportunity. 
Showeards in the window and the ad- 
vertising should all be calculated to 
impress the public with the ability 
and knowledge required to properly 
repair a watch, as well as the great 
knowledge, skill and accuracy re- 
quired to make one. The window dis- 
plays, too, should be enlightening. 

An interesting display made _ re- 
cently was that of Stanton N. Francis, 
Brunswick, Maine. In a communica- 
tion to THE JEWELERS’ CIRCULAR Mr. 
Francis says: 

“T am inclosing a photo of my win- 
dow, displaying watches. My purpose 


Fsiiver & 


Display of watches, showing their parts, by Stanton N. Francis, Brunswick, Me. 
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in sending the picture is to help create interest among 
jewelers in using better merchandise. I have a small store 
and business in Brunswick, where I have been for three 
years, and I have worked continuously to uplift the jewelry 
business in my iocality. My business has shown a steady 
growth and I look forward to a very satisfactory Christ- 
mas and future business. I carry only 
fine jewelry and the best watches. 
My stock, too, includes only the higher 
grades of silverware and jewelry. I 
am a booster for conventions and as- 
sociations and only wish we might 
have an active one in this State. We 
must keep plugging away toward 
better things.” 





HIS jeweler has the right idea 
and is winning the public pres- 
tige and respect. He knows how to 
make the public visualize the jeweler 
as something more than a mere mer- 
chant. 

Nowadays when quality is so impor- 
tant in making sales, it is found prof- 
itable by some jewelers to arrange 
their watches in the show cases ac- 
cording to price. The watches at the 
extreme left of the cases are the low- 
est priced. Next to these are the next 
higher priced watches and so on until 
at the extreme right of the cases the 
highest priced watches are displayed. 

With each section there is a digni- 
fied card giving the price range for 
that section so that customers can see 
at a glance just what price watches 
they are looking at. 

The advantages of this arrange- 
ment, among others, are these: 

First—It is much easier, in this 
way, to determine what price the cus- 
tomer wants to pay, because the cus- 
tomer, of course, pays the most atten- 
tion to that section 
watches of the price he’s 
And this, of course, speeds up selling. 

Second—aAll customer embarrassment is avoided for 
customers are not embarrassed by asking prices of some 
watches and then finding the price much more than they 
can afford. 

Third—This plan shows all customers that the store has 
a wide price range and isn’t catering to any particular 
class of trade. This, of course, tends to make all custom- 
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fetime companion. When 
quality be more necessary 
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ers. feel much more at home in the jewelry store. 
Fourth—It is easier, by this plan, to keep track of stock 
and make sure at all times that the store has an adequate 
showing of watches in all the price ranges. 
Just as this plan is helping some jewelers in increas- 
ing their watch sales, so it might prove of equal help 
to others. 


iv for clocks, how many are 
a) ‘ ‘ 
needed in the average home? 

In giving an answer to this inter- 
esting question there is a splendid op- 
portunity for the jewelry store to 
stage an unusually attractive window 
display and to put across a novel sales 
idea which would probably bring in 
more business. 

The window display could be based 
on the theme of showing graphically 
just how many different clocks are 
needed in the average home. The 
store could show a clock suitable for 
the living room, for the kitchen, a 
couple of clocks for the bed rooms 
and, finally, an alarm clock which 
could be moved around from room to 
room as needed. Then, in one cor- 
ner of the window, might be displayed 
an elaborate clock for the library or 
music room or any other room. 

With each of these clocks there 
should be a card describing the clock, 
indicating the room for which it is 
particularly suited and also giving 
the price. 

On a placard in the foreground of 
the window the store could suggest to 
home owners that when they build 

refurnish their old 





wing 


equipment of clocks, in harmony with 
the new home. The store could then 
offer all of the clocks in the window 
in a group at a price which would be 
considerably below the cost of the 
clocks when purchased individually. 
This would be a decidedly unique sell- 
ing argument in most cities and so would be sure to at- 
tract considerable attention and be of corresponding help 
to the store in increasing its sales. 

The jeweler, moreover, might well have in his show 
window a neat card inviting the public to come in and 
receive booklets on clocks and watches and in this way 
stimulate interest and create sales. 


watches 





A watch display shown recently by Knox Bros., Ketchikan, Alaska 
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The Recognized Authority of the Trade | 
at 


Feature Watches and Clocks for the Holidays 


1 ) 7 ATCHES and clocks always play a strong part 
in the business of the jeweler, but at no time 
can he feature them to better advantage than 
during the Christmas and holiday season now upon 
us. The watch and the clock have a universal appeal, 
both to the buyer and recipient of gifts. They are 
never superfluous, no matter how many timepieces 
the prospective owner may already possess. 

If ever there was a time when the retail jeweler 
should carry his largest assortment of timepieces and 
feature them in his advertising and in his window 
and counter displays, it is at present. Every effort 
put forth on watches and clocks from now until 
Christmas will produce its proper dividend in the way 
of sales. 





Use the Customer's Language 


LWAYS use language that the customer can 
A understand. This should be the dominant 
note of the retailer in arranging his merchan- 

dising appeal, whether it be his general or direct-by- 
mail advertising, his display cards or his sales talks. 
This advice particularly applies to advertising where 
too often words are used that may have a sonorous 
quality or give a beautiful description but which go 
entirely over the head of the average reader who 
wants the product. As the president of the General 
Motors Research Corporation, in a speech delivered 
some years ago, well said about such advertising: 
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“The first thing is to find out what the lan- 
guage of the reader is, not what the language of 
the writer (of the advertisement). A great many 
advertisers forget all about the language of the 
reader and they write in the language of the ad- 
vertising man.”’ 

This principle applies not only to words used but 
to illustrations and even to display backgrounds as 
well. It is foolish to use an appeal whether artistic 
or literary, that falls on blind eyes or deaf ears. 

In offering your merchandise, first find out all about 
the customer who will buy it and offer it to that cus- 
tomer in his own language and under conditions 
which he will appreciate. 

And most important, terms descriptive of quality 
should never be used that mean one thing to the deal- 
er and something else to the consumer. Fundamental 
honesty and good business principle require absolute 
adherence to this rule. 





Three Important Bills Before Congress 


HERE is a large amount of legislation at pres- 
[ex in Congress in which the jewelry trade, as 

an industry, is vitally interested, but among 
these the fate of three bills now in the lower House 
will be watched with considerable anxiety. These 
are in order of their importance, the proposed 
Platinum Stamping Act, the proposed National Sil- 
ver Stamping Law (which has just been introduced) 
and the Capper-Kelly Bill relating to price mainte- 
nance. In connection with all these measures, it is 
the jeweler’s duty to keep in touch with his represen- 
tatives and to aid in expressing to the latter, the sen- 
timent of the jewelry trade and the desire of the in- 
dustry in connection with the legislation. 

The Platinum Bill is well known to the jewelry 
trade at large, the proposed legislation having been 
carefully developed after hearings in the industry go- 
ing over many years past. This has resulted in the 
State platinum laws that have already been enacted 
in New York, New Jersey and Illinois, and which are 
now in operation. The National Law is identical in 
substance with the three laws referred to except 
that it applies to regulations as to marking of 
goods shipped in interstate and foreign commerce and 
the United States mails; whereas the state legisla- 
tion refers to the manufacture, sale or possession for 
sale of articles so marked or branded. The National 
Platinum Stamping Law has passed the Senate suc- 
cessfully at a recent session, but was not reached in 
the House. Its chance of enactment, therefore, lies en- 
tirely with the action of the House, as the Senate is 
not likely to reverse its action on the subject. 

The Silver Marking Law just introduced, which is 
drawn on the general lines of the Platinum Law, is, 
however, new legislation to the jewelry trade, al- 
though it takes up many of the fundamental points of 
the state and (present) national legislation on the 
subject. However, this act has not been thrashed out 
at meetings of the industry generally, but as we 
understand it, was introduced after having been 
adopted by the officers of the Sterling Silversmiths 
Guild and the New England Manufacturing Jewelers 
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& Silversmiths Association. 
by the other bodies in the jewelry trade that have 
been connected with the formation of legislation such 
as the Stamping Law Committee, the Jewelers Vigi- 
lance Committee, the Good and Welfare Committee 
of the National Jewelers Board of Trade, the Amer- 
ican National Retail Jewelers Association, the Na- 
tional Wholesale Jewelers Assoiation, etc., but there 
is little doubt that the bill will be given consideration 


by these bodies at an early 
date, studied and their re- 
actions thereon broadcast. 
Should technical objec- 
tions be found by other 
parts of the industry to 
the legislation, as _ pro- 
posed, this can be taken 
care of in amendments to 
the bill before it is finally 
acted on by the House. In 
its general aim, the meas- 
ure seeks to eliminate 
abuses which are con- 
demned by every branch 
of the indutry. 

The Capper-Kelly Bill is 
so thoroughly known to 
the industry that no expla- 
nation is necessary. If 
this should finally be 
passed (and there seems 
to be a strong chance for 
success of the measure at 
the present time), it would 
legalize voluntary  con- 
tracts between the manu- 
facturer of a trademarked 
or branded article and his 
customers, that would em- 
brace agreements as to re- 
tail selling prices. The ad- 
vocates of this measure, 
and they are legion, be- 
lieve that this would be 
the first step in solving the 
question of illegitimate 
price cutting that is today 
a sore that is upsetting the 
business world, as far as 
the retailer is concerned. 
The measure has received 
the indorsement of most 
of the organizations of the 


jewelry trade for many years past, and there is no 
doubt its sponsors can count on distinct help from 
this industry in bringing pressure to bear upon Con- 


gressmen to vote for it. 








It has yet to be indorsed 
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the years go on. 








A Word of Appreciation 


QUAKER SILVER COMPANY 
ATTLEBORO, MAss. 
Nov. 25th, 1929. 

In behalf of the Quaker Silver Company and 
myself, I congratulate you on the splendid 
article, “The Merchandising of Silver,” that ap- 
peared in THE JEWELERS’ CircuLAr, October 31st 
issue. 

I thank you for your efforts in helping to 
maintain the high standards which silverware 
merits. All who appreciate the art of silverware 
must agree with the slogan of Miss Foody of 
William Hengerer, Buffalo, “To sell silver— 
know silver.’ If all buyers would be of the 
same opinion as Miss Foody, the demand for 
quality would force the manufacturer to make 
a higher grade of merchandise. In increasing 
the confidence of the consumer the sales of sil- 
verware would multiply. 

I hope there will be many more articles of 
this nature in your excellent magazine. 


QUAKER SILVER COMPANY, 
(Signed) Maurice Klisto, 
Eastern Division Representative. 
* * * 


The above is one of several messages of appreciation 
which we received from manufacturers and dealers 
anent the many articles we have been publishing recently 
with the view of helping to make the jeweler a better 
merchant in silver, clocks, gems, jewelry and other 
lines he carries. Mr. Klisto makes an important point 
in referring to the fact that knowledge such as the reader 
gains from these articles increases the confidence of the 
consumer in the jeweler and thereby helps to increase 
the latter’s sales that are essentially based on such con- 
fidence. We are glad to assure the writer and others 
that there will be many more articles of this nature as 
he hoped for, and it is our endeavor to give our readers 
articles showing the fundamental principles of good mer- 
chandising as well as examples showing the way these 
principles have been applied to best advantage by the 
most enterprising members of our trade. 


Editor, THE JEWELERS’ CIRCULAR. 








35 


in a demand that has made pewter articles of orna- 
ment and utility again popular as a staple line of mer- 
Many jewelers have reaped considerable 
benefit from this and have built up a fine trade in 
pewter, a business which seems to be extending as 


But with this renaissance of pewter has come the 
inevitable competition of manufacturers of inferior 
articles that is resulting not only in loss to the 


dealer but grief to the 
buyer as well, and may 
eventually curtail the de- 
mand for this line of mer- 
chandise that has a legiti- 
mate place in every home 
of refinement. According 
to information received 
from our subscribers, arti- 
cles are being manufac- 
tured and sold as pewter 
which have no color or 
right to the name. One 
line instanced made by a 
New England jeweler, has 
been offered extensively 
by some department stores 
and is nothing more than 
cheap brass articles, 
plated with tin. The ques- 
tion arises, “Can the ad- 
vertising and sale of such 
imitations of pewter be 
stopped or at least can the 
imitators be legally pre- 
vented from using the 
name ‘pewter’ for their 
merchandise ?” 
Unfortunately, pewter 
is not a metal by itself. 
It is a combination of 
metals. Webster defines it 
as “any of the various al- 
loys having tin as their 
principal constituent. The 
finest consists of tin har- 
dened with a little copper ; 
inferior sorts contain 
much lead. Other metals 
used are antimony and 
bismuth.” Massé, in his 
“Chats on Old Pewter,” in 
answering ‘‘What is pew- 
ter?” tells us that the sim- 


ple question is capable of many different replies, the 
simplest being that “pewter” is an alloy of the tin 
group to which other metals are added according to the 


purpose for which the resulting alloy is to be used. 





Pewter and Its Imitations 


HE beauty and attractive qualities of old pewter 
ji have long been appreciated by the discerning 
public, particularly by collectors, but it is only 
of recent years that it might be said this has resulted 








Fine pewter formerly consisted of 112 parts tin to 26 
parts of copper, this being the maximum amount the 
tin could take up into itself. Another superior kind 
of pewter was composed of tin and antimony in pro- 
portion of 100 to 17 and gave a fine hard, resonant 
pewter. “Pemberton’s alloy” was tin and antimony in 

(Continued on page 96) 
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GET YOUR 


ee 


IX hundred mil- 
SY ior dollars is 

the amount of 
money that will be 
distributed by 8000 
banks and _ financial 
institutions this year 
as the Christmas 
Fund. This is 10 per 
cent in advance of 
the amount distrib- 
uted last year. Nine 
million members of 
the Christmas clubs 
will receive this 
money. 

As a stabilizer of 
the country’s pros- 
perity by strengthen- 
ing holiday buying 
power, this is most 
important and ought 
to be stimulating and 
exhilarating. Added 
to this will be other 
money for Christmas 
gifts in the shape of 
dividends, bond _in- 
terest, etc. Checks 
from some of the 
Christmas clubs will 
range from $12.50 to 
$1,000. 


7 OU should _ get 
y your share of 
this money, and you 
have a right to an 
adequate share _be- 
cause your merchan- 
dise has genuine in- 
trinsic value, a pleas- 
ure-giving value as 
well as money value 


SHARE 








Spend and Be Happy 
Scrimp and Be Lonesome e 


OU want your gift to make you favorably and 

lastingly remembered. A gift from your jew- 
eler’s will do this very thing whether it be a diamond, 
or a watch, a piece of silverware or a beautiful little 
trinket which every woman appreciates. 


Remember there is no waste in 
wise spending. 


That means more money in circulation and more 
money in circulation means more happiness, more 
joy, and more prosperity. If we all scrimped we would 
all suffer. Business is basically sound and there is 
every reason for wishing all 


*“4 Most Prosperous and 
Happy New Year. 


OME of us recently got stage fright because we 

tried to get something for nothing and the great 
economic regulator of the industrial machine called 
a halt before continued indiscretion endangered 
prosperity. 
Let us all work harder, smile more broad!y, and spend 
wisely. Hoarding breeds unhappiness and depression. 
Now is the time for the cooperation of everyone to 
use unrestrained effort to maintain the happiness, 
the high standards and the prosperity to which we 
are accustomed. And we will. 


Cheer Up Your Friend 
With a Gift from Your Jeweler’ s 


(Name or address here) 











—three economic rea- 
sons why jewelry, 
watches, silverware, 
diamonds, etc., give 
genuine value for 
value received. And 
all this aside from 
the great attribute of 
beauty in your mer- 
chandise which gives 
every man and wo- 
man a thrill of hap- 
piness. 


DVERTISE 

your wares now, 
liberally and power- 
fully, in your local 
newspaper. It is a 
fact that the intelli- 
gent adver- 
tising jeweler is the 
jeweler who makes 
the most sales. 

Here is an an- 
nouncement prepared 
expressly for you by 
THE JEWELERS’ CIR- 
CULAR. Have your 
newspaper set it up. 
Use it at your first 
opportunity. You 
may use it individ- 
ually or in coopera- 
tion with other 
jewelers. Remember 
that you are compet- 
ing with other lines 
which are advertising 
conspicuously and 
you, too must adver- 
tise conspicuously in 
order to be heard in 
the din of competi- 
tion. 
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Here is an interior that is a 
perfect setting for the dinner, 
tea and coffee services which 
will delight the heart of the 
accomplished hostess. From 
the scalloped head closet to the 
tiny details of 
ornament the room is full of 
quiet charm. 


carving and 
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Sheraton and Heppelwhit 


dale, 
styles. Georgian Jurniture of- 
fers subtle  mvitations for 


a ga 
leisurely selections and even thi 
glittering crystal fixtures echo 
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the spirit of those grac 


days of the Georges 


Georguin Background for kine Siteer 


HAT the environment should be in keeping and, 1f 
possible, superior to the merchandise displayed is a 
principle which is being more and more put into 
practical use by the great progressive jewelry houses of the 
country, today, but never has it been more perfectly carried 
out than in the wonderful new jewelry establishment of 
Black, Starr & Frost-Gorham, Inc., at Forty-eighth Street 
and Fifth Avenue, New York. Each new room as it is 
opened offers the visitor an example of merchandise dis- 
played under the most perfect and attractive surroundings. 
A description of some of the magnificent salons of this 
establishment was published in THE JEWELERS’ CIRCULAR 
of Nov. 7, when the remodeled building (brought up to 
date in every particular to house the merger of the two 
ereat retail businesses of the metropolis) was first opened 
to the public, and an idea of the architecture and decora- 
tive beauty of the various interiors was given in the account 
then published. Since then, the firm has opened other de- 


partments in keeping with the rest of the establishment but 
none more beautiful, more artistic or more thoroughly in 
good taste than the great Georgian Rooms on the second 
floor of the building which were officially dedicated at a 
reception to the press, Thursday afternoon of last week. 

An idea of the front salon and the great room behind 
it is to be found in the illustrations on this page, though 
no photograph could do justice to the beauty of the picture 
presented, the harmony of color, tone and decoration and 
the exquisite lines of silver displayed therein. The walls 
are in natural woodwork of the Georgian period, the furni- 
ture and showcases absolutely authentic in their proportion 
and decoration and representing the best styles of this 
period, bringing out perfectly the beauty of the work of 
English and American artisans of those vears just before 
and after the American Revolution. The silverware shown 
expresses in detail the authentic styles of decoration so 
much in demand at that period. 
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Modern example of the original Eli Terry mantel clock 


Colonial Clocks and Clockhmakers 


A Word About the Early History of an Important Industry 


(Continued from the 


HE importance of the Connecticut clockmakers to 

the clock industry is primarily on account of the 

fact that they put the clockmaking business on a 
manufacturing basis. This thought is developed in a 
pamphlet by Arthur S. Hamlin of the Seth Thomas Clock 
Co., from which we quote as follows: 

“This was the beginning of clock manufacturing. Be- 
fore that the clockmaker did business on a small scale, 
making a few movements at a time and then peddling 
them out as fast as completed, or sometimes securing 
his customer first and building the clock to order. Be- 
fore Terry’s time the clockmaker bore about the same 
relation to the present manufacturer as the village 
cobbler to the great shoe factory. People laughed at 
Terry, of course, and said he could not make a thousand 
clocks and if he did his grandsons would not live long 
enough to sell so many. 

“Terry lived to make a great many thousands of 
clocks and sell them, too. They sold because they cost 
so little compared to what clocks had always cost before. 
Adam Smith’s theory of the division of labor and quan- 


tity production applied splendidly to clockmaking. 
Terry revolutionized the business. 
“Others were quick to follow Terry’s lead. Seth 


Thomas and Silas Hoadly were for a short time between 
1808-1810 partners with him under the name of Terry, 
Thomas & Hoadley. But first Terry and then Thomas 
dropped out, and by 1813 each of the three was oper- 
ating independently—and all of them doing business on 
a factory basis in what for that day was a large volume 
of production. They, with Chauncey Jerome, who began 
a few years later, did more than any others to create 
a clockmaking industry as distinguished from a craft. 


issue of Nov, 14) 


Terry was more of an inventor than any of the others 
and Seth Thomas was apparently the ablest business 
man of the group. , 

“The clocks made were at first almost wholly limited 
to the grandfather or hall clock type, but within a few 
years the shelf clock designed by Terry became, in one 
variation or another, the chief part of the product. The 
movement or ‘works’ were made of wood and brass and 
not very generally used until after 1825. By 1837 wood 
works had been universally discontinued. There is no 
space here to discuss the inventions of these makers, 
though they made some improvements in mechanisms 
and originated some excellent types of cases. Their 
great claim to fame is that they put clockmaking on a 
basis where every man who could afford a home could 
afford a clock. By reducing the cost they widened their 
market enormously, and this accounts chiefly for their 
success, as it has for Henry Ford’s. - 

Although it is the intention of this series of articles to 
deal in greater particularity with the particular group of 
early colonial clocks now commonly known as the banjo, it 
would be improper not to mention the famous clockmakers 
of Massachusetts of this period—the Willards. In 1801 
Simon invented what he called an improved timepiece and 
applied for a patent. 

This improved timepiece was nothing more or less than 
the banjo clock, as it is now always called, although that 
term was never used by the Willards. It was an instant 
and complete success and became at once a popular fa- 
vorite. Undue stress is laid by some upon the word “im- 
proved timepiece.” They would infer from the word “im- 
proved” that the banjo clock was already being made, and 
perhaps had been invented by someone else, namely, Aaron 
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Willard. It is also inferred that this early 
banjo clock did not strike the hours, as it is 
called a timepiece. And this seems to be 
true, for all of the early banjo clocks are not 
striking clocks. 

The cases of the early banjo clocks were 
usually quite plain and sensible. They con- 
sisted of mahogany, gilded wood, painted 
glass, and sometimes brass ornaments. 
Gilded wood was always used in moderation. 
The top ornament consisted of a brass or 
wood acorn, or a ball. The brass spread eagle 
is said to indicate “restoration.” It is a de- 
batable question if the gilded wood spread 
eagle should be placed in the same category. 
Some Simon Willard banjo clocks which 
show no traces of “restoration” have a gilded 
wood eagle. There was usually no base piece, 
although it is found on some fine presenta- 
tion clocks. The highly gilded and decorated 


banjo clocks often seen at present have 
either been “renovated” or are by later 
makers. The movement is always an eight- 


day movement and made of brass, weight- 
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An early type of banjo 
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Clocks for Factories 


"HE effort to sell more clocks, even to the 

extent of a clock for every room in the 
house, which is engaging the attention of 
members of the clock trade, has started 
something new and interesting at Lynn, 
Mass., and this something new and interest- 
ing is summed up in the phrase “Sell More 
Clocks to Factories.” What is true in Lynn 
may also be true in other manufacturing 
cities and, if so, then there is quite a po- 
tential market for clocks for the workshops 
of industry. 

There are in Lynn several hundred fac- 
tories, employing several thousand workers, 
and only a few clocks, the most of these be- 
ing in offices. An exception is made for the 
time clocks at the factory doors, which check 
the time of the arrival and the departure of 
the workers from the factories. But few and 
far between are the clocks in the workrooms 
to tell the employees of the passing of the 
hours. 


sell more clocks to fac- 





driven, and provided with a pendulum whose clock “Why don’t you 
time to swing tories?” was 
z is between a second and a half asked of a leading jeweler who 
second. has quite a clock department. 
The banjo clocks made by “T never thought of it be- 
Aaron Willard were usually fore,’’ was the reply. 
more ornate than those made One unusual instance of a 
by his brother Simon. Simon clock in a workroom’ was 
Willard, for example, never’ brought to light. A group of 


Modern adaptation of the 
clock shown at the right 





used a naval battle, American 
flag, or a landscape on the 
glass fronts. These designs 
were peculiar to Aaron Willard 
or other makers. 

Simon and Aaron Willard 
made many other kinds of 
clocks besides the banjo. In 
fact, the making of banjo 
clocks was but a small part of 
their business. They made 
town clocks, accurate clocks to 
serve as regulators and for 
astronomical purposes, grand- 
father clocks and, in short, all 
kinds of domestic clocks. A 
handsome volume entitled “A 
History of Simon Willard, In- 
ventor and Clockmaker,” by 
John Ware Willard, published 
in Boston in 1911, gives much 
information about the Willard 
family and contains some fine 
pictures of the clocks. It 
should be in every jeweler’s 
reference library. 

A great number of books 
have been compiled on early 
colonial clocks, and the jeweler 
and his salespeople will find 
most interesting the works of 
Willis I. Milham, “Time and 
Timekeepers” (The Macmillan 
Co., 1923), Mrs. N. Hudson 
Moore, “The Old Clock Book” 
(Frederick A. Stokes Co.), and 
Wallace Nutting, “The Clock 
Book” (Old America Co.). 


shoe stitchers felt the need of 
a clock, so they contributed 
from their earnings enough 
money with which to buy a 
clock, and that clock now hangs 
on the wall of the room in 
which they work. 

The theory that workers 
would “watch the clock,” and 
by so doing waste time, is 
shattered by the fact that the 
average worker today is on a 
time schedule, and, so being, is 
dependent upon a clock to guide 
him in his efforts to produce so 
many units in a day, or an 
hour. In fact, there are shops 
in which the production is 
checked up hourly. How can a 
worker keep to the pace when 
there is no clock in sight to tell 
him of the hours as they come 
and go? 

In shoe shops, it is not un- 
common to find a machine oper- 
ator with a watch on a nail by 
his machine. He glances occa- 
sionally at the dial and checks 
up his work, for he has set 
himself a stint to do so much 
work in an hour. The more 
work he produces in an hour, 
the more pay he earns. Then 
there are hand workmen who 
sometimes keep on their 
benches one of those _ nickel 
clocks of the dollar type so that 
they may check production. 





An old grandfather's clock 
made in America 
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ANY jewelers throughout the coun- 

try will wear a smile of satisfac- 
tion after this holiday season because 
they are courageous enough to do more 
and better advertising. Right now in- 
telligent advertising is more necessary 
than ever, and the jewelers who do the 
right kind of advertising will reap the 
larger profits. 

Advertising costs money, but the 
jeweler who cannot afford a large indi- 
vidual disbursement can secure the co- 
operation of the other jewelers in his 
home town and do cooperative advertis- 
ing to increase jewelry sales severally 
and collectively. 

Read the article entitled, “Get your 
Share” on page 36. Note the full page 
ad there written expressly for your 
benefit. Illustrated herewith are other 
announcements used by jewelers. These 
advertisers know that only by intelligent 
effort can turnover be increased. They 
have been advertising for years and 
their establishments bear the impress of 
and _ prosperity. As before 
may not all be able to use 
space so liberally, but by cooperative 
advertising much can be accomplished 
and the cost to each individual jeweler 
will be moderate. 


success 
stated, we 


from the 
Pitts- 


DVERTISING emanating 
John M. Roberts & Son Co., 


burgh, Pa., is noted for its force, sim- 
plicity and pulling power, writes our 
Field Editor, Harry R. Terhune. Three 


outstanding characteristics are: (1) 
never to use institutional copy; (2) one 
item is always illustrated and priced and 
(3) always show a moderately priced 
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article in the same advertising as an we are neither a cheap store nor an 
exclusive one. exclusive one. 

“It is not the policy to advertise $10 “We do stress the point that what is 
rings to $6 watches but we do try bought at Roberts is good and in no case 
to convey the impression that one can is quality sacrificed for price. It is our 
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est and loveliest creation by 
smiths, experienced since 


you to see this smart 
Wallace Silver 
P And we 
would appreciste your calling upon us so 
that we might show you actual pieces in th 


latest of silverware design 


Many other lovely patterns of sterling 
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Recent advertisements by John M. Roberts & Son Co., Pittsburgh, Pa. 














belief that the jeweler who advertises 
only price destroys all confidence. After 
all, quoting ridiculously low prices only 
attracts paupers.” 


buy the best for the money here,” said 
Mr. Jackson, “so when we show both 
grades or mention our price range, it is 
for the purpose of creating the idea that 





Forget the mouse-trap story. Let’s TELL the world about our merchandise. 
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Gifts to be presented proudly Gifts to t 
received happily. Gifts to be cherished eternally 














Front page of newspaper section of co- 
operative advertising by jewelers in 
East San Francisco Bay region 

Bunde & Upmeyer, Milwaukee, Wis., 
recently used two full pages to feature 
Christmas gift suggestions in the roto- 
gravure section of a local newspaper. 
This firm is one of the most progressive 
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SHOP EARLY — DISPLAYS ARE NOW AT THEIR HEIGHT 


Se Store 
as << SCHEER » 


159 Main St. a 












Scheer, of Buffalo, N. Y., gives readers 
156 suggestions from his silver counters 
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jewelry advertisers in the trade. The 
advertised merchandise is always well 
chosen and wisely priced. 
* * BS 

The Holland Jewelry Co., San Angelo, 
Tex., recently used an announcement en- 
titled, “Diamonds and Diamond Jewels” 
which looks well. See page 49. 


4] 


this plan during the past several years 
in order to dispel any idea that the 
jewelry establishment carries only high- 
priced merchandise. 

In the booklet, some exquisite pieces 
of jewelry are featured, one trinket 
being priced at $36,500. 

THE JEWELERS’ CIRCULAR in its Retail 


CGHRISTMAS 


Git Suggestions : 


Prom the larthest corners of the world have came the mew, novel, 
out Christmas doepisy 


cece! stentmm that mabe ow 
crating You have seem 


You are —_ ete perp 


Be sure to « 


Bunde & Cpmey 


the most fae 


pip aa ii 
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JB LER atom, A 
scabs ded 


Planksaton Arcade paitong West Water ond Wisconsin 








Striking full page from the rotogravure 
waukee, 


Note that diamonds are featured from 
as low as $18 up to $1,775. Another 
announcement by these jewelers featured 
perfume which fits in very nicely with 
the jewelry business and might be fea- 
tured by other jewelers with profit. 


ARTIER, New York, is distributing 
booklets of 16 pages illustrating in 
color a variegated collection of Christ- 
mas gifts at a broad range of price. 
Special pages feature articles at ‘$100 
or less,” “$50 or less,” “$25 or less,” 
and at “$10 or less.” 
Several of our large jewelers adopted 


section, by Bunde & Upmeyer Co., Mil- 
Wis. 
Advertising Department several years 


suggested the wisdom of featuring 
“gifts for all at prices to suit every 
purse.” This may very profitably be 
adhered to at this time. Make the public 
recognize your store as “a quality gift 
shop” for the entire community. 

Two noteworthy announcements were 
used recently by the Webb C. Ball Co. 
One was entitled, “Barrage of Beauty.” 
The articles featured included a brooch, 
a diamond bracelet and a distinctive ring 
with baguette diamonds predominating. 
The other advertisement bore the cap- 
(Continued on page 49) 


ago, 





Advertising is the wel blood that puts life into Renliniee 
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House of Holland 


Believes w Santa 


(aus 


This Concern Knows That Nothing Gives Greater Joy 
Than Making Someone Else Happy 


as usual this year? Certainly not the Holland 

Jewelry Co., San Angelo, Tex., because that well 
known retail jewelry concern is using full-page adver- 
tisements in the local newspapers to let the world know 
that Santa Claus will be here on time and that the Hol- 
land store is ready to do its part in furnishing Christmas 
gifts. 

Here is an instance where the bugaboo of the stock 
market slump has failed to get in its work. This house 
knows that human nature does not change and that the 
thrill of Christmas giving will be just as strong this year 
as ever before. 

In some of the advertising copy put out by the concern 
solitaire diamond 
rings at $2,500 are 
featured. The spirit 
of Christmas is in 
the air—Santa Claus ; 
has already outdis- 
tanced the stock 
ticker and is sure to 
finish the Xmas sea- 
son miles ahead of 
the recent stock mar- 
ket slump. The House 
of Holland knows 
that only a small per- 
centage of the buying 
public has been af- 
fected and is going 
after its full share of 
the Christmas busi- 
ness. 

A well selected 
stock attractively 
displayed is an essen- 
tial to “bringing 
them in,” and this, 
combined with the 
newspaper broadsides 
which have appeared 
regularly in the local 
papers, have turned 
public attention to 
the House of Holland 
more than ever be- 
fore, and it is ex- 
pected that the 
Christmas sales this 


Wis said that Santa Claus would not be on hand 
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| Diamonds and Diamond Jewel Picces | 


No matter what your selection may be in 
4s, you will find only the very finest quality diamonds shown Ce" 
is used in all platinum mountings Each solitaire diamand 

shown is perfect and the finest that we can buy 


$225.00 === $275.00 * 
Bolland Diamonds Are Priced From $25.0 to $2500.00 


ing and always will- 
ing to show mer- 
chandise to visitors, 
are important fac- 
tors in the success 
of any business. Add 
to this the personal 


interest of the 
jeweler himself in 
his customers and 
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. J. C. Holland 


the result is sure to be reflected, in increased sales. 

In the Holland advertising campaign sight is not lost 
of the fact that not all buyers can purchase the higher 
priced articles, and therefore stress is also placed on the 


_ san Angelo Atanbarre-Cimes _[- = 
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The House of Holland-The Favorite Shop for Those Who 
Demand Quality-The Ideal Place to Purchase Your 


Christmas Gift 
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# diamond or a jewel set with 








Diamond and White | 
Cold Tree 
Watches 


Are Priced From 
$39.50 to $150.00 














year will reflect the = 
results of the adver- ' 
tising campaign. 
* Well trained clerks, & ah 








A Deposit Will Hold Any Article Until Christmas—or. Convenient 
Payments May Be Made If Desir: 


‘allan dewrtsy Co 









Ua EY ti: 
Sis ae 
SUEKSWEK EWS ABH CMRMBEMAWNK *MRMRMAM; 





ENHSMRKRWSH 









TH SKEMEKEM SABI 





who are always ready  ‘raws.cocwsnewexexensxenanen 
with a pleasant greet- 


Full-page spread used December 1 by the Holland Jewelry Co. 


expensive mer- 
chandise. This brings 
more people into the 
store and broadens the 
sales field. 
Advertising has been 
a dominant factor in 
building business for 
years and this is as 
true in the retail 
jewelry trade as else- 
where. That the Hol- 
land Jewelry Co. be- 
lieves in the desire on 
the part of the public 
to spread Christmas 
cheer by means of 
“gifts that last” and 
have intrinsic value is 
evidenced by the excel- 
lent advertising cam- 
paign being conducted. 
Many other jewelers 
throughout the country 
have also shown their 
faith in the desire of 
people to give really 
worth while Xmas 
presents and are now 
advertising their prod- 
ucts. These are the 
jewelers who realize 
that the stock market 
slump will not drive 
Santa Claus away and 
they are the ones who 
will GET THE BUSI- 
NESS. WHAT ARE 
YOU DOING TO GET 
YOUR SHARE? 


less 
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cA Most Logical Way to Increase 
Your Silverware Sales and Profits 


and MARy II offers a splendid opportunity of increasing your 

Holiday sales and profits. These patterns, already established 
in thousands of well-to-do homes in the flat silver, provide a 
fertile field for the sale of the matching hollow-ware pieces. 
A short line of the popular selling hollow-ware items in your store 
during the Fall and Holiday seasons will prove most valuable. And 
together with the aid of our Portfolios of Photographs of these 
hollow-ware lines, ready to interest your customers, many substantial 
sales will result. Charming and delightful as these patterns are in 
the flatware, they are equally attractive in the many pieces of dinner 
hollow-ware. Each article is made in excellent weight and wrought 
in the very finest craftsmanship. Write today for the Portfolio and 
Price Lists. 


ge wide popularity of the flatware patterns WILLIAM AND MARY 

















The William and Mary After-dinner 

Coffee Set, illustrated above, sells for 

$310.00 Retail. Without the Tray, for 

$210.00. Always a popular set the year- 

round, it is especially in demand at 
Christmas. 


Creasure 
Solid Silver 





OP 
BC 


STERLING 925/1000 FINE 


The Mary II 3-piece Tea Set, tllustrated 
at the right, has started many services 
of this lovely dinnerware. The Retail 
price is but $270.00. The five-piece set 
is $450.00. Beautifully made in generous 
weight, the type of Sterling that adds 
prestige as well as profit to your store. 

















Success—Success—Success! One after another as “TREASURE” 
patterns come out they meet with success. More than average 
success! They win instant favor, and very soon find themselves 
prominent on the sales sheets as the store’s best sellers. Why is 
such popularity so positive? Originality?—yes. Beauty?—of 
course. But more likely it’s their planned designing or rather 
planned selling. Each “TREASURE” pattern is created to meet a 
definite style trend, an established public demand. Modern 
American homes are furnished for the most part in certain dec- 
orative styles—Early English, Spanish, Colonial or Early Ameri- 
can. “TREASURE” patterns are produced in these popular, yet 
sound, decorative styles. They fit into the decorative spirit of 
modern homes of good taste. Such thoughtfully designed pat- 
terns have a very definite appeal to smart hostesses, and their 
selling-life is far beyond the average good pattern. They are 
sound builders of business. 





Look over your stock of ‘““TREASURE”’ patterns today. Order for your needs early, 
as the demand for this silver is now running greater than ever before. 


ROGERS, LUNT & BOWLEN Co. 
Silversmiths - Creators of Distinctive Tableware 
GREENFIELD, MASSACHUSETTS 


Member of the Sterling Silversmiths Guild of America 
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This new home of 
Buag, Inc., Jackson, 
result of 26 
of intelligent merchandis- 
ing effort. The 
of the building is of Bed- 
ford stone It is designed 
after the cathe- 


is the 


exterior 


Spanish 


dral type of architecture 

An artistic iron grille 
ove? the doorway adds 
charm to the facade. The 


windows are small, but 


ample for the d’splay of 


the jeweler’s wares. 


HE successful jeweler makes his own opportunity 

and through the pursuit of an ideal achieves suc- 

cess. Relying on his ability as a jeweler and watch 
repairer, W. W. Bugg opened a modest establishment 26 
years ago. From the first he refused to handle anything 
but quality merchandise. Though his stock in these early 
days was small it was chosen for its intrinsic worth to 
his customers. 

The public soon learned to place reliance on his repre- 
sentations and his business steadily grew until today his 
business is housed in a store specially built for his grow- 
ing needs. This building is a symbol of progress, and 
emblematic of a large and growing circle of satisfied 
customers. 

Its three stories are most admirably planned for the 
varied needs of the different activities engaged in by 
the organiation, each department having every latest fea- 
ture in equipment, with perfect surroundings to make 
them effective. 

The three floors of the structure present an exceptional 
arrangement of building art. The exterior of the build- 
ing is of Bedford stone in the Spanish cathedral type of 
architecture. An artistic iron grille over the doorway 
adds charm to the facade and suggests exclusiveness. The 
windows are small, yet ample for the display of the 
jeweler’s wares. 


HE salesroom on the first floor has a concave ceiling 
beautifully worked out in an intricate pattern com- 
bining Italian and French Renaissance art in a harmoni- 





scheme. The floor cases and wall cabinets are 
combination of Honduras mahogany and 
A finish trim of Italian marble adds 


ous color 
done in a 
American walnut. 
a rich note to the equipment. 


Concealed in the top of the wall cases are a battery of 
lights that play on the colorful ceiling and give the room 
a shadowless light, an effect much to be desired where 
silver and diamonds are displayed. 

The floor is of travertine of a beautiful finish, while 
behind the cases, on the stairs and upper floors a rubber 
finish softens the tread and is restful and quiet. 

At the rear of the first floor are the offices and the 
built-in safes. Small golden scarabs, the emblem of the 
Bugg store add an unusual touch to the decorations. A 
private show room adjoins the offices. 

A winding staircase leads to a mezzanine floor where 
the optical department is located. The refracting room 
is equipped with ultra-modern instruments for eye test- 
ing. This department is presided over by Henry Shane, a 
graduate of the Rochester University of Optometry. The 
waiting room overlooks the lower floor and affords the 
patrons a splendid view of the establishment. 


¢ HE winding stair continues to the third floor which 
is occupied by the watch and jewelry repair depart- 
ment and a stockroom. Two watchmakers and an expert 
jeweler find employment here. 
The announcement of the opening, which took place 
(Continued on page 47) 
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The adjoining il- 
lustration shows 
the credit jewel- 
ry store of the 
Hamilton Dia- 
mond Co., Los 
Angeles, Cal. 


The show win- 
dows are of the 
double deck type 
and are changed 
regularly 
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The lower dis- 
play is usually 
used for the dis- 
play of flatware 
in cases and some 
other lines 


Diamonds are 
featured exclu- 
sively in one of 
the show’ win- 
dows 


Double-Deckh Show Windows 


Credit Jeweler’s Attractive 


CREDIT jeweler who uses progressive selling 
0 AV metioas is the Hamilton Diamond Co., Los 

Angeles, Cal. The store front is illustrated 
above. The store measures 50 feet long and 221% feet 
wide. The furnishings and fixtures are of mahogany, with 
plate glass mirror trim. There are six show cases in the 
store, measuring 6 feet by 2% feet and two measuring 
5 feet by 2% feet. The windows are always kept attrac- 
tive. The height of the window floor from the sidewalk 
is 3 feet 6 inches. The lower floor is in line with the 
skirting and is used for display of flatware, etc. The 
curtain in the window is royal blue. In one window dia- 
monds are featured exclusively. Another window shows 
watches on the same side of the store as the watch dis- 
play cases. 


Store in Los Angeles, Cal. 


a profitable side of the business. 

This firm has been engaged in the jewelry busi- 
ness for 85 years. With the recent enlargement and re- 
modelling of the store the firm decided to enter the 
credit field. Inventory is taken semi-annually. The store 
is lighted by six chandeliers of art modern design. Pri- 
vate offices are at the rear of the store and an additional 
office on the mezzanine. 

“Manufacturers,” remarked a member of the concern, 
“should procure authorized local mailing lists and supply 
the lists with booklets and stuffers to the dealers. The 
average retailer cannot afford such lists for his own par- 
ticular use, and manufacturers could use these lists on a 
national advertising broadcast.” 


: ij HE remounting of diamond jewelry has been found 


Twenty-Six Years of Progress Symbolized by This Store 


(Continued from page 45) 


last spring, is characteristic of the ideals of the Bugg 
organization. It read: 

Friends: Tuesday we open our new home. To us 
this is a memorable occasion. . . after twenty-six years 
of service as jewelers in Jackson we proudly make this 
announcement. Throughout the years we have. striven 
to merit your patronage and confidence. We have al- 
ways... through our knowledge and long experience 
. .. endeavored to give you the finest merchandise the 
world’s markets afford . . . Diamonds of unquestioned 
merit ... watches from world-famous makers . 


silverware wrought by America’s leading silversmiths 

. . in fact every effort has been made to hold your 
confidence in us. 

In announcing our removal to our beautiful new home 
we are not unmindful of the part which our legion of 
friends and customers have played in our growth... 
for we recognize that our success is largely due to the 
respect and good will you hold for us. So upon the 
occasion of the opening of our new store... let us 
assure you that you will continue to find us ever re- 
liable and faithful to the trust placed in us, 
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More Business by More Advertising 


tion, “Echoes of Fashion” and advertised 
a choker of Oriental pearls with a center 
consisting of a cabochon sapphire set 
in a motif of diamonds. 


SHENEHEHEMSHZHSNSHSMENSH: 


DIAMONDS 


and Diamond Jewels 





T’S natural that you would want the finest 
in a diamond or @ diamond jewel when 
you decide to purchase the beautiful gem of 
nature. We would want the same if we 
were making an individual purchase. 


And—knowing that you want only the best, 
the House of Holland purchases only the 
finest diamonds obtainatle. We are offered 
many so called bargains in imperfect dia- 
monds but any diamond that is not perfect 
will not be shown to you. Our rigid rule of 
selling only perfect diamonds has caused us 
to be known as the House of Perfect 
Diamonds. 


And—just as we demand the finest dia- 
monds of our importers—we demand the 
finest platinum and white gold for our 
mountings. Only Certified Platinum is used 
in our platinum mountings. The designs of 

rtified Platinum mountings are made by 
the largest manufacturer of platinum in 
America. Their designers, high up in a New 
York skyscraper, fashion exclusive designs 
and creations of the finest type. These de- 
signs, together with the original creations, 
are sent direct to the House of Holland for 
your approval. 


We will be glad to have you visit our store 
and see these exclusive Holland creations in 
Certified Platinum and White Gold—and, 
compare our prices, we know that you will 
be agreeably surprised. 





Solitaire Diamond Rings...... $25.00 to $1775.00 
Diamond Dinner Rings...... $25.00 to $450.00 
Diamond Platinum Bracelets $650.00 to $1250.00 
Diamond Flexible Bracelets. ..$25.00 to $650.00 
Diamond Pendanis......... ---$2540 to $125.00 
seveeees $18.00 to $450.00 
+++ $18.00 to $475.00 


Diamond Bar Pins... 
Diamond Brooches ....... 


Convenient Payments if Desired 


land deuviry Co 


The Holland Jewelry Co., San Angelo, 
Tex., features the finest in diamonds 
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(Continued from page 41) 


The Webb C. Ball has built up much 
confidence. Under the title, “Confidence” 
in one advertisement, the concern re- 
cently said: “When you purchase a 
Webb C. Ball gem, a watch, a piece of 
fine silverware, or porcelain, it is with 
a confidence that this finer gift has 
been chosen by a department expert 
whose rare judgment has been attained 


merchandise is featured in the advertise- 
ment. Diamonds are priced from $25 
to $10,000. The slogan, “Everts on the 
box adds much to the gift but nothing 
to the cost” is well chosen. 

One of New York’s largest specialty 
stores has quite a representative jewelry 
department and used a full page an- 
nouncement Dec. 6. 
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Christmas Exposition 


You Are Invited to Attend This Exposition of Glorious Gifts From Every Land 


Week of 








Everts on the box adds much to the gift, 
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Seven-column advertisement well placed alongside of reading matter, by Arthur A. 
Everts, Dallas, Tex. 


only through years of intensive study in 
his field.” 


N advertisement by the Arthur A. 
Everts Co., Dallas, Tex., along side 

of a single column of reading matter, 
had the caption, “Everts’ Christmas Ex- 
position.” The occasion of the ad was 
in commemoration of the concern’s 32nd 
anniversary. Imported and domestic 


The range of price has from $3.95 
up to $450. The articles featured com- 
prised novelties, wrist watches, ensemble 
jewelry and other suitable gifts “for 
men and women of every age.” 


T has been noted time and time again 

in these columns that the jeweler 

who does the most intelligent advertis- 
(Continued on page 96) 
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Heller Hope 
E RIN ITéisE 


No substitute can hope to 





equal the sparkling green color 


and intrinsic quality of the 


Heller Hope Erinite. The 
color is the basis for its popu- 
larity. ‘The quality as ex- 
pressed in its hardness, chem- 
ical composition, optical 
properties, cutting and polish 


1s an insurance of its continued 





HELLER HOPE popularity with the consumer. 
ERINITE 1s : 
synthetic spinel. In 
hardness, specific 
gravity, dispersion, 
refraction index 


and all other tests, HELLER HOPE STONES 


the Heller Hope 


Jewelry set with 


Erinite displays 15 identified by the 
faithful similarity to 7 
mined spinel. HELLER HOPE TAG 


L. HELLER & SON, Inc., 15 West 47th St., N. Y.C. 
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Jewelry Featured at Fashion Show 


London Mannequins Wear Latest Gowns with New Jeweled Creations at Society Function 


LONDON, Dec. 2.—Around $2,500,000 
worth of jewelry in the newest fashions 
was worn by mannequins at the May 
Fair Hotel dress and gem parade re- 
cently under the patronage of the 
Duchess of York. The show was opened 
by Mme. Fleuriau, supported by her 


greens proved to be the predominating 
colors. 

The new beret and bonnet clips of 
diamonds showed touches of color in the 
massed gems provided by rubies and 
emeralds discreetly used. The tobacco- 
colored diamond from India known as 





Mannequins wearing jewels worth nearly $2,500,000 


husband, the French ambassador, it 
being given for the benefit of the French 
Benevolent Society in London. A square 
stage was erected in the big ballroom, 
and on this the mannequins walked. 

Cartier supplied the jewelry, the neck- 
laces of which almost exclusively fea- 
tured the bare back pendant in diamonds 
and colored gems. The nature of each 
dress and a description of accompanying 
jewelry was called out by a scarlet- 
coated master of ceremonies. 

The complete sets of jewelry worn 
with the various gowns designed by Eu- 
rope’s leading dressmakers ranged in 
value from $75,000 to $740,000. With 
a fine black georgette gown with waist- 
length back cape one diamond shoulder 
strap was featured. The jewelry en- 
semble was composed of diamond ear- 
rings, a bracelet, and a chain with a 
drop pendant. A white and gold brocade 
Lelong creation showed an interesting 
set comprising diamond necklace, clip-on 
brooches, finger ring, and diamond and 
onyx hand bag. Sapphires and diamond 
jewelry went with a green marocain 
gown by Lanvin. Blacks, purples and 


the “Tiger’s Eye,” and a rare pink dia- 
mond were seen. All the newest neck- 
laces hang down the back. One manne- 
quin applied to her lips a lipstick she 
took from a diamond bar brooch. It is 
released by touching a spring. Gold and 
enamel vanity cases carried by manne- 
quins and pinned to the gowns concealed 
supplies of powder and rouge and were 
impressibly appropriate. 

The gowns mostly had the deep V at 
the back with ankle-length skirts and 
normal waistline, and the jewelry was 
worn on shoulders, arms, fingers and 
ankles. Jeweled buckles were used for 
emphasizing the waistline. The new 
“little finger” rings created considerable 
interest among the fashionable women 
who crowded into the ballroom. These 
rings cover completely the first phalange 
of the little finger. 

One of the emerald sets of jewelry 
worn is valued at $740,000. A remark- 
able black pearl outfit is priced at $375,- 
000, and a ruby set at $120,000. Among 
the pearl sets was one valued at 
$225,000. Other valuable and attractive 
pieces of jewelry were also shown. 


London News Notes 


The casket of jewels owned by the 
late Christine Nilsson, the famous 
Swedish opera singer, will shortly be 
offered at auction at the Christie rooms. 
The casket contains among many inter- 
esting items an octagonal emerald set in 
a ring and an elaborate necklace of 
brilliants which can be made into sepa- 
rate brooches. There is also a ring pre- 
sented to the singer by Pope Pius IX 
containing his onyx cameo portrait set 
with his arms in diamonds. The opera 
singer died in 1921. She married the 
Count de Casa Miranda upon retiring 
from the stage. 

* * * 

Provincial jewelers, in line with other 
retailers, have to close for an hour dur- 
ing the midday meal, a fact that was 
taken advantage of by jewel thieves at 
Stroud in Gloucestershire last week. A 
lightning raid was made on the store 
of Wells & Sons, the doorway shutter 
being lifted, the fanlight inside smashed 
and entry effected by climbing through 
it. The windows were shuttered and 
behind this screen the best of the jewelry 
window display was picked out. An 
open safe in the shop containing goods 
of greater value than those in the trim 
was overlooked. A man dressed in 
mechanic’s outfit was seen to leave the 
shop with a bag over his shoulder. He 
was thought to be one of the workmen 
who had been painting the exterior of 
the store, and immediate suspicion was 
not aroused. The jewelers say the 
articles taken, including diamond rings 
and watches, are worth nearly $15,000 

co * * 

Cigarette manufacturing firms which 
favor the premium plan of stimulating 
tobacco sales by coupon collection are re- 
sponsible for some welcome business 
among the silver and cutlery houses of 
Sheffield. A number of cigarette firms 
have placed large orders with the manu- 
facturers for articles of cutlery and 
electro-plate for coupon distribution this 
yuletide. There is a big demand for the 
cheaper kinds of electro-plated cased 
goods. The sterling silver section of 
the Sheffield industry is fairly active 
Summed up, the demand for Christmas 
cutlery, electro-plate and silverware is 
well up to seasonal standard with a 
decided preference shown for the lower- 
priced goods. 








A burglar, who evidently wanted to 
satisfy his own taste, recently broke into 
the Z. B. Udall store, 2508 138th St., 
Columbus, Neb., by smashing a rear 
window to gain entrance, and took a 
wrist watch and a man’s initial ring 
from the display window. Many other 
articles of greater value were left un- 
touched by the prowler, as was the cash 
drawer. 
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“Unele Sam” 


Sets the Time 


A Word About the Distribution of Time Signals by the Naval Observatory, the Time Zones and 


WASHINGTON, D. C., Nov. 10.—There 
are three standard clocks at the Naval 
Observatory, this city, maintained in 
an underground vault under uniform 
temperature and air pressure. These 
clocks keep sidereal or star time. Since 
it is desired to leave them undisturbed 
they are never reset, or interfered with 
in any manner except as necessitated by 
repairs. These clocks have invar pen- 
dulum rods which do not change in 
length on account of temperature varia- 
tion. They also have a rather unusual 
form of escapement in which nothing 
touches the pendulum rod directly, the 
driving impulse being imparted through 
the pendulum suspension springs. 

These clocks generally tend to run 
faster as time passes. During the first 
year, after cleaning, their daily rates 
are apt to increase a hundredth of a 
second per month or more, after which 
they run with a more constant rate. It 
must be remembered that the actual 
rate of the clock is not important so 
long as it is steady, or so long as it 
changes slowly enough to be checked 
up by astronomical observations. It is 
sudden variation in rate which impairs 
the usefulness of a clock. The short 
period variations in rate of the 
standard clocks are such that on the 
average the clock rates may be predicted 
within about a hundredth of a second per 
day. 


the Radio Broadcasting 


For sending out time signals, it is 
pointed out by experts of the Naval 
Observatory, it is desirable to have 
clocks which run on standard mean solar 
time, rather than Washington local 
sidereal time. Local apparent noon oc- 
curs when the sun crosses the meridian. 
Owing to the irregularity of the earth’s 
motion in its orbit, and to the inclination 
of the earth’s axis, apparent solar days 
vary in length during the year. Mean 
solar time is sometimes ahead of and 
sometimes behind apparent solar time; 
on the average it is the same. As we 
desire every hour to be of the same 
length as every other hour, we use mean 
solar time. Since the sun does not cross 
the meridians in different parts of the 
world simultaneously, it is evident that 
the various parts of the world have 
different solar times. In order to re- 
duce confusion, standard time zones have 
been created. All the points in each 
zone use one uniform time which is gen- 
erally different from their times by not 


much over half an hour, and in some 
places is almost the same. In general 
the times of these zones differ from 


Greenwich, or zero meridian time, by 
some whole number of hours. In the 
continental United States there are four 
time zones. Eastern Standard Time is 
the local time of the 75th meridian and 
five hours less advanced than Greenwich 
Time. Central Standard Time is the 


local time of the 90th meridian and six 


hours less advanced than Greenwich 
Time. Mountain Standard Time is the 
local time of the 105th meridian and 


seven hours less advanced than Green- 
wich Time, and Pacific Standard Time is 
the local time of the 120th meridian and 
eight hours less advanced than Green- 
wich Time. The Naval Observatory is 
thus able to furnish one time signal 
which will provide time for all zones. 
The signal sent out at 3 hours Green- 
wich Time, serves as a 10 p. m. signal 
in the Eastern Zone, a 9 p. m. signal in 
the Central Zone, an 8 p. m. signal in the 
Mountain Zone, and a 7 p. m. signal in 
the Western Zone. 

Since the object of the time zones is 
mainly one of convenience, the boun- 
daries between the zones have _ been 
placed where they will be the source of 
the least inconvenience, rather than 
along exact meridians. For instance, if 
the lines were straight the people in one 
corner of a small district might be using 
different time from their neighbors, and 
the railroad trains might have to make 
time changes at inconvenient points 
rather than at terminals. The Inter- 
state Commerce Commission holds hear- 
ings concerning the placing of these 
division lines, and all inquiries on the 
subject are addressed to that Commis- 
sion. 

The signals automatically 


time are 
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sent by special mean time transmitting 
clocks. They contain electric mechanism 
by which they may be set within a very 
small fraction of a second, and they 
also have electric break circuit ap- 
paratus for emitting the signals. Be- 
fore each signal these transmitting 
clocks are compared with the standard 
sidereal clocks by means of a chron- 
ograph, and then set as near as possible 
to correct mean time. In making the 
comparison it is necessary to take into 
consideration the continually changing 
difference between solar and_ sidereal 
time, and also the error of the standard 
clock. 

Naval Radio stations NAA, Arlington, 
Va.; NSS, Annapolis, Md.; NAJ, Great 
Lakes; NAR, Key West; NAT, New 
Orleans, and NPL, San Diego; all trans- 
mit time signals, which they receive 
through the Western Union lines, usual- 
ly from the Naval Observatory. The 
signal as sent via Annapolis is very 
powerful, and has been received in al- 
most all parts of the world. It can 
easily be received anywhere in the con- 
tinental United States either during the 
day or night. Owing to the very low 
frequency of the Annapolis signal, spe- 
cial apparatus is necessary for its recep- 
tion. A number of privately owned 
radio stations automatically repeat the 
Naval Observatory time signals. The 
Western Union Telegraph Co. has en- 
tered extensively into the distribution of 
Naval Observatory time signals on a 
commercial basis. 

The Naval Observatory time signals 
were first sent out in order that navi- 
gators might check their chronometers 
before leaving harbor. They have since 
become the basis of the standard time 


[ International News Photo 
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used in the United States, and are em- 
ployed generally by navigators at sea in 
checking chronometers. The Naval Ob- 
servatory has no special agreement with 
any telegraph company, but furnishes 
time signals free to all firms and indi- 
viduals who provide wires for the pur- 
pose to the transmitting room. 








Keeper of Austrian Crown Jewels 
Reveals Cheat in Necklace Sale 


ITHIN the week has come a settle- 
ment of the dispute between Mrs 
C. F. Townsend, the Princess Baronte 
of Italy, and Mrs. Ernest R. Graham 
of Chicago as to which possessed the 
authentic necklace presented by Napol- 
eon to the Empress Marie Louise in 
1811, and owned by the Archduchess 
Marie Therese of Austria. The Graham 
necklace had been purchased in Spain; 
the other, held in the Harriman vaults 
here, was brought to New York by Mrs. 
Townsend. 
That the Graham necklace is merely a 


clever copy of the forty-nine-diamond 
original seems now to be established. 
In a_ recent article Baron Albin 


Schager von Eckartsau, former  ad- 
ministrator of the private exchequer of 
the Hapsburgs, reveals for the first 
time why the necklace offered for sale 
in Spain could not have been authentic 

Most of the Austrian crown jewels, 
Baron Schager points out, are still in 
government custody. Those which have 
been sold were the personal property of 
Karl the Last and his Empress. Even 
these were broken up, all the gems 
being taken from their settings before 
being offered for sale. The Baron’s 


The Townsend necklace, said to be the 


one given to Empress Marie Louise 


by Napoleon in 1811 





v0 


disclosures, with other interesting de- 
tails of the crown jewels of Europe’s 
fallen dynasties, form a romantic chap- 
ter in the post-war struggles of the once 
mighty Hapsburgs. 








New Enterprises 


Thomas J. Apryle, for 25 years one 
of the prominent figures in the jewelry 
trade of Johnstown, Pa., has opened a 
new establishment at Franklin and Lin- 
coln Sts. Associated with him in the 
new enterprise is his son, Thomas J. 
Apryle, Jr. 

The Fargo Jewelry Mfg. Co. 
ing a retail establishment at 
N. BD. 

The Simms Jewelry Co., 1110 Capitol 
Ave., Houston, Tex., recently opened for 
business. The store is operated by R. 
C. Simms and A. E. Farrell. 

Frank Riese has opened a watch, clock 
and radio repair shop at Bloomington, 
Wis. 


is open- 
Fargo, 








Five communists who were recently 
elected to the council of the Antwerp 
Diamond Workers’ Syndicate have lost 
their mandates without having had an 
opportunity of taking their seats. So 
eager were they to commence their 
propaganda that immediately after the 
results of the election were known they 
published and distributed a manifesto 
vilifying the personality and work of 
their fellow councillors. Such proceed- 
ings are contrary to the statutes of the 
council from which the five communists 
have, therefore, been expelled. 




















56 THE JEWELERS’ CIRCULAR December 12, 1929 
Established 1866 
Office and Cutting Works 
6 West 48th Street, New York 
AMSTERDAM: 33 SARPHATISTRAAT LONDON: 23 HOLBORN VIADUCT ANTWERP: 48 RUE SIMONS 
—s 

















OPPENHEIMER BROS. & VEITH 


DIAMONDS 
PEARLS 
PEARL NECKLACES 
927 FIFTH AVENUE ::  :: :: NEW YORK 
AMSTERDAM LONDON PARIS 

































































FMERALDS 
RUBIES 
SAPPHIRES 


In All Sizes 
GOODFRIENRD BROS. 


542 FIFTH AVENUE NEW YORK 








—— Seana 




















December 12, 1929 


qed 


THE JEWELERS’ CIRCULAR 





57 


SE a 


By L. M. Lamm, Washington, D, C, Correspondent 


Legislation of Vital Interest to 


Jewelers 


WASHINGTON, D. C., Dec. 10.—Repre- 
sentative Joseph W. Martin, Jr., of 
Massachusetts, who last week introduced 
a bill in the House to mark silver and 
silverware as reported in this paper, 
states that he intends to “push” his bill 
as soon as possible. He says that he 
will make an effort to have the House 
Committee on Interstate and Foreign 
Commerce, to whom the bill was re- 
ferred, hold hearings as soon after the 
Christmas holidays as possible. 

Representative Clyde Kelly, of Penn- 
sylvania, and Senator Arthur Capper of 
Kansas, authors of the price mainte- 
nance bill, have no occasion to reintro- 
duce their bills at this time. 

These two bills are now before the 
respective Houses of Congress, having 
been introduced at the special session of 
this Congress. It is not necessary to 
reintroduce the bills. 

There is a possibility, it is reported, 
that it will not be necessary to hold fur- 
ther hearings on the bill in the House 
owing to the large volume of testimony 
which has been taken from time to time, 
although the committee has not yet taken 
action on this subject. 


* * * 


“Diamond and Enamel” Beads to Pay 
Eighty Per Cent Duty 


WASHINGTON, D. C., Dec. 9.—So- 
called diamond and enamel beads are to 
be assessed with duty at 80 per cent 
ad valorem, the New York Collector of 
Customs has been instructed by Com- 
missioner of Customs, F. X. A. Eble. 
Mr. Eble in his letter to the collector ex- 
plaining this situation says: 

“The Bureau is in receipt of a letter 
from the Assistant Attorney General in- 


viting attention to the decision of the 
Customs Court holding that certain so- 
called diamond and enameled beads were 
properly dutiable at the rate of 40 per 
centum ad valorem under Par. 214 of 
the Tariff Act of 1922, as articles com- 
posed in chief value of earthy or 
mineral substances, rather than at 80 
per centum ad valorem under Par. 1428 
of the said Act as jewelry, finished or 
unfinished. 


“The Assistant Attorney General 
states that since the decision was 
handed down his office has come into 


possession of information from several 
reputable merchants in New York which 
indicates that merchandise of this char- 
acter is in fact commercially known as 
jewelry. 

“In view of the statement of the As- 
sistant Attorney General, and in accord- 
ance with his recommendation, you are 
hereby requested to continue to assess 
duty on this merchandise at the rate of 
80 per centum ad valorem under Par. 
1428, to the end that upon a fuller record 
this matter may be the subject of a 
review by the Customs Court, if deemed 


necessary, a decision by the United 
States Court of Customs and Patent 
Appeals.” 

* * * 


Portuguese Government Mail 
Regulations 


WASHINGTON, D. C., Dec. 9.—The 
Post Office Department has just received 
information from the Portuguese gov- 
ernment that “gold or silver bullion, 
precious stones, jewelry and other pre- 
cious articles” are prohibited in the 
regular mails. 

It is also announced that “gold or 
silver bullion, precious stones, jewelry, 
and other precious articles,” are pro- 
hibited in parcel post “except in insured 
parcels.” 


Referendum on Calendar Reform by 
Chamber of Commerce of the 
United States 


ry 
i. 





WASHINGTON, D. C., Dee. The 
Chamber of Commerce of the United 
States has announced that a final can- 
vass of votes in the referendum which 
it took on calendar reform had changed 
the results, as announced on Oct. 26 
after a preliminary count. 

The final canvass confirmed the pre- 


liminary count in showing that the 
Chamber was not committed upon the 
first question, whether or not there 


should be changes in the calendar, but 
disclosed that by a small margin of 
votes the necessary two-thirds majority 
had been cast in favor of the second and 
the third propositions. The consequence 
is that upon the question whether or not 
there should be changes in the calendar 
the Chamber has no position, but if 
changes are to be considered the Cham- 
ber believes they should be determined 
through international conference and if 
an international conference is called the 
United States government should par- 
ticipate. 
The propositions were: 
No. 1: 
“That the present calendar should 
be so changed as to bring about 
a greater comparability in business 
records for periods within a year 
and for periods from year to year.” 
No. 2: 
“That the form which changes in 
the calendar should take should be 


determined through international 
conference.” 
“That the government of the 


United States should participate in 
an international conference to deter- 
mine the form of changes to be 
made in the calendar.” 
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Government Awards Drawback on 
Necklaces Imported by Newark, 
N. J., Concern 


The Treasury Department has an- 
nounced the allowance of drawback on 
imported necklaces of metal set with 
glass stones, which are replated by the 
Mechanical Art Works Co., of Newark, 
N. J. 

The Post Office Department has an- 
nounced that holiday seals or stickers 
may be placed on mail matter until 
Jan. 1, without making the packages or 
letters unmailable. 


New Congress Gets a Good Start 
tw] 


WASHINGTON, D. C., Dec. 9.—The sec- 
ond session of the 71st Congress got 
away to a flying start last week. The 
House of Representatives took up and 
passed the tax reduction bill which 
means a lessening of taxes amounting 
to $160,000,000 this year to both indi- 
viduals and corporations. 

The Senate Finance Committee has 
ordered a favorable report on this bill 
and it is quite possible that before this 
issue reaches its readers that the bill 
will have been passed by the Senate and 
become an Act. 

The Senate made short issue of the 
Vare election case, unseating Vare and 
then made tariff the unfinished business. 
While it is quite possible that the Tariff 
Bill may be laid aside from time to 
time to give the appropriation and other 
bills right of way it is believed that the 
Senate will continue the tariff as the 
unfinished business before it. Pre- 
dictions are now freely being made that 
the bill will not pass the Senate until 
about the middle of January. Opinion 
is still divided as to whether the bill 
will ever become law, some of the lead- 
ers of the House being of the opinion 
that it will never be signed by the Presi- 
dent. 





Employment Increased During 
October 


WASHINGTON, D. C., Dec. 6.—Employ- 
ment in 7658 establishments—wholesale 
and retail trade combined—showed a 
gain of 3.6 per cent in employment and 
a gain of 2.4 per cent in pay roll totals 
in October as compared with September, 
according to the Bureau of Labor Sta- 
tistics, Department of Labor. These es- 
tablishments had in October 303,266 em- 
ployes whose combined earnings in one 
week were $7,690,956. 

Employment in wholesale trade alone 
increased 1.1 per cent in October while 
pay rolls decreased 0.6 per cent. The 
1890 establishments concerned had 64,- 
216 employes in October whose earnings 
in one week were $1,953,908. 

Considerably increased employment 
in October was shown in retail establish- 
ments, the net result having been a gain 
of 4.2 per cent. The 5768 establishments 
reporting had in October 239,050 em- 
ployes whose earnings in one week were 
$5,737,048. 

Employment generally decreased 1.2 
per cent in October as compared with 
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September, while pay roll totals in- 
creased 0.4 per cent according to re- 
ports to the Bureau from 34,722 estab- 
lishments, having in October 5,255,529 
employes whose earnings in one week 
were $145,196,138. 








Belgian Diamond Cutters Shut Down 
Factories from Dec. 8 to Dec. 21 


BRUSSELS, Dec. 3.—For the purpose of 
deciding what measures were necessary 
to dispel the uneasiness prevailing in 
the diamond industry due to local con- 
ditions in Europe 700 members of the 
Belgian Diamond Syndicate, the masters’ 
federation, attended an extraordinary 
general meeting held at the Antwerp 
Diamond Exchange. The proceedings 
lasted five and a quarter hours at the 
end of which time a large majority of 
those present voted in favor of a com- 
plete stoppage of work in the cutting 
shops from Dec. 8 to 21 inclusive. It 
was further decided that if this measure 
did not produce the required salutary 
effect the works would be closed for a 
second fortnight in January. 

The meeting was presided over by 
M. Is. Lipschutz, president of the syndi- 
cate, supported by M. Van Antwerpen, 
president of the Diamond Club, and M. 
Sam Tolkowsky, president of the Dia- 
mond Exchange. The discussion at 
times became very animated, the opinion 
of the assembly being divided as to the 
advisability of completely stopping work. 

Some members feared that a bad im- 
pression would be made abroad but the 
president explained that, on the con- 
trary, foreigners would realize that the 
Belgian market was being efficiently 
controlled and its interests carefully 
safeguarded. 

The workers’ unions expressed them- 
selves as in entire accord with the de- 
cision of the employers. For some time 
past both masters and men have been 
contributing to a special fund, to be used 
only in emergencies like the present, of 
which the total now reaches the sum of 
about $400,000. From this it is expected 
that every man thrown into forced idle- 
ness will receive between $7 and $8 a 
week. The number of workers affected 
is 12,280 so that the fund is sufficient to 
meet calls upon it for a period of about 
four weeks. It is still confidently ex- 
pected that the end of the year will see 
American buyers back on the market 
and that January will find the industry 
once again in comfortable, if not bril- 
liant, circumstances. 








William L. McConnell, one of the best 
known citizens of Oakland City, Ind., 
and father of Earl F. McConnell, jeweler 
of Oakland City and secretary of the 
Indiana Retail Jewelers’ Association, 
died recently after a lingering illness. 
Mr. McConnell was 68 years old and had 
been a life long resident of Gibson 
County, Ind. Funeral services were con- 
ducted at his late residence, with Rev. 
H. A. Sprague, pastor of the Oakland 
City Methodist Church, of which Mr. 
McConnell was a member, officiating. 
Burial was in the Montgomery Cemetery. 
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DeForest Hulburd Optimistic As to 
Future Business 


ELGIN, ILL., Dec. 7—Optimism domi- 
nates the annual message of DeForest 
Hulburd, president of the Elgin Na- 
tional Watch Co., to the company em- 
ployes on eve of the annual inventory 
and holiday closing, which begins Dec. 24 
and will continue 12 days to Jan. 6. 

“We have an unusually large inven- 
tory and for this reason do not expect 
to increase production for a while,” he 
said. “But I am optimistic over the out- 
look for the coming year. The opening 
months will be rather quiet but I look 
to see conditions much brighter later in 
the year. It is almost a certainty we 
will not decrease output. We are now 
starting to manufacture each day about 
3,500 watches and at the same time are 
finishing 4,000 daily. During the year, 
we hope to raise the ratio to 4,000-4,500.” 

Mr. Hulburd declared the company is 
hopeful that a higher protective tariff 
upon small watches will eventually be 
adopted as final action on that schedule 
is now being awaited. 








Vanguard of Spring Buyers Arrives in 
New England Jewelry Centers 


PROVIDENCE, R. I., Dec. 7.—The past 
week has witnessed the vanguard of the 
annual invaders to the manufacturing 
jewelry centers of New England in quest 
of new goods for the spring trade. The 
orders for holiday goods were placed 
weeks ago and the factories are now 
busy on repeats to fill demands for the 
holidays. But the actual activities are 
now centered on spring deliveries. This 
invasion by the buyers will be at its 
peak in about 10 days but will continue 
intermittent until the New Year. A 
fair volume of ordering is reported for 
the initial week. 

Among the jewelry buyers reported 
in Providence and vicinity during the 
past weeks were the following: Harry 
Doelling, S. A. Rider Jewelry Co., Chi- 
cago; Mr. Avidan, Lippman, Spier & 
Hahn Co., New York city; Morris Levy, 
Morris Levy Co., Chicago; Mr. Arn- 
stein, Arnstein & Co., Inc., New York 
city; Mr. Weingarten, Frederick Wein- 
garten Co., San Francisco; Mr. Rosen- 
feldt, S. M. & R. Co., Chicago; Mr. Fro- 
meyer, Klein Bros., Cincinnati; Mr. 
Reinschreiber, Cahn & Co., New York 
city; Mr. Lesser, Samstag & Hilder 
Bros., New York city; Mr. Strauss, Her- 
man Strauss Corp., New York city; Mr. 
Morris, Morris, Mann & Reilly. Chicago; 
Mr. Oppenheimer, Oppenheimer Jewelry 
Co., Baltimore, Md.; Mr. Brownstein and 
Mr. Goldstein, Brown Gold Co., Phila- 
delphia; Mr. Lund, Barnard Hirsch & 
Co., San Francisco; Mr. Massau, L. 
Bamberger & Co., Inc., Newark, N. J.; 
Mr. Cohn, Herman Cohn Leather Goods 
Co., Baltimore, Md., and Leo Glass, Leo 
Glass & Co., New York city. 








Murry C. Raffel has removed his 
jewelry business from 25 Main St., 
Asbury Park, N. J., to Pitcairn, Pa. 
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PEARL RINGS 


Diamond set platinum mountings 
$150 to $1000 
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Cracksmen Get Loot 


Safe of Detroit Jewelry Concern Robbed 
After Band of Six Men Overpower 
Watchman 


Detroit, MicH., Dec. 9.—Six cracks- 
men, evading a detail of police at 2.25 
a. m., Sunday, robbed a safe in the office 
of the Elver L. Rice Jewelry Co., 457 W. 
Fort St., and escaped with jewels esti- 
mated to be worth $20,000. A _ patrol- 
man was called from his beat by the 
building watchman who reported he had 
been overpowered and bound by the 
gang. A call was sent to the Central 
precinct station and reserves were sent 
to the patrolman’s aid. 

A floor by floor search of the building 
was made but revealed nothing until the 
offices of the Rice company were reached. 
There the officers found the door had 
been forced and the smaller of two safes 
broken open. Marks also showed that 
an effort had been made to penetrate the 
other safe. 

According to Mr. Rice, the safe which 
the gang had emptied contained unset 
stones, diamond rings, watches and mis- 
cellaneous jewelry. He immediately be- 
gan an inventory to determine the exact 
amount of his loss which he believes to 
be approximately $20,000. The larger 
safe, it is stated, contained $30,000 worth 
of merchandise. 

The watchman told the police that 
about 1.30 a. m., when he entered the 
basement in the course of his rounds, 
he was-set upon by six men who bound 
him to a chair and left one of their 
number to guard him. The dim light, he 
said, prevented him from getting a good 
view of the men and he was unable to 
describe them in detail. His guard ap- 
peared nervous, he said, the man stam- 
mering when he talked, and soon left his 
post. 

The watchman then worked his way 


out of the ropes that bound him and 
ran into the street for aid. 
Apparently the thieves abandoned 


their attempt to force the larger safe 
in their haste to escape. Tools used 
were left behind and these will be 
scanned for fingerprints. 








May Fight Extradition 





Man Under Arrest in Troy, N. Y., Wanted 
in Baltimore, on Diamond Theft Charge 


BALTIMORE, MD., Dec. 7—Wanted here 
on an indictment charging him with the 
larceny of diamonds valued at $15,000 
from the A. H. Fetting Jewelry Co., 
three years ago, Morris Hettleman, alias 
“Red” Handleman, is under arrest in 
Troy, N. Y. Detective Lieutenant James 
A. Manning, armed with requisition 
papers signed by Governor Albert C. 
Ritchie, has gone to Troy in an attempt 
to bring Hettleman here for trial. Word 
received by the correspondent of THE 
JEWELERS’ CIRCULAR from Lieutenant 
Manning indicates that Hettleman will 
fight his removal to Maryland. 

According to detectives, Hettleman 
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was one of two men who spent nearly 
an hour in the Fetting store May 26, 
1926, and after they had left the store 
a tray containing the jewelry was miss- 
ing. 

Nearly a year ago Hettleman was 
arrested in New York city, where, ac- 
cording to detectives, he attempted to 
extract a package of bank notes from a 
paying teller’s window. He is alleged 
to have been using a cane tipped with 
gum when he was detected and subse- 
quently arrested. 








Alleged Window Smashers Arrested, 
on Charge of Robbing Lynn 
Jewelery Store 
LYNN, MaAss., Dec. 7.—John J. Mar- 
ciano, Henry Wenred and William C. 
Jordan, all of New York, are held in 
$5,000 each, for the Superior Court on a 





International Newsreel Photo 
SMASHED WINDOW IN LYNN, 
JEWELRY STORE 


MASS., 


charge of robbing the Kay jewelry store 
at 285 Union St. They told the police 
that they had no record in New York, 
or elsewhere. 

According to the police the men stated 
that they came to Lynn, driving a car 
belonging to Jordan’s father, and being 
without funds, they decided to rob a 
jewelry store. They rode around town, 
and then the police say they smashed 
the Kay store window with an auto- 
mobile wrench, grabbed watches and 
jewelry and escaped before the police 
appeared. The robbery occurred at four 
o’clock in the morning. 

A Lynn patrolman, on the outskirts 
of the city, noted the New York number 
plate on the car, and got a glimpse of its 
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numbers. A Boston officer also noted 
the number when the thieves stopped 
and asked him road directions. The 
Lynn police checked up with the Boston 
police, and then with the New York 
authorities, and a few hours later located 
Jordan and his friends at the home of 
a relative in Boston. They pleaded 
guilty in court, and the judge considered 
the crime serious and so ordered them 
bound over to the next session of the 
Superior Court. 








Window Smasher Gets Loot at 
Akron, Ohio, Store 


AKRON, OHIO, Dec. 6.—A heavy piece 
of iron, padded with paper, was used 
shortly after 4 o’clock in the morning to 
smash a front window at the Shaw 
jewelry store, S. Main St. Police believe 
that the bandit had been lurking in a 
nearby doorway watching for a chance 
to break the window as an officer had 
passed the store at 4 a. m. and the 
robbery was discovered 15 minutes later. 

A report of the loss to police showed 








merchandise worth nearly $1,000 
missing. 
Alleged Watch Smugglers to Be 


Placed on Trial Shortly 


After many weeks of extensive and 
exhaustive investigations and examina- 
tions conducted by Assistant United 
States Attorney Alvin McK. Sylvester 
in behalf of the Government’s efforts to 
exterminate watch smuggling into the 
Port of New York, the Government is 
ready to place its evidence before a 
judge and jury and expectations are 
that the trials of those involved in the 
Superfine Watch Co. case and the Fein- 
stein matter will be brought to trial 
either the last week in December or the 
first week in January. The Govern- 
ment expects that a judge will be as- 
signed especially to hear testimony in 
watch smuggling cases, as indications 
are that the trials will be lengthy. 

The 10 men named in the superseding 
indictment filed last week appeared be- 
fore Federal Judge Goddard Monday and 
pleaded not guilty. Bail of $2,000 each 
was set for Meyer Person and Henry 
M. Weidhorn of the customs brokerage 
firm of Person & Weidhorn, of 29 Broad- 
way, New York. Bail arrangements for 
the others named in the indictment were 
made when the original indictments 
were handed down. 

Under date of Dec. 4 the Superfine 
Watch Co. sent to the trade a letter in- 
dicating that the Government’s investi- 
gation has been completed and that the 
concern is ready to receive orders for 
watches. This letter was shown to Mr. 
Sylvester, who stated that as far as the 
Government is concerned the investiga- 
tion will not be complete until the en- 
suing trial and that all watches seized by 
Customs officials as alleged smuggled 
goods are still in the possession of Gov- 
ernmental authorities. 








The business of E. R. Jordan, former- 
ly at Thornbury, Ont., Can., is now 
located at Harrison, Ont. 
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MIONDS 


DIRECT IMPORTERS 


Also makers of diamond jewelry of all 
descriptions in platinum and gold. 
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Each day more firmly establishes 
Dirigem as the leader of all synthetic 
stones ... To see this new Colombian 
Emerald Synthetic—to test its hard- 
ness—is justification for this superi- 
ority. Look for this tag. 
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GENVINE STONES 








S. NATHAN & CO., Inc. 


International Stone Service ’ . , : 
: ‘ Necklaces made of Coronette Genuine Stones 
Diamonds, Pearls and Precious Stones 


ead. s : imported by Nathan are distinguished for their 
71-73 Nassau St., New York 


rare beauty. Look for this tag. 
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Sample Cases Stolen 





Rings and Novelty Jewelry Lost in Phila- 


delphia by Representatives of Newark 
and New York Concerns 


PHILADELPHIA, Dec. 7.—The police of 
this city were stirred to action this week 
with two daring jewelry robberies. Both 
thefts were of the “case snatching” 
variety and netted the thieves close to 
$20,000. 

The boldest robbery and the one in 
which the biggest haul was made was 
accomplished when thieves stole a sample 
case containing jewelry worth between 
$19,000 and $20,000 belonging to Wil- 
liam Persall, representing Jones & 
Woodland, manufacturing jewelers, 2 
Gordon St., Newark, N. J. In the other 
theft the robbers were apparently dis- 
appointed after looking over the con- 
tents of a case belonging to H. Kline- 
feldt, salesman for the Star Jewelry Co., 
New York. After removing less than 
$100 worth of novelty jewelry, the 
thieves cast the case with the remainder 
of its jewelry in the corner of the Broad 
St. subway station where it was found 
by the police. 

Mr. Persall, it was learned by the 
police, had completed his tour of cus- 
tomers here and was about to take a 
train. He packed his sample cases with 
platinum jewelry, and left his hotel for 
the Broad St. station of the Pennsyl- 
vania Railroad. He had left two sample 
cases with John Hill, a negro, whom he 
had employed on his visits here for 10 
years. Hill was to take the cases to 
the station in a small push cart he 
owns. Hill had reached the corner of 
13th and Market Sts. at about 5 o’clock 
in the afternoon on his way to meet 
Mr. Persall at the station, when He was 
stopped by a well dressed man who in- 
quired the way to a hotel at Chestnut 
and 13th Sts. Hill gave him directions, 
but the man said he was a stranger in 
the city and asked the negro to point 
out the way. Hill turned to do so and 
when he looked back the stranger had 
vanished and so had one of the sample 
cases. 

Hill hurried to the station after he 
found himself unable to see the stranger, 
and told Mr. Persall what had happened. 
Both went to City Hall police station 
and reported the theft. No trace of the 
* thieves or the loot has been found by 
the police. Mr. Persall stated the loot 
consisted of 2200 platinum rings 
mounted with various size stones, prin- 
cipally diamonds. 

The police believe that Mr. Persall 
had been trailed on his rounds and from 
his hotel by the thief, who probably 
slipped the case to a confederate after 
he had snatched it from the cart. 

At the Newark office of the concern 
it was learned that the loot is fully 
covered by insurance. 

The second robbery occurred in a San- 
som St. wholesale jewelry establishment 
when H. Klinefeldt, salesman for the 
Star Jewelry Co., New York, left two 
sample cases of novelty jewelry just 
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inside the store door while he visited 
another place a few doors away. He 
had employed a negro carrier, who was 
told to wait outside the store. The 
wholesaler and his clerks paid no at- 
tention to the cases, but when Klinefelt 
returned he found one case gone. 
Neither the wholesaler, the negro nor a 
policeman, who happened to be standing 
near the store, remembered seeing any- 
one come out with a sample case. 
As stated above, the case containing 
most of the jewelry was found in a 
subway station. 








Bandits Bind Omaha Jeweler and 
Store Janitor and Escape with 
Loot Worth About $5,000 


OMAHA, NEB., Dec. 7—The jewelry 
store and loan shop of Joseph Blumen- 
thal, South Side, Omaha, was visited by 
bandits who bound Mr. Blumenthal and 
the janitor, and made away with $500 in 
cash and jewelry valued at between 
$4000 and $5000. The robbers took four 
new pistols as well as several trays of 
jewelry bought for the holiday trade. 

Police found several of the empty 
trays scattered along the street a few 
blocks away. Evidently the robbers had 
pocketed the jewelry and cast away the 
trays. 

It was about 8.15 p. m. when the two 
robbers entered the store. They drew 
guns and drove Mr. Blumenthal and the 
janitor to the basement. They drew 
rawhide thongs from their pockets and 
bound the two men to posts, some dis- 
tance apart. The thieves then returned 
to the store and helped themselves to 
what they wanted. The janitor soon 
worked his hand into his pocket where 
he produced a knife and cut the thongs 
that bound him. He then released Mr. 
Blumenthal. Both ran up stairs, but 
the robbers had left. Mr. Blumenthal 
stated that the stolen goods were partly 
insured. 











Window Smashers Get Loot Worth 
$1,500 in Norristown, Pa., Robbery 


NORRISTOWN, PA., Dec. 9—The police 
department has as yet no trace of either 
the loot or thieves who robbed the win- 
dow at the jewelry store of Clifford 
Cassell, in the center of the city’s busi- 
ness district. 

Three men broke the window in the 
Cassell store and fled with loot valued 
at $1,500. They took practically every 
article in the window. The crooks had 
timed the movements of the policeman 
on the beat and broke the window while 
he was at the other end of his patrol. 
They scooped up everything in the win- 
dow and fled in an automobile. Several 
persons saw them start off but were un- 
able to get the license number. 








The Beckley Jewelry Store, Beckley, 
W. Va., has been sold to W. M. Pyles 
of Ronceverte, who is now in charge of 
the business. Mr. Pyles has conducted 
stores in Ronceverte and Florida. 
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Fugitive Apprehended 





Simon Kanter, New York Jeweler, Arrested 
by Department of Justice Agents 


Simon Kanter was arraigned before 
Judge Goddard in the United States 
District Court, New York city, Dec. 3, 
and released on $3,500 bail. Kanter was 
indicted March 7 last in connection with 
the bankruptcy of the R. B. Jewelry Co., 
which was formerly located at 37 Maiden 
Lane, New York city. 

The failure of this company had been 
severely criticized and in behalf of the 
National Jewelers’ Board of Trade an 
investigation was conducted last winter 
by Greenbaum, Wolff & Ernst, general 
counsel to the Board, results of which 
were placed before District Attorney 
Charles Tuttle. Ralph Beck, proprietor 
of the R. B. Jewelry Co., and Simon 
Kanter were indicted for conspiracy to 
conceal assets. Both defendants fled 
from the jurisdiction and the Depart- 
ment of Justice, assisted by the National 
Jewelers’ Board of Trade, had been 
searching for them ever since. 

Kanter was arrested a few weeks ago 
in Los Angeles, Cal., by agents of the 
Department. Assistant District At- 
torney Irving Spieler, of Mr. Tuttle’s 
staff, in charge of the case, immediately 
prepared the necessary papers and had 
Kanter brought back to New York. Mr. 
Spieler requested Judge Goddard to fix 
bail at $5,000, but upon request of 
counsel bail was set at $3,500. 

Kanter was formerly engaged in busi- 
ness under the name of Kanter’s Jewelry 
Shop, at 48 W. 48th St., New York, and 
at one time was connected with the K. 
& G. Knitting Mills. 








Window Smasher Gets Jewelry 
Valued at $2,000 


DANVILLE, ILL, Dec. 7—The Faris 
Jewelry Co. store, 131 E. Main St., was 
robbed of $2,000 worth of diamonds, 
watches and rings, early Thursday morn- 
ing, after a large plate glass window 
was smashed and the display window 
looted of its more valuable articles. 

A concrete slab, weighing six pounds, 
had been hurled through the glass. 
Twelve diamonds, ranging from a quar- 
ter to a half carat; eight watches, a 
purse and two gold rings were taken. 








Burglar Caught Robbing Milwaukee 
Jewelry Store Sent to Prison 


MILWAUKEE, WIs., Dec. 6.—A burglar 
caught in the jewelry store of the Louis 
Esser Co. here a week ago has been sen- 
tenced to a term of from three to five 
years in the State prison at Waupun. 
The man, who came to the city from 
Detroit, was sentenced in less than two 
weeks after arriving in Milwaukee. 

He attempted to rob the safe at the 
jewelry store and set off a burglar alarm. 
The thief had already secured jewels 
worth several hundred dollars when he 
was caught. 
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Boston Jewelers Robbed 


Julius Prince Reports Theft of Gems Valued 
at $65,000 and Others Sustain 
Smaller Losses 


Boston, MAss., Dec. 6.—On the eve 
of the Christmas rush several jewelry 
thefts in this city and nearby communi- 
ties have been reported. Following 
rapidly in the wake of the M. S. Page 
robbery in which $15,000 worth of dia- 
monds was taken, Julius Prince, a dia- 
mond merchant of 333 Washington St., 
this city, reported to the police that he 
was robbed of stones valued at $65,000 
and nearly $1,000 in cash last Wednes- 
day, by a couple who posed as lovers. 

Mr. Prince was alone in his office 
when the man and woman entered. 
Early that morning a man called Mr. 
Prince on the telephone and giving his 
name as “Connolly,” an employe of a 
downtown bank, asked if he and his 
fiancee could look over diamond rings 
at 4 o’clock. At 4.05 the pair walked 
into the office, which is located on the 
sixth floor of the Province building. 
They inspected a tray of diamond rings 
and after the pair had made a selection 
Mr. Prince turned around to place the 
tray on his desk. As he faced about, he 
found a pistol in the hands of the man, 
pointing directly at him. 

The woman was carrying a long green 
cloth bookbag and into it she swept the 
tray of diamond rings she had been ex- 
amining. She then rifled the safe of 
loose gems while the man relieved Mr. 
Prince of his watch and cash. The 
money Mr. Prince had on him, together 
with what was in the safe, totaled $985 
he told the police later. After the loot 
was gathered up Mr. Prince was ordered 
into a small closet in the corner of the 
room. When Mr. Prince obeyed, the 
robber shut the door and locked it, but 
he kept up a running fire of talk through 
the panels. His remarks were largely 
orders to be quiet, accompanied by 
threats of death if any outcry was made. 
First the woman left and about five 
minutes later the man departed. 

The jeweler smashed open the door 
and then called the police and within 
a few minutes, Inspectors Stephen 
Flaherty, John A. Dorsey, George 
Augusta, Warren Liese and John 
Holmes were on the scene from head- 
quarters. Officers Thomas Butler and 
John Wallace from the Milk St. station 
were also assigned to investigate. 

According to the story he told the 
police, Prince was not insured and will 
have to bear the entire loss himself. 
The victim of the holdup told the au- 
thorities that the man was about 5 feet 
7 inches in height, weighed 170 pounds, 
and was of dark complexion. He wore 
a light mixed-gray coat and a light soft 
hat. The woman, who was about five 
feet three inches tall, wore a light coat 
with black fur and a black hat. 


Samuel Bilinsky Robbed 


Samuel Bilinsky, diamond dealer, em- 
ployed by Sam Bellar, Jewelers’ build- 
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ing, notified the police that he was set 
upon by two men in the dark hallway at 
260 Seaver St., Roxbury, and robbed of 
a leather wallet containing unset dia- 
monds valued at _ several thousand 
dollars. 


Reports Theft of Unset Diamonds 


A. Atkins of the Washington building 
reported that unset diamonds valued at 
$25,000 were stolen from him Nov. 30 
when he became ill on the street in Wor- 
cester. Mr. Atkins suffered an attack 
of acute indigestion and a heart attack. 
He was carried into a nearby store by 
bystanders to await an ambulance. He 
said a wallet containing the gems was 
taken from his overcoat at that time. 


Three Youths Arrested on Robbery Charge 


Three New York young men were 
arrested in East Boston today on 
charges of robbing Kay’s jewelry store 
in Lynn. The robbery occurred about 
4.30 o’clock in the morning when a plate 
glass window was smashed and a quan- 
tity of jewelry removed from the display 
cases. In the automobile the police 
found 14 watches which they said were 
stolen from the Kay store. The prison- 
ers admitted the robbery, the police say. 
They were held for the Lynn police. 

Steps have been taken to guard the 
local stores. Pinkerton detectives and 
other plain clothes men are to be en- 
gaged immediately and the wholesalers 
in the Jewelers’ building and other office 
structures, where there are many jewel- 
ers, have started a collection to meet the 
expense. The movement was initiated 
by M. S. Page, the Boston Diamond 
Jewelry Co. and Max Elkon. Other 
jewelers quickly joined and it is ex- 
pected that within the next 24 hours 
the necessary fund will have been raised 
to furnish the protection. 








Window Mil- 


waukee and Gems Recovered 


Smasher Caught in 


MILWAUKEE, WIS., Dec. 6.—Starting 
his flight to Mexico with $1,200 worth 
of stolen gems, a man who confessed 
looting the David Kupper jewelry store, 
624 Lincoln Ave., was captured at the 
Milwaukee railroad station. As a de- 
tective held the man prisoner, his trunk, 
containing most of the stolen valuables, 
was carried away on the train but was 
taken off near Chicago and returned to 
Milwaukee. The rest of the jewels were 
found on the prisoner’s clothing, accord- 
ing to the police. 

The robbery at the Kupper store was 
the third window smashing theft occur- 
ring at south side jewelry stores in less 
than two weeks. Other similar rob- 
beries occurred at the Umbs_ jewelry 
store, 434 11th Ave. and the Wellstein 
jewelry store, 584 National Ave., in this 
city. 

The man caught at the Milwaukee 
railroad station had been under surveil- 
lance for some time before he was 
caught. Had he not made an effort to 
flee to his homeland he might have 
escaped detection. 
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Seven other Mexicans, two of them 
women, are being held in connection with 
jewelry store robberies which have oc- 
curred in the city recently. The first 
prisoner taken has confessed to the rob- 
bing of the Kupper jewelry store, police 
said. 








Three Window Smashers Arrested 
After Cleveland Jewelry Store 


Is Robbed 


CLEVELAND, OHIO, Dec. 9—Three men 
who staged a midnight window smash- 
ing job at the store of the Peck Jew- 
elry Co., 4241 W. 35th St., last Wednes- 
day night, were captured and the loot 
recovered. 

The three drove up in a machine to 
the store and one alighted and hurled 
an automobile jack through the window 
and then proceeded to scoop everything 
within reach into his hands. He made 
three trips to the machine with the loot 
and just as the trio started away, two 
men who had been attracted by the 
noise of the window crash, ran up and 
jumped on the running board of the 
car, with the intention of preventing the 
crooks making their escape. However, 
they were pushed off, and seeing that 
pursuit was useless, they telephoned 
police, who broadcast a description of 
the car and men to all squad cars. 

In the meantime, John Glanzer, a city 
fireman, was driving across the Brook- 
lyn Bridge and saw a car ahead of 
him crash into a buttress and three men 
scramble out and run. He also tele- 
phoned police and then took up the pur- 
suit of the trio and had captured one, 
when several flying squads arrived and 
caught the other two. The jewelry was 
found in the wrecked auto. The men 
are to be arraigned on the theft charge 
this week. 








Three Men Accused of Robbing Can- 
adian Jewelry Store Window 


NAPANEE, ONT., CAN., Dec. 7.—The 
jewelry store of J. D. Mayhew was 
broken into about 3 a. m. last Thursday 
by thieves who secured a quantity of 
jewelry when their activities were inter 
rupted by the vigilance of the police. 
Constable Albert Cook, who was on duty 
in the neighborhood, had seen a car drive 
up to the store from which three men 
emerged. One of the trio hurled a tire 
jack through the front window. The 
three marauders were removing articles 
of value from the window when the con- 
stable got into action. 

The burglars dashed for their car, but 
a bullet from the policeman’s revolver 
blew out a tire. The car, however, was 
still able to proceed. The constable 
summoned assistance and a _ thorough 
search was begun. The car was founda 
abandoned, but tracks in the snow were 
followed and three men arrested, one 
of whom has a criminal record. The 
car is believed to have been stolen from 
Toronto. The jewelry taken by the 
bandits was recovered. 











Helping Hoover 
Help Business 


Cooperation of Industry for Economic Welfare 
Assured at Washington Conference 


EDITOR’S NOTE—It is with pride that we announce the fact that A. C. 
Pearson, president of the National Publishers’ Association, and chairman of 
the board, United Business Publishers, Inc. (of which THE JEWELERS’ 
CIRCULAR is a division), has been selected as one of the 150 business men 
who are working with President Hoover in developing ways and means of 
Mr. Pearson’s selection as one of 
the committee of 75 is even more gratifying. Through the wide circle of 
United Business Publishers’ publications he is in touch with leading exec- 


putting business on a more even keel. 
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utives in many fields and his outline of developments at the Washington 


Conference, published herewith, is of interest to all readers of THE 


JEWELERS’ CIRCULAR. 


¢ HERE assembled in Washington last week, at 
the suggestion of President Hoover and the call 
of the U. S. Chamber of Commerce, the most 
impressive aggregation of business men that has 
been brought together since the war. 

President Hoover outlined to the 150 men drawn 
from all industries the general idea which he had in 
calling together the committee, which, in turn, se- 
lected this conference. The various suggestions made 
by the President boiled down to two things: to in- 
sure employment of labor and to accept the old-fash- 
ioned doctrine given in the one word—Work. 

Secretary of Commerce Lamont stated that the 
difficulties of the stock market had not produced high 
money, and that the investments flowing back into 
bonds and mortgages would supply funds for the 
building industries as well as for the financing of 
projects through bonds. He also pointed out that 
commodity prices are low, hence there need be no 
hesitancy in buying in the ordinary quantities. 

Julius Barnes, chairman of the United States 
Chamber of Commerce, was elected permanent chair- 
man of the conference. He emphasized the high 
standard of living prevailing in this country and the 
fact that the average prospects of all industries were 
increasing from year to year. He stressed the im- 
proved conditions of the farmer and the high effi- 
ciency of organization in industry. Mr. Barnes also 
showed that business depression resulted generally 
from fear and uncertainty, and that the present facili- 
ties for getting definite information in each industry 
had enabled President Hoover and the succeeding 
committees to give such assuring facts that fear had 
been generally dispelled and business was going for- 
ward in most lines with scarcely any perceptible hesi- 
tation. 

Dr. Klein, Assistant Secretary of Commerce, took 
“Teamwork” as his text and aroused great enthusiasm 
among the delegates present by his illustrations of 
what teamwork could do, and of the necessity of 


A. C. Pearson 


adopting improved methods while keeping the train 

of progress running at high speed. 

There then followed reports from the different 
trades and industries which were the result of a thor- 
ough research among scores of thousands of firms. 
These brought out, 

1. That there were not contemplated wage reduc- 
tions. 

2. That the business of 1929 had averaged ahead 
of any recent year, and in most lines ahead 
of any year. 

3. That the prospects for the first six months of 
1930 were estimated to be as great as those of 
the first six months of 1929. 

4. The different farm organizations and indus- 
tries dependent on farm prospects indicated 
an improved situation which should make up 
for any falling off that may occur in a few in- 
dustries. 

Plans are being made to carry forward the work, 
not as a business booming program, but as an intelli- 
gent and powerful cooperation wherever help is 
needed, with the idea of insuring business that it can 
go forward in a normal, judicious manner. 

The most important point is what each organiza- 
tion and each individual can do to help the general 
movement. Additional construction work and mod- 
ernization of plants will be undertaken in a big way, 
but the most important thing is increased distribution 
and that will be obtained largely by new and im- 
proved plans of merchandising new specialties, in in- 
creased and improved advertising, and better and 
more extensive selling. 

Every organization should plan to keep up its reg- 
ular departments of business getting. The result of 
this is bound to be more work, more consumption and 
better conditions. 

A. C. PEARSON, 
Chairman of the Board 
United Business Publishes, Inc. 
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Industry Cooperates for Progress 


Over Four Hundred Representatives of Business Gather at United States Chamber of Commerce 
and Pledge to Work for Trade Development 


WASHINGTON, D. C., Dec. 7—More 
than 400 representatives of business and 
industry of every description attended 
the national business survey conference 
held here last Thursday, under the 
auspices of the Chamber of Commerce 
of the United States. The jewelry 
trade was represented by William G. 
Frasier, president and Charles T. Evans, 
secretary of the American National Re- 
tail Jewelers Association. 

At this conference, American busi- 
ness, through its leaders, gave concrete 
assurances, in terms of authorized pro- 
grams of construction and expansion of 
maintaining a sound national economic 
structure, to counteract the effect of the 
recent stock market depression. To su- 
pervise industry’s cooperation in the 
program, a _ resolution proposing ap- 
pointment of an executive committee 
made up of industrial leaders was 
adopted unanimously. The committee 
will be named _ shortly by Julius H. 
Barnes, Chairman of the Board of the 
Chamber, as permanent chairman of the 
conference. 





“Key Men” to Plan Program 


Chairman Barnes designated a group 
of 60 “key men” of American industry 
as a special liaison committee to repre- 
sent the conference and discuss imme- 
diate procedure. The conference itself 
adjourned on Dec. 5, and the commit- 
tee of “key men” met on the same date 
for further consideration of business. 

The present economic situation was 
described as sound by spokesmen for 
each of the 32 distant trade groups, 
called together to survey the status of 
industry and methods of maintaining 
activity at normal balance. Subnormal 
stock market conditions, which diverted 
funds to the speculative field, they 
agreed, have not undermined the basic 
economic structure, and 1930 will see an 
acceleration rather than a lessening of 
industrial activity. In manufacture, 
construction, distribution, agriculture, 
foreign trade, and every other line of 
business there will be sound upbuilding, 
the industrialists stated, in cooperation 
with the Government and through the 
chamber itself. 

Commitments for capital expenditures 
during the ensuing year, in line with 
the President’s program, were made by 
spokesmen of each group. 

Owing to the arrangement of the pro- 
gram it was impossible for either Mr. 
Evans or Mr. Frasier to present the 
jewelry situation to the conference, but 
Herbert E. Sheets of the Retailers Na- 
tional Council had something to say 
about jewelry, along with other retail 
commodities. 

“Jewelry is said to have experienced 
no unfavorable reaction from the recent 


disturbance in the stock market,” said 
Mr. Sheets, “detailed reports revealing 
that business is normal for the month 
of November as compared with the pre- 
vious year, and that the prospects for 
Christmas business appears to be very 
encouraging, based upon the experiences 
of previous years. 

“It is said,” he continued, “to be very 
difficult to forecast business in the jew- 
elry trade, but retailers generally are 
looking forward to the first six months 
of next year as being at least equal to, 
if not better than, preceding years. 

“A feature of this report is that the 
jewelry business is most stable in towns 
with a population of 2,500 people. The 
business runs along very evenly appar- 
ently because incomes run evenly, while 
in the industrial centers the jewelry 
business is always disturbed more or 
less by those factors which interfere 
with income.” 

Mr. Sheets filed with the Conference 
a statement by Charles T. Evans, Sec- 
retary of the American National Retail 
Jewelers’ Association, as follows: 

“In view of the arrangement as to 
speakers,” said Mr. Evans, “I believe 
that President Frasier will agree with 
me that in your address, representing 
the Retailers’ National Council, the 
views of the American National Retail 
Jewelers Association can very well be 
expressed. Accordingly, I am answer- 
ing insofar as possible the questions con- 
tained in your letter. 

“Prospects for Christmas business 
appear to be encouraging based 
on experiences of other years, Jew- 
elers invariably have a good holi- 
day business, for the spirit of 
Christmas prompts people to re- 
member their families and friends 
with gifts, even though they may 
be inclined to deny themselves of 
some contemplated purchase. 

“It is difficult to forecast the 
months following a Holiday Season 
under present conditions. Those 
months constitute the jeweler’s quiet 
period and the first part of the year 
is ordinarily given over to sales, 
inventories, etc. This much can 
be said, however, that the jeweler 
can look forward to approximately 
his usual spring business, as again 
we will enter the Wedding Gift Sea- 
son which means good business to 
the jeweler. 

“While we have no definite fig- 
ures to support the statement, re- 
ports have always shown business 
to be most stable in the villages and 
towns with a _ population under 
2500. This is probably true because 
people resident of these places fol- 
low occupations which are less likely 
to be affected by stock market acti- 





vities and are also less affected by 
industrial disturbances. 


“One trouble which the jeweler has 
particularly at this time, is caused by 
the tendency of some newspapers to ex- 
plain the curtailing of output by the 
Belgian Diamond Cutting Works, by ref- 
erence to the Stock Market slump of last 
month, whereas, it has actually been the 
result of a withholding of purchases by 
the importers, due to the fact that in 
the Tariff Bill, at present under con- 
sideration, the jewelry trade had asked 
for a reduction in the tariff on diamonds 
of 10 per cent; cut stones, at present 
bear a duty of 20 per cent and under the 
provisions of the new tariff, as prepared 
by the Senate, the duty is 10 per cent. 
Rough stones, at present bear a duty 
of 10 per cent and the proposed change 
would admit these free. This movement 
on the part of the jewelry trade was to 
overcome the tendency to smuggle. 

“It can readily be seen that purchases 
of dealers this summer and fall would 
be limited with a prospective cut in duty, 
in order to have as small a stock on 
hand as possible when the reduction in 
tariff would take place. 

“Publicity such as has occurred has 
a tendency to influence prospective pur- 
chasers of diamonds and other jewelry 
to postpone purchases in the belief that 
others are doing the same. As a mat- 
ter of fact, reports received indicate 
business to have been normal through- 
out the year and that it continues to 
be normal at this time.” 

The conference was addressed by 
President Hoover, Secretary of Com- 
merce, Lamont; Assistant Secretary of 
Commerce, Dr. Julius Klein; Julius 
Barnes, Chairman of the Board of the 
National Chamber, and by representa- 
tives of more than thirty of the indus- 
tries of the country. 

It is expected as a result of the con- 
ference that some kind of a permanent 
organization will be set up. 

There was very little discussion at 
the conference of the retail situation ex- 
cept by Dr. Klein, who said in part on 
this subject. 

“A final suggestion as to practicable proj- 
ects warranting your attention has reference 
to the most important factor of the status of 
the small retailer. I do not want to burden 
you with an elaborate discourse on the weak- 
nesses and wastes in our distribution system. 
Most of you are quite familiar with that 
flagrant situation, perhaps the most serious 
now confronting our entire business organ- 
ism. But I would ask your concentrated at- 
tentien to one specific factor in our distribu- 
tive operations, namely the small retailer. 

“One of the distinguished members of the 
President’s recent conferences made the 
highly significant comment that in the pres- 


ent situation we should emphatically not 
overlook the status of ‘the little fellow’— 


especially the small storekeeper. 

“Thousands of these retailers are not mem- 
bers of your chambers of commerce or trade 
associations; they seldom read trade papers 
or have any weighty matters which must be 
taken up ‘in conference.’ 


They never go to 
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conventions and bedeck themselves’ with 
badges. They are just plain business men 
citizens, taxpayers. But the fact that they 
are by their lack of organization quite in- 
articulate does not mean that they can be 
casually ignored. Unquestionably in sheer 
numbers, if not in volume of operations, they 
exceed any organized groups. Furthermore, 
they, more than any other single element in 
our business community, are constantly and 
intimately in contact with the mighty army 
of us consumers. Most of them may be care- 
less, shortsighted and, therefore, shortlived 
(commercially speaking), but let us not get 
the idea for one moment that they must, 
therefore, be unimportant. 

“Perhaps your response, as trade associa- 
tion executives, may be resolves to prose- 


lytize at once for memberships among the 
hordes of this outer fringe. But that will 
by no means take care of the situation. Ad- 


mittedly many of these small retailers ought 
not to be in business at all. One way that 
unpleasant truth could be brought home to 
them would be by some such effort as that 
which was made in Louisville by the local 
business community and the Department of 
Commerce. The costly perils of careless re- 
tailing and the essentials of success in that 
precarious field were brought home to hun- 
dreds of non-members of any trade groups. 
They were carefully shown the appalling 
losses involved in the fact that thirty grocery 
stores failed in that city each month and 
thirty-two new ones were opened up. Much 
could also be learned from a recent analysis 
of the restaurant business of Kansas City by 
the Department of Commerce which showed 
that out of some 1080 such establishments 
doing business there in 1928, 551 went out 
of business before the end of the year and 
almost exactly the same number of new ones 
were opened up. 

“These are the types of distribution losses 
which must be analyzed sympathetically, but 
completely, with the collaboration of all ele- 
ments of business, whether organized or not, 
in each community. 

“There are other aspects of distribution 
wastes, each of which should be carefully 
weighed as a factor in developing strength 
for the future advance of business. One of 
these which especially merits careful atten- 
tion is that of retail credits. It is gratifying 
to learn that the National Retail Credit 
Association, speaking for over a thousand 
branches controlling the credit records of 
practically every one of the twenty-seven 
million families in this country, is to launch 
an educational campaign on the great value 
of prompt settlements of accounts, not simply 
to retailers, but especially to the consumers 
of the nation. If the present average turn- 
over period in charge account of some 
seventy days could be shortened to such an 
admittedly fair interval as, say, forty days, 
the resultant values by saving in interest 
charges and by general acceleration of the 
business of the nation would run into hun- 
dreds of millions of dollars. 

‘In a word, the situation calls neither for 
sudden outbursts of excessive buying under 
?he erroneous impression that such abnor- 
mally accelerated consumption will help 
prosperity, nor on the other hand is it nec- 
essary to indulge in undue frugality in spend- 
ing. The outlook will be promising if buyers 
cultivate normal sobriety—neither hoarding 
nor extravagance. So too the prospect can 
most certainly be strengthened into assured 
promise if business will do its part to get 
away from emotional extremes and get down 
to these brass-tack realities.” 








All Washington, D. C., jewelers who 
have been questioned declare that in 
spite of the football games, and the races 
drawing the crowds, and the stock mar- 
ket’s unexpected slump, business was 
just as good last month as it was a 
year ago and in many cases far in ad- 
vance of the previous year’s receipts. 
The month’s figures are now available 
and the increase over November, 1928, 
should warrant the much talked of 
“psychology of optimism.” Watches and 
clocks are selling unusually well in 
Washington this holiday season. Retail 
merchants of Washington are confident 
that the volume of after Christmas ex- 
changes will be materially reduced this 
year. This is expected as a direct re- 
sult of the movement which started late 
in November. 
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Secretary of the A. N. R. J. A. Enthu- 
siastic as to Results of the 
Conference 


NEW YoRK, Dec. 11. 
Editor of THE JEWELERS’ CIRCULAR: 

The retail jewelry industry, through 
its organization, the American National 
Retail Jewelers Association, was repre- 
sented at the Business Conference, held 
at the request of President Hoover at 
the headquarters of the United States 
Chamber of Commerce on December 5, 
1929, by President William G. Frasier 
of Durham, N. C., and _ Secretary 
Charles T. Evans of New York city. 
More than 400 business executives whose 
activities represent industry, trade, 
transportation, and other fields of eco- 
nomic endeavor, attended this gathering. 
The keynote of the Conference was con- 
fidence and optimism, and as a result, 
it was decided to set in motion a survey 
looking to the stabilization of business 
and the maintenance of the national 
economic momentum. 

The addresses by President Hoover, 
Secretary of Commerce Lamont, As- 
sistant Secretary of Commerce Julius 
H. Klein, were supplemented by ad- 
dresses of President William Butter- 
worth and Chairman Julius H. Barnes 
of the United States Chamber of Com- 
merce, as well as 32 representatives of 
more than 300 trade organizations rep- 
resented at the Conference. 

Naturally, the great contributions to 
the Conference were made by the repre- 
sentatives of the great industries of the 
country, such as railroads, iron, steel, 
public utilities, construction, cotton and 
wool manufacturing, etc. From the 
standpoint of retailers, it was most in- 
teresting and encouraging to hear the 
outlined plans of these fundamental in- 
dustries regarding their activities in the 
year 1930. 

If the work already planned by these 
fundamental organizations is carried 
out, it certainly presents a most en- 
couraging outlook for all retailers, in- 
cluding the retail jeweler, for, if the 
retailers’ customers are profitably em- 
ployed, it is but natural that the work- 
ing man will continue to spend his earn- 
ings in the same way as heretofore, and 
as the standard of living is constantly 
including as necessities more and more 
of those articles which were formerly 
classed as luxuries, it is our opinion that 
the retail jeweler can look forward to 
a most successful year in 1930. 

The report which was presented to 
the Conference regarding the retail 
jewelry business, was made a part of 
the report of Herbert P. Sheets, Chair- 
man of the Retailers’ National Council, 
who spoke for a number of the trade 
groups included in its membership. This 
report, as it pertained to the retail jew- 
eler, emphasized the fact that business 
at present was normal, and that we 


viewed the outlook for 1930 as being 
favorable. 

Incident to the report, we called at- 
tention to the fact of improper and un- 
favorable newspaper publicity, stating 
that the reduction of working forces in 
the diamond cutting works was the di- 
rect result of cancellation of orders due 
to the recent stock market slump, and 
explained our efforts to have the tariff 
reduced on diamonds. Inasmuch as the 
tariff bill has not as yet been passed, 
it naturally follows that importers, as 
well as retailers, would confine their pur- 
chases to goods actually needed for 
stock, rather than attempting to antici- 
pate future demand. 

We sincerely trust that many of the 
retail jewelers listened to that part of 
this Conference which was broadcast 
over the radio, as the manner of pres- 
entation of this most important subject 
of business was such as to command re- 
spect and develop confidence. 

The Conference was in session from 
ten o’clock in the morning until ten- 
thirty at night, and was most interest- 
ing and instructive. The point was em- 
phasized several times that this is the 
first time that a situation of this sort 
has developed since business was or- 
ganized to meet it. It was a gathering 
of business men representing the best 
thought of the various industries, and 
the response which had been made to 
President Hoover’s request for such a 
gathering, must have been absolutely 
unanimous on the part of those invited 
to be present. This gathering was a 
tribute to organized business, and the 
American National Retail Jewelers As- 
sociation can have a just pride in being 
invited to participate in a gathering of 
such importance, the invitation indicat- 
ing that we are regarded as being rep- 
resentative of the thought and aspira- 
tions of the retail jewelry trade of the 
United States. 

Chairman Barnes, in concluding his 
address, emphasized the fact that “In- 
dustry has been called now by the Presi- 
dent to show that it has reached such 
a stage of cooperative organization that 
it can itself mobilize its own forces in 
support of business stability. We are 
putting to practical test the quality of 
self-reliance in American industry. We 
are testing the capacity of organized 
business to cooperate helpfully with 
other units in the business field and to 
cooperate as well with agencies of gov- 
ernment which have in turn pledged 
their own sympathetic understanding 
and support. 


“In the mechanics of making this busi- 
ness cooperation effective in the fullest 


(Continued on page 96) 
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This is the 30th 
of the series of 
presidential med- 
als which are 
made and issued 
by the United 
States Mint. It 
bears the por- 


trait of Presi- 
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Smugglers Sentenced 


Conspirators in Diamond Smuggling Plot 
Draw Light Punishment 


The close of another diamond smug- 
gling scheme was recorded last Monday 
in the Federal Court at Brooklyn, N. Y., 
when three of the conspirators received 
sentences. Charles Eeklaers, a printer 
aboard the Red Star Liner Belgenland, 
and his son, Louis, hospital attendant of 
the Lapland of the same line, were sen- 
tenced to four and three months respec- 
tively in the Federal Detention Prison, 
while Nina Silverstein, of 918 43rd St., 
Brooklyn, received a suspended sentence. 

Miss Silverstein was formerly secre- 
tary to Sidney Sherman, diamond mer- 
chant, of 170 Broadway, who is now 
serving a term of a year and a day in 
Atlanta Penitentiary. She did not re- 
ceive any share of the smugglers’ earn- 
ings, acting only as an aid to her em- 
ployer, thus drawing the court’s light 
sentence. The two Eeklaers, who al- 
ready have been incarcerated for two 
and a half months, aided the Govern- 
ment considerably in uncovering the plot 
through which the seamen brought in 
diamonds secreted in their shoes and 
in parts of their clothing, and it was 
through their revelations that Assistant 
United States Attorney Lindsay R. 
Henry was able to send Sherman to jail 

Although not operating on a big scale 
it is estimated that Sherman, through 
the aid of the seamen, smuggled dia- 
monds worth $60,000 within a year and 
a half. The first arrest in the case was 
made by customs agents under Gordon 
H. Pike on Sept. 18 last when the elder 
Eeklaers was seized, a package of gems 
valued at $12,000 being found in his 
shoe. Sherman was arrested soon after 
when Eeklaers admitted he was on his 
way to deliver the gems to the importer’s 
home. An investigation revealed the 
parts the younger Eeklaers and Miss 
Silverstein played and they were brought 
into custody and booked on smuggling 
charges with the others. 

The sentencing of the two Ecklaers 
and of Miss Silverstein, following the 
penalty imposed on Sherman, put to an 
end within less than three months after 
its disclosure to a smuggling ring of 
the type which the Government is always 


seeking to disrupt. By bribing men on 
the staff of the large ocean liners dis- 
honest dealers have been able to bring 
into this country diamonds valued at 
millions of dollars without the usual 
payment of duty. Mr. Henry, who pro- 
secuted the case from the outset, is now 
gathering evidence against a New York 
diamond merchant who was arrested sev- 
eral weeks ago in his Brooklyn home. 








Marshal to Hold Sale 


Federal Government Will Sell Smuggled 
Diamonds and Jewelry in New York, 
Dec. 19 


William C. Hecht, United States Mar- 
shal for the Southern District of New 
York, announced several days ago that 
he will sell at public auction on Thurs- 
day, Dec. 19, five packages of diamonds, 
a wrist watch and two diamond rings. 
All this merchandise has been seized by 
the government for the non-payment of 
duties. 

The sale will be held at the Marshal’s 
office in Room 307 on the third floor in 
the old Post Office building downtown. 
The diamonds and other jewelry may be 
inspected on Tuesday and Wednesday, 
Dec. 17 and 18 between 10 a. m. and 3 
p. m. and on the day of the sale until 
noon at the Marshal’s office. 

Listed under Sale No. 3 are four 
packages of cut diamonds having a total 


foreign value of $2,625 and a home 
valuation of $3,315. One of these pack- 
ages contains 149 diamonds weighing, 


13.33 carats valued in this country at 
$1,200. Another package holds 96 dia- 
monds, weighing 3.83 carats worth in 
the United States, $315. A third parcel 
constitutes 446 gems constituting 14.58 
carats with a domestic value of $1,200 
while a fourth package represents 190 
diamonds, 6.63 carats, and valued here 
at $600. Sale No. 4 will also be confined 
to diamonds when the Marshal will offer 
gems valued abroad at $3,300 and worth 
here, $4,300. This parcel possesses 1317 
diamonds weighing in all 35.12 carats. 
The final lot of the sale will be made 
up of two diamond rings, valued here at 
$1,400; one 15-jewel watch movement 
worth $15 in this country and a watch 
case appraised at $225. This lot has a 
total foreign valuation of $1,155 and a 
domestic value of $1,659. 
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dent Hoover on 
the front, as the 
30th president, 
with the date of 
his inauguration 
on the back. The 
medal is made of 


bronze. 


Found Not Guilty 


Two New York Diamond Merchants 4Ac- 
quitted of Charges That They Obtained 
Credit on Alleged False Financial 
Statement 


Arthur S. Knox and Jerome Bernheim, 
of Knox & Bernheim, who were engaged 
in the diamond business at 10 W. 47th 
St., New York, and who were held for 
trial last March on a charge of obtain- 
ing credit on an alleged false financial 
statement, found not guilty last 
Monday when brought before the Court 
The trial of these 
men started last Friday before Justices 


were 
of Special Sessions. 


Nolan, Healy and Salmon. 

At the conclusion of the State’s case, 
Terrence J. McManus, counsel for the 
defendants, moved for acquittal. After 
a long deliberation by the Court, Justices 
Healy and Nolan voted to acquit the de- 
fendants, while Justice Salmon dis- 
sented. 

This prosecution was instituted by 
District Attorney Banton at the request 
of the National Jewelers Board of 
Trade. Assistant District Attorney 
Charles Henry, in charge of the Bureau 
of Commercial Frauds, prepared and 
prosecuted the case. He was assisted 
by Newman Levy of Greenbaum, Wolff 
& Ernst, general counsel for the National 
Jewelers Board of Trade. 

An involuntary petition in bankruptcy 
was filed against Knox & Bernheim on 
Dec. 28, 1928. At that time it was said 
that the liabilities amounted to nearly 
a quarter of a million dollars while the 
amount of the assets taken on liquida- 
tion value was less than $50,000. The 
prosecution of Knox & Bernheim was 
predicated upon the charge that they 
obtained merchandise from Baumgold 
Ine., on the basis of an alleged 
false financial statement. Last March 
they were\ arraigned before Magistrate 
George W. Simpson sitting in the Com- 
mercial Frauds Court and after testi- 
mony was taken were held for trial in 
the Court of Special Sessions which 
finally ended last Monday in their 
acquittal. 


3ros., 
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Death of S. Cottle 


One Time Prominent Manufacturing Jeweler 
Passes Away at His Home in New York 


Veteran members of the jewelry trade 
were grieved to learn last week of the 
death of Shubael Cottle, head of the 
former manufacturing firm of S. Cottle 
& Co., until his retirement 20 years ago, 
which occured last Saturday afternoon 
following a brief illness. Death over- 
took Mr. Cottle at his home in Gramercy 
Park, New York, where he had resided 
for the past 55 years. Funeral services 
were held on Monday at Calvary Church, 
21st St. and Fourth Ave., followed by 
burial in Trinity Cemetery. 

Shubael Cottle was born in a small 
New England town, now known as 
Vineyard Haven, in Massachusetts, 
where he first saw the light of day on 
Oct. 23, 1840. His education in the 
public school continued until he was 15 
years of age, when he obtained his first 
position with an inventor, whose ambi- 
tion at that time was to illuminate Vine- 
yard Haven with electric light. 

He remained with this inventor about 
a year and then obtained his first posi- 
tion in the jewelry trade with Dexter & 
Haskins, then retail jewelers in New 
Bedford, Mass. Shortly after the Civili 
War Mr. Cottle came to New York and 
secured a position with Tiffany & Co. 
Later he went with Baldwin, Sexton & 
Peterson, manufacturing jewelers, but 
not long after became a member of the 
old firm of Mulford, Hale & Cottle. His 
next enterprise was the formation of a 
firm of his own which for many years 
operated under the style of S. Cottle & 
Co. This business was located on Union 
Square, but went out of existence when 
Mr. Cottle retired about 20 years ago. 

Mr. Cottle was a member of the Na- 
tional Arts Club, 15 Gramercy Park, 
and for many years was a member of 
the board of governors of this organiza- 
tion. He was always interested in the 
welfare of Gramercy Park, where he 
resided for over half a century. 

Mr. Cottle’s only survivor is a son, 
Commander George F. Cottle, (M. C.) 
United States Navy. 


Charles F. Hurd 


MEDINA, N. Y., Dec. 6—Charles Frost 
Hurd, 76, retired Medina jeweler and 
one of the town’s leading citizens, died 
at his home on Pearl St. last Tuesday 
after a long illness. 

Born in Ludlowville, he moved with 
his parents to Medina at an early age. 
He entered the retail jewelry business 
in 1876 and for more than 35 years was 
a leading jeweler. He retired about 10 
years ago because of ill health. 

Mr. Hurd was active in Medina’s civic 
and fraternal life, being a member of 
the Alert Club, Automobile Club, Medina 
Lodge F. & A. M., and a director of the 
Central Bank of Medina. 

Deceased is survived by his 


widow 
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and two sons. Funeral services were 


held from the home yesterday afternoon, 
the Rev. David A. Pearson, of St. John’s 
Episcopal Church, officiating. Rites at 
Boxwood Cemetery were in charge of the 
Medina lodge of Masons. 


Ernest A. Koetsch 


BuFFALO, N. Y., Dec. 7—Ernest A. 
Koetsch, one of the oldest jewelers in 
North Tonawanda, died at his home, 
249 Tremont St., last Wednesday, fol- 
lowing an apoplectic stroke suffered the 
previous evening. Prior to his fatal ill- 
ness Mr. Koetsch enjoyed the best of 
health and the suddenness of his death 
proved a shock to his many friends not 
only in the Tonawandas, but in Buffalo, 
as well. 

Mr. Koetsch was born in Newark, 
N. J., in 1866 and while a young man 
moved to North Tonawanda, where he 
established a _ retail jewelry business 
more than 30 years ago at 50 Webster 
St. He was in active charge of his 
business up to the time he was stricken. 

Mr. Koetsch was active in fraternal 
and business circles. He was a member 
of Sutherland Lodge, F. & A. M., Tona- 
wanda chapter, R. & A. M., Tonawanda 
Knights Templar, Electric City lodge 
I. O. O. F., Tonawanda’s Rotary Club, 
Webster Street Businessmen’s Associa- 
tion, New York State Retail Jewelers’ 
Association and the First Methodist 
Church. 

Surviving are his widow, a son, two 
daughters and a sister. 

Funeral services were held at 2.30 
p. m. yesterday in the home, with Rev. 
Willis A. Stackhouse, of First Methodist 
Church, officiating. Burial was in Elm- 
lawn Cemetery, under Masonic auspices. 


Max Janof 


WASHINGTON, D. C., Dec. 6.—Max 
Janof, 61 years old, died here last week 
at his home, 1205 Harvard St. N. W.., 
after an illness of 18 months. Mr. Janof 
was a retired jeweler, having conducted 
a business here for 25 years. 


Funeral services were held at the 
residence, with Rabbi William Rosen- 
blum and Rabbi George Silverstone 


officiating. Burial was in the Congrega- 

tion Tifereth Israel Cemetery. 
Deceased is survived by his 

three sons and three daughters. 


widow, 


Frederick Schaefer 
CINCINNATI, Dec. 6.—Funeral service: 
for Frederick Schaefer, retired jewelry 
dealer, were held at a funeral home at 
Third and Overton Sts., Newport, Ky., 
last Wednesday. Mr. Schaefer retired 
seven years ago after having been secre- 


tary and treasurer of the Oskamp- 
Nolting Co., wholesale jeweler, for 30 
years. 


He was associated with Charles Nolt- 
ing when the firm was known as Nolting- 
Lodwig and remained with the com- 
pany when William S. P. Oskamp be- 
came a partner in the firm. Mr. Schaefer 
was born in Cincinnati and was 77 years 
old when he died. He moved across the 
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Ohio River to Newport, Ky., 30 years 
ago. He died rather suddenly last Sun- 
day morning after having been ill only 
a short time. 

One son and four daughters survive. 


William H. Sparks 


A heart attack caused the 
death on Tuesday afternoon, Dec. 3, of 
William H. Sparks, for many years a 
sales representative for the Seth Thomas 
Clock Co. Death occurred at the home 
of his daughter, Mrs. Richard J. Duerk, 
in Baldwin, L. I., N. Y. 

Mr. Sparks was born in Sheffield, 
Conn., in 1865, where he spent his early 
years. He went as a young man to 
Thomaston, Conn., where for a number 
of years he operated a retail jewelry 
store. In 1892 Mr. Sparks joined the 
factory organization of the Seth Thomas 
Clock Co., and after a few years was 
transferred to the sales department of 
the company with headquarters in New 
York. For 35 years he was identified 
with this company, until in April, 1927, 
due to failing health, he retired from 
active duties, though continuing his as- 
sociation. 

Mr. Sparks was well known to a great 
number of retail jewelers throughout the 
country, having traveled in all territories 
East of the Mississippi, including 
Canada. 


sudden 


Harry W. Varney 


Boston, MaAss., Dec. 9.—Word 
received in this city last week of the 
sudden death on Wednesday of Harry 
W. Varney, for 30 years in the jewelry 
business in Brunswick, Me. He was 
born in Brunswick, Me., March 9, 1877. 

His sister, Helen Varney, survives 
him. Funeral services took place last 
Saturday. 


was 


Edwin W. Searle 


PROVIDENCE, R. I., Dec. 7—Edwin W. 
Searle, one of the best known jewelry 
and letter plate engravers in this city, 
with offices for nearly 30 years at 189 
Mathewson St., died this afternoon at 
his home, 59 Norton Ave., Meshanticut 
Park, Cranston, in his 64th year. 

He learned the engraver’s trade from 
the late John B. Morse, an old-time 
Providence engraver. He became inter- 
ested in the making of steel and copper 
engravings for society printing, and fol- 
lowed that profession for more than 40 
years. His hobby was music and this he 
followed for many years. 

He is survived by his 
sister. 


widow and a 





During the intermission at the end of 
the second period in the Waltham-Brock- 
ton football game Nov. 28, James Cur- 
ran, of the Waltham Watch Co., Wal- 
tham, Mass., presented each member of 
the Waltham team with a wrist watch, 
with the exception of “Billy” Prender- 
gast. Prendergast preferred a pocket 
timepiece. 
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BARAD ITT. | : Practical Course in 


CELLIST BLDG. 48 W. 48™ STREET ere 
IMPORTERS OF STONES Adjusting 








a review of the laws governing the motion of the bal- 
ance and balance spring in watches and chronometers, 
and application of the principles deduced there- 
from in the correction of variations of rate 
arising from want of isochronism, change 
of position and variation of 
temperature. 


Elucidated and Demonstrated 


by original experimental researches in the actual problem, 
showing the causes that are operative in the variation 
of rate, and leading to correct remedies. To 
which have been added chapters on 


§ BAGUET IGS | HOW TO MAKE A BALANCE ARBOR 
WITH MODERN APPLIANCES: HOW 
LY PARQUISTS TO CLEAN A WATCH PROPERLY; 
AND, THE LEVER ESCAPEMENT— 
SOME CURRENT DEFECTS IN IT AND 


| oy SQUARES HOW TO REMEDY THEM. 


ee 
By THEO. GRIBI | 


FINE CALIBRE 


=4 | 


iB 7 | 
CANTO) me ? Price $1.50 


BRYANT 
5464 + 5405 


Jewelers Publishing Corp. 
239 W. 39th St., New York 
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‘hs Matched Sets 
= Unusual STAR RUBIES AND STAR SAPPHIRES 
Single Pieces BLACK OPALS AQUAMARINES 
Exquisite 
Carvings Direct importations of Imperial Chinese 
and Other JADE from the BEST CUTTERS 







Rare Pieces 


LUCIAN M. ZELL 


922 FIFTH AVENUE - - - - - NEW YORK, N. Y. 
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YMIKIMOTO PEARLS - 


: Genuine Pearls Cultured 








HEAD OFFICE: GINZA, TOKIO 


BRANCHES: 
OSAKA—AWAJI-MACHI NICHOME 
OSAKA—4 CHOME ag a ty 
LONDON—205 Regent St., W. 
PARIS—7-9 BOULEVARD HAUSSMANN 


PEARL CULTURE FARMS 
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MA, RIUKIU, JAPAN PALAO ISLAND 


Illustrated Booklet on application 
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Emeralds IN ol Star Sapphires 
Sapphires . Finest CALIBRE 


; and 
Rubies ¥ SINGLE STONES 














| “Quality and Service” 
Your requirements for calibre may be filled from our compre- 
hensive stocks or cut in our own lapidary shop. 


| Importers and Cutters of Precious Stones 


r J. L. WARNER CO. = 






































36 West 47th Street oe New York 


























STAR SAPPHIRES, STAR RUBIES, CATSEYES. AQUAMARINES, 
|||||| CHINESE JADE, FANCY GEMS, MOONSTONES, AMETHYST, TOPAZ, 
GARNETS, TOURMALINES, STONE NECKLACES, NOVELTIES, i] 


in carefully selected qualities. 


|) MAYER & MULLIGAN 


Established 1906 
PEARLS, PRECIOUS and SEMI-PRECIOUS STONES 


15 West 47th Street New York City | 


















































WHOLESALE DISTRIBUTORS 


Genuine American Watch Material Prompt and Efficient Service 
Gruen and all Swiss Watch Material carried in stock Westclox and Ingersoll Watches 


GEO. J. DOEHRMANN 15 MAIDEN LANE, NEW YORK 
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Regular phone service 
was established between 
the S.S. Leviathan and 
shore points. 


Soon it will be possible to 
talk to anyone anywhere in 
the world by lifting your 
receiver. 


{merican business can- 
not fail to grow so long 
as our engineers continue 
to develop newer and 
wider fields for the em- 
ployment of American 
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BANJO CLOCKS 


Leading jewelers are featuring banjo 
clocks as an attractive aid to home 
decoration. 


In soft hued green, blue, ivory or 
the ever popular mahogany, we 
have them all. 


From the inexpensive new 18-inch 
New Haven strike banjo with 
pendulum movement, at $26.60 
keystone, to the gorgeous Waltham 
creations our stock is complete and 
orders are shipped same day re- 
ceived. Spring or electric models. 


Send for Catalog 


J. F. MANSFIELD 


Wholesale Distributor 
15 Maiden Lane, New York 
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THE WASHBURN 


MAGIC NUT 


for EAR STUDS—SCARF PINS, ete. 


SH 


Now Made in 
18K. WHITE GOLD 


Platinum—18K.—14K.—14K. R.P.—Sterling 


SAFETY CATCH = 


Open For Brooches, etc. Closed 


18K. White. 18K., 14K., Large and Small Size. 


Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 


Special Order Work and Repairing 
C. IRVING WASHBURN Néw"Vork 











Beaded, Silk and Leather Bags 
Repaired and Refintshed 


AN UNUSUAL SHOP for the repairing, 
framing and remodeling of high grade bags 
of every description. French bags a specialty. 
Sterling Frames in stock or made to order. 


A. L. WORKMAN, 1 West 34th St. 
Est. 20 Years New York City 
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New York Notes 


Shoen has resigned his posi 
Brunvil Watch Co., S. 
14th St., effective 


Louis S. 
tion with the 
3runer, Inc., 154 W. 
Dee. 31. 

Arthur W. 
smiths’ Co. of 
Can., is among the 
in this city. 


Easterburg, of the Gold 
Canada, Ltd., Toronto, 
out-of-town visitors 
Incorporation papers have been 
granted to the Providence Jewelry Co., 
with an authorized capitalization of 
$5,000, and to Mauboussin, with 1200 
shares of common stock. 

Morris Rikles, manufacturer of rings, 
200 Centre St., has announced the ap 
pointment of Frank D. Newburger as the 
company’s sales representative in Chi 
cago and the Middle West. 

Phil Katz, formerly Metropolitan rep- 
resentative of Seltzer Bros., manufactur- 
ing and wholesale jewelers, 35 Forsyth 
St., has severed his relations with that 
firm. L. Rosenberg is now acting as the 
concern’s Metropolitan representative. 

The Sun Ligh Jewelry Inc., retailer 
of jewelry and novelties, 11 Pell St., 
filed a voluntary petition in bankruptcy 
last Saturday. Schedules filed at the 
same time list liabilities at $3,299 in un- 


secured claims and assets of $400 con- 
sisting of stock on hand. 
Members of the Jewelers Club who 


meet daily at their pent-house quarters 
at 20 W. 47th St. for luncheon and re- 
laxation, are completing plans for the 
expansion of their headquarters and 
also plan several social affairs and after 
dinner talks by prominent men in the 
trade after the holiday season is past. 

An examination of Henry J. Raphiel, 
member of the firm of Raphiel Bros., 
1137 Second Ave., who was indicted by 
a Federal Grand Jury last March afte) 
the firm had gone into bankruptcy, was 
held Dec. 3, before Referee Henry R. 
Davis. Mr. Raphiel, who absconded 
shortly before the bankruptcy petition 
was filed and surrendered himself to 
authorities in July, was brought to the 
examination room from the Federal De- 
tention quarters in this city where he is 
incarcerated. Another hearing will be 
held on Dec. 13, with Sidney Wedeen 
of Sternberg & Rosen and Marcy Finkle- 
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stein of McManus, Ernst & Ernst ap 
pearing as attorneys for the trustee. 
The Timeology Hikers meet Saturday 


at 2 p. m., at the Woodlawn station of 


the Lexington-Jerome Ave. subway, 
from where they will hike along the 
Groton Aqueduct to Tibbetts Brook 
Park. Samuel Bernard, leader of the 


group, lectured on Tuesday evening, be 
fore the Midwood Masonic Club of 
Brooklyn, taking for his topic, ‘Time! 
We All Have It; How Do We Measuri 
12” 

Frank McBrine, who 
last week by police and detectives in his 
apartment at 609 W. 196th St., has been 
brought to Newark, N. J., where he will 


was captured 
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of a Public 


murder 


stand trial for the 
Service night cashier. McBrine, who is 
also known as “John Murray,” “Frank 


Green,” “Charlie Davis” and the “Jer- 
sey Kid,” is also wanted for his alleged 
two jewelry holdups. 
Irvington, N. J., police believe him the 
leader of the gang which stole $24,000 
in bar gold from two messengers of the 
Irvington Smelting & Refining Co. last 
April, while the Philadelphia police 
claim McBrine is involved in the $70,000 
“stickup” of Abe Brook’s jewelry store 
and pawnshop, which took place in June. 
In addition, McBrine is accused of a 
holdup and murder of a pay roll mes- 
senger at Bradley Beach, N. J. 


participation in 


An order was signed by Federal 
Judge Knox on Dee. 9 holding Julius J. 
Chamelin, bankrupt jeweler, of 484 E. 
Ave., Bronx, for contempt of 
“having wilfully and deliber- 
said order of the 


Tremont 
court in 
ately disobeyed the 
court” which on July 9 last ordered him 
to turn over $50,000 in cash or property 
John L. Lyttle. The order 
continued by ordering Chamelin’s in- 
carceration and unless he surrenders 
himself a United States Marshal will ap- 
prehend and imprison him. The signed 
court order of Judge Knox followed the 
granting in open court on Dec. 5 of the 
motion made by Gustave J. Rosen, of 
the law firm of Sternberg & Rosen, 233 
Broadway, to punish Chamelin. Mr. 
Rosen represented Herbert Ollendorff, 


to Referee 


trustee of the bankrupt’s estate. The 
former told a representative of THE 
JEWELERS’ CIRCULAR that the Chamelin 
litigations have been stretched now 


over a period of two years, as the al- 
leged robbery of the latter’s store took 
place on Nov. 27, 1927, and that Judge 
Knox’s order will bring Chamelin to an 
accounting with his creditors as the 
language and demands of the court are 
unmistakable. Chamelin was one of 
19 jewelers indicted by a Federal Grand 
Jury on March 7 last on charges of 
concealment of assets. He was also in- 
dicted on a charge of sending a false 
financial statement through the mails 

An involuntary petition in bankruptcy 
was filed by Sternberg & Rosen as at- 
torneys for Albert Worms against Juda 
Blitz, diamond cutter, 155 Canal St.. 


on Dee. 4. Mr. Worms was the sole 


(Continued on page 83) 
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26 Over One Hundred Years the Jewelers’ Bank 
CHATHAM 


pHENIx A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their firet bank 
account here and are among our best friends today. 


00000008 
We Welcome New Business 


Main Office—149 Broadway 
Branches—Battery to the Bronx 


Mona anh 
stent 





Cepitel, Surplus and 
Undivided Profite over 


Twenty-five 
Million Dollars 





Resources Over a Quarter of a Billion Dollars 











Do you buy, sell or use gems 


AS YET ONLY and gem materials? 





This new book should be in the hands of everyone who 
has an interest in gems and gem materials. 
It describes practically every important gem and gem 
- material, classifies the materials according to various prop- 
erties, includes tables of comparative gem material charac- 
teristics and gives the latest available information on manu- 
factured stones. 


Jewelry and Novelty Kraus and Holden’s 
FIRMS Gems and Gem Materials 


By Epwarp Henry Kraus, Professor of Coe and 
Mineralogy and Director of the Mineralogical boratory, 


e 
> ffi University of Michigan, and Epwarp F. Horpen, Late 

have O ces In Instructor in Mineralogy, University of Michigan. 
222 pages, 6x9, 256 illustrations, $3.00. 
tH Postage Additional. 
\ The first part of the book discusses those properties which 
303- are necessary for an appreciative understanding of gems 

such as crystal forms, physical, optical and chemical prop- 
erties, formation, occurrence, cutting, polishing and naming 


of gems. 
FIF Let AVE The second part of the book contains reference tables of 
e the various characteristics of gems and gem materials, con- 


veniently classified, handy for ready reference. 


Six Features of the New Gem Book 


1. Valuable statistics on production and occurrence. 

Zz ey discussion of cutting and polishing of game. 

3. Full treatment of manufactured stones, including detailed dis- 
from 150 to 21 30 Sq. Ft. cussions of artificial rubies and sapphires, glass imitations, 

bakelite, etc. 
4. Numerous tables of gems arranged according to various 
properties 
Map showing world occurrence of gem minerals. 


Renting Office: Room 412 6. Summary Table for ready reference. 


F Order your copy to-day from 
Phone: Bogardus 0049 Jewelers Publishing Corporation 


239 W. 39th St., New York City 


Offices and Showrooms: 


wn 
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Banking Service for the Jewelry Trade 


W E, offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 
MARKET AND FULTON OFFICE 
ry. 7 7 
IRvING Trust CoMPANY 


81 Fulton Street, New York 
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New York Notes 


(Continued from page 81) 


petitioning creditor on a claim in excess 
of $11,000, there being than 12 
creditors. On the same day the Irving 
Trust Co. was appointed receiver, and 
Mr. Cass, deputy receiver, accompanied 
by a United States Marshal and Sidney 
Wedeen, of Sternberg & Rosen, took pos- 
session of the alleged bankrupt’s place of 


less 


business. At the same time a subpoena 
in bankruptcy was served upon Mr. 
Blitz, who thereupon made immediat« 


the payment of all 
his debts in full. On Dec. 5 and 6 all 
creditors signed a consent to the dis- 
missal of the petition, Mr. Blitz arrang- 
ing for the payment of Mr. Worms’ 
claim of approximately $11,000 and the 
claims of other creditors which do not 
exceed $500 in the aggregate. At the 
time THE JEWELERS’ CIRCULAR was going 
to press Mr. Blitz was reopening his 
business, and this account of the bank- 
ruptey proceedings and their disruption 
is given to present the trade with the 
actual state of affairs. 


arrangements for 








Rochester 


Christmas trade which had lagged a 
little at the outset opened up suddenly 
last week. Retailers, as a result, are 
predicting they will do as much this 
year as last. Watches and rings, chiefly 
cameo, went big at first. Some of the 
downtown stores reported things going 
well for gems. Silverware was picking 
up as the week closed. 

Two days after a thief had smashed 
the plate glass window of the D. Present 
retail jewelry store at 91 Main St. E., 
police last week arrested a man, who is 
said to have admitted the job. Although 
a preliminary checkup indicated nothing 
had been taken, Mr. Present later found 
he had lost goods valued at $100. The 
alleged thief was arrested on suspicion 
by Detectives Fordham and Durkin, who 
charged him with burglary and larceny. 
The window was smashed shortly after 
midnight during a lull in traffic. 








Newark 


Business is improving among Newark 
retail jewelers as the holidays approach 


and a good Christmas business is ex- 
pected. 
Hartdegen, Inc., 900 Broad St., has 


announced that its business for Novem- 
ber, 1929, has increased 34 per cent 
over that for the corresponding time of 
1928. 

The business of Abwirth, Passaic, has 
been incorporated with a capital stated 
at $10,000, Reuben Peskowitz and Diana 
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Peskowitz of Passaic and David Wirth 
of Brooklyn, N. Y., are the incorporators. 

Richard Henry Hohmann, jewelry de- 
signer and church worker, was killed 
Dec. 6 in an automobile accident in 
Perth Amboy. The car in which he 
was driving collided with the rear of a 
truck. Mr. Hohmann died shortly after. 
He was 25 years of age. 

The Marks Loan Co., filed in- 
corporation papers in Trenton last week 
authorizing the concern to deal in jewel- 
ry in Newark. The stock consists of 100 
shares no par value and is divided among 
Seymour D. Shapiro, East Orange; 
Caroline Preuss and Stella Setel of 
Newark. 

Newark manufacturers of jewelry are 
expected to be represented in the New- 
ark-made products exposition which will 
occupy the space in four automobile 
trucks and will set out in February to 
tour 14 states. Exhibitions are to be 
given in 26 cities as far West as Omaha. 
The Trade Association’s Co., 845 Broad 
St., is making the arrangements. 








Birmingham 


Birmingham retail jewelry stores are 
taking on a holiday appearance and 
many attractive show windows are to be 
seen at down town jewelry stores. 

Al Fish, of the Al Fish Wholesale 
Jewelry Co., Inc., has returned from an 
extensive business trip to several points 
in Florida. He reports that he found 
business good in every city in Florida 
he visited. 

Anton Speaker, 81, the oldest active 
jeweler and watchmaker in Birmingham 
and in Alabama, is seriously ill at his 
home, 730 S. 25th St. Mr. Speaker has 
been engaged in the retail jewelry and 
watch repairing business in Birmingham 
for the past 57 years. 

“Bad checks” have come to be quite a 


serious problem with some of the retail 
jewelers and other merchants. The 
Birmingham Better Business Bureau 


has taken the matter up and is working 
find 


on a plan in an effort to some 
remedy for this situation if possible. 
As they stand at present Alabama’s 
“bad check” laws amount to little. 


Aside from a straight case of forgery 
little or nothing can be done legally with 
a “bad check artist” in Alabama. Laws 
adopted by the State Legislature a few 
years ago covering these cases were de- 
clared unconstitutional by the Alabama 
Supreme Court. 








G. A. & C. R. Schiechter, jewelers, for 
many years located in the Reading Trust 
Co. building, 511 Penn St., Reading, Pa., 
will move next month to new quarters 
at 127 N. 5th St. In their new location the 
concern will be situated on the ground 
floor of the building where they will 
continue to. specialize in diamonds 
watches and emblems. The _ building 
from which they are moving is soon to 
be demolished. 
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Business Records 


Arthur R. Price, Inc., Westfield, Mass. 
has executed an assignment. 

Ewald & Co., Inc., Erwin, Tenn., are 
reported to be in bankruptcy. 

An involuntary petition in bankruptcy 
has been field against Morris Keller, 
Springfield, Mass. 

An involuntary petition in bankruptc: 
has been filed against Brice J. Williford, 
Kannapolis, N. C. 

Involuntary bankruptcy 
have been started against 
Pritchett, Knoxville, Tenn. 

The chattel mortgage held on the 
business of R. H. Leach, Bellingham, 
Wash., has been foreclosed and the store 
sold. 

Harold L. Hopkins, Williamsport, Pa., 
has filed a voluntary petition in bank- 
ruptey. Assets are given as $10,000 and 
liabilities $19,000. 

A trust mortgage has been executed 
by Harry Pogue, Detroit, Mich., and the 
assets have been for $1,500.  Lia- 
bilities amount to approximately $6,000. 

Kantor B. Solomon, Boston, Mass., has 
filed a voluntary petition in bankruptcy. 


proceedings 


Arch A. 


sold 


The value of the assets is not known, 
but the liabilities are estimated at 
$41,967. 

The Diamond Shop, William Gold- 


blatt, proprietor, Portland, Ore., has filed 
a voluntary petition in bankruptcy, and 
a receiver has been appointed by the 
court. Assets are given as $20,000 and 
liabilities $40,000. 

A voluntary petition in bankruptcy has 
been filed by George Gordon, Inc., of 
Oakland, Cal., and a composition settle- 
ment is being affected. Mr. Gordon is 
offering the creditors 50 cents on the 
dollar. 


Atlanta, Ga. 


The Embiem Shop, with headquarters 
in the Metropolitan building here, is 
opening a new shop in Athens, Ga. 

Among the visitors in Atlanta during 
the week were: J. W. Haley, Ashburn; 
H. B. Cantrell, Bremen, Ga.; William 
Wyatt, Rome; H. S. Banta, Newnan; J. 
C. Edwards, Jackson, Ga., and J. L. 
Panter, Copper Hill, Tenn. 

Linton Hammond, prominent Atlanta 
diamond merchant, with offices in the 
Candler building, was painfully injured 
recently in an automobile accident neai 
Atlanta. He sustained a deep cut on the 
head, requiring 11 stitches, and was 
otherwise bruised and cut. He has been 
unable to visit his office for the past 
several days. 

Parker Hamilton, with 
wholesale jewelers, has returned from 
a trip through Florida. He reports that 
conditions there are distinctly encourag- 
ing. Much of the Mediterranean fruit 
fly quarantine area has been opened, 
aad a large number of jewelers have 
put in substantial orders in anticipation 
of a good holiday and tourist seasen 
this winter. 











Ewing Bros., 
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Providence 


Clafiin Co., manufacturing jewelers, 
at 144 Pine St., have discontinued busi- 
ness. 

The factory of the J. W. Richardson 
Co. has been removed from 92 Westfield 
St. to 100 Steward St. 

The R. & W. Mfg. Co. has removed its 


plant from 9 Calendar St. to 91 Sabin 
St. 

The Providence Loan Co., 354 Weyb s 
set St.. is advertising that it is going 
yut of business. 


Samuel Kaplan et al have taken a 10 


of the store at 199 Weybos- 


years’ lease 
set St., where S. & I. Kaplan, diamonds, 
are located. 


After a hearing in Superior Court be- 
Hahn week on the de- 
motion in the 
Imperial Inc., 


fore Judge last 


new trial 
Pearl Co., 


fendant’s for a 


ease of the 


against the Clover Bead & Novelty Co., 
appellant, the motion was denied. 


A charter has been granted to Walter 
I. Sundulun, Priscilla H. Durfee and 
Hazel B. Steere under the laws of Rhode 
Island to gift shop business 
under the style of the Gondola Gift 
Shoppe, Inc., of Providence. The capi- 


conduct a 


tal stoc! consists of 100 shares of 
common no par value. 
The contract was awarded the past 


one-story brick manufactur- 
ing building, 60 by 84 feet, on Chapman 
St. for the Mays Mfg. Co., 80 Clifford 
St., which will be occupied by that con- 
esti- 
ap- 


week for a 


soon as completed. It is 
that the building will 
proximately $15,000. 
The United Mfg. Co. has been incor- 
porated under the laws of Rhode Island 
manufacturing jewelry 
with an author- 
shares of 


cern as 


mated cost 


to conduct a 
business in Providence 
capital consisting of 100 


ized 
common no par value. The incor- 
porators are: Ernesto Curtis, Angelo 


DiMaria, Leonardo Martino and Angelo 
4. DiMaria. 


The Realart Fittings Co. was incor- 
porated the past week under the laws 
of Rhode Island by Fred M. Swartz, 


Solomon Mondlick and Evelyn Mondlick, 
all of Cranston, to be located in Provi- 
dence and manufacture metal specialties. 
It is capitalized with $25,000 in pre- 
ferred and 75 shares of common 
stock without par value. 

At a meeting of the New England 
directors of the National Jewelers Board 
of Trade, held on Dec. 2, J. Robert Sweet 
was appointed manager of the Board’s 
Providence office. Mr. Sweet has been 
in charge of the work of the office for 
the past two months following the resig- 
nation of Edward M. Wheeler, former 
incumbent. His methods of operation 
since he took charge have been of such 
a satisfactory character that his perma- 
nent appointment followed. 

An attempt to steal 500 pounds of 
bronze, valued at $1,000 from the Gor- 
ham Mfg. Co’s. plant in Elmwood, was 
frustrated the other night when a 
youthful thief was frightened from the 
premises by the timely arrival of em- 


stoek 
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ployes. Thomas Boddis, night foreman 
of the foundry, heard a suspicious noise 
in the melting room of Building Z on 
the Adelaide Ave. side of the plant, and 
notified Charles E. Wright, plant en- 
gineer. With the night watchman they 
proceeded to make an investigation and 
were just in time to see a man run to a 
window and climb out. Entrance had 
been gained by tearing away the heavy 
screening from a side window and break 
ing the glass. The ingots were found 


near the Adelaide Ave. fence some 75 





feet from the broken window in readi 
ness to be taken away. 
The J. F. Sturdy’s Sons Co., Attlebor 


Falls, have done away with their repai 
department. 

Frank E. 
Whiting of 
Whiting & 
pany’s factory at 


Clifford ( 
office of the 
are at the 
Plainville for a few 


Whiting and 
the Chicago 


Davis Co. com 


days. 

Several of the North Attleboro jewelry 
factories the past week received larg: 
rush orders for Christmas merchandis¢ 
from department store buyers. Manu 


facturers who have made special visit 
recently to key cities to ascertain the 
feeling of the trade in 1930 that 
they found the jobbers with very small 
and that the indications 
that the jewelry manufacturing industry 
would enjoy a good spring trade. 


report 


stocks were 


James B. Moore, Hodgson, Kennard & 
Co., passed away recently. He had been 
closely identified with the trade in this 
city for nearly 50 years. For years he 
was with the Gorham Co. and later wit} 
3igelow, Kennard & Co. The last few 
years he had with the Hodgson, 
Kennard & Co. as salesman. Mr. Moor, 
was 76 years of age. 

Robert H. Carroll, 53, died Dec. 3 of 
heart disease just after he arrived at 
the Waltham Watch Co.’s plant, where 
he was employed. Mr. Carroll walked 
from his home through the snow and 
it is thought that the strain was too 
great. He was born in Waltham and 
was a member of Waltham Council, K. 
of C. Deceased is survived by his widoy 
and several children. 


been 








representing himself as 
the manager of the Massachusetts 
branch office of a well known life in 
surance company with an office in Boston 
has mulcted a number of local jewelers. 
He has obtained jewelry from several 
local houses and charged it to the insur- 
ance man. The stranger is about 30 
years old, stands five feet, eight. inches 
tall and weighs about 150 lbs. He has 
a medium complexion and is smooth 
shaven. Jewelers particularly in New 
England are warned to be on the lookout 
for this swindler. 


A swindler 
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Pittsburgh 


Damage estimated at $8,000 was 
caused when a broken water pipe flooded 
the Hendel building in Diamond St. and 

stock of Samuel Amdur, 
that location. Several other 
also suffered damage because 


soaked the 
jeweler at 
concerns 
of the water. 

Mrs. Seott, widow of H. O. Scott, Penn 
\ve., who has been conducting the jew- 
elry business on Penn Ave. since her 
husband’s death, intends to dispose of it 
possible. The deceased 
owned the building in which he con- 
ducted business, as well as a dwelling on 
the rear end of the same property. 


as soon as 


Philadelphia 


Work on the demolition of the old 
building at the southeast corner of 8th 
and Sansom Sts., which will be replaced 
by the Jewelry Trades building, to be 
erected by WwW. W. Fry, has started and 
everal of the tenants have been obliged 
other quarters. A number of 
‘rs, however, will remain until after 
the holiday season. 





to seek 


jewel 


Loot valued by the police at $50,000 
and said to be stolen from homes in this 
city, has been recovered and a jeweler 
and two other men are under arrest, 
the last two on charges of burglary and 
the jeweler on a charge of receiving 
stolen goods. Police say much of the 
loot was found in the jeweler’s store. 
Police also say they recovered a large 
number of pieces of stolen jewelry at 
the jewelry store and that much of the 
loot has been identified by owners. 

Plans are under way for a meeting 
sponsored by the Philadelphia Chamber 
of Commerce to indorse the Capper- 
Kelly fair price bill, now before Con- 
gress. Wholesale and retail jewelers of 
this city have been invited to attend and 
F. J. Cooper, president of the Pennsyl- 
vania Retail Jewelers’ Association, has 
been asked to appear and speak for the 
association, which has gone on record 
several times as supporting the measure. 
No date has been set for the meeting 
although it will probably be held next 
month. 

Philadelphia’s holiday shopping as it 
affects the jewelry trade started last 
week and retailers are busier than they 
have been for several weeks. Thus far 
the demand has been generally for low 
priced goods, although some retailers 
report a fair call for expensive pieces of 
jewelry. There is little demand thus 
far for large stones, but smaller ones 
are going fairly well. In silverware and 
general jewelry interest is shown in 
good pieces and sterling is in fair de- 


mand. Costume jewelry is going well, 
with novelties also in good call. The 
wholesale district is on its holiday 


schedule of full days Saturdays and late 
closing on other days, all holidays being 
off until after the season ends. 
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Chicago Notes 


J. O. Dumpet, formerly connected with 
L. Basch & Co., has accepted a position 
with the Lebow Jewelry Co., 314 S. 
Clark St., as outside salesman. 

3ert Young, nephew of the late Jules 
Franklin and “Jimmy” Conklin, of Jules 
Franklin, Inc., New York, called on the 
trade in Chicago last week. 

Hiram Long, of the Norris, Alister- 
3all-Bridges Co., returned last week 
from Omaha, Neb., where he spent sev- 
eral days attending to business. 

William §S. Frink, of Herbert Cock- 
shaw, New York city, spent the past 
week in Chicago visiting the trade and 
renewing old acquaintances. 

M. W. Silversberg, of the Stein & 
Ellbogen Co., spent several days of the 
past week in Chicago visiting at the 
home offices and replenishing his stock. 

Taylor Kallmeyer, J. Milhening, Inc., 
is back at his desk after being confined 
to his home for several weeks following 
an automobile accident. 

Alex B. Paulsen, Chicago representa- 
tive for the Waite-Thresher Co., is 
spending a week in the East visiting at 


the home office and getting his new 
spring line. 
“Bert” Jacobs, manager of the Chi- 


cago office of Hamilton & Hamilton, Jr., 
left on Monday for Providence, where 
he will spend a week visiting at the home 
office and factory. 

Jack Friedland, of the Hart Jewelry 
Co., is making a business trip through 
Indiana and Illinois and will be away 
for about 10 days. This will be his final 
trip of the season. 

Louis Goldman, of Goldman, Allshouse 
& Healy, returned on Monday from New 
York, where he spent the past 10 days 
on account of the death of his father, 
Moses Goldman. 

Harry Berg, of the Berg-Arduser Co., 
Dubuque, Iowa, was a visitor in Chicago 
last week looking over the market and 
purchasing additional holiday merchan- 
dise. 

J. W. Mahan, of the Mahan Jewelry 
Co., Colorado Springs, stopped off in 
Chicago last week to look over the mar- 
kets en route home from Battle Creek, 
Mich., where he spent a week visiting 
with his son. 

Harry Hillman, Central West repre- 
sentative for the Towle Mfg. Co., re- 


turned to Chicago last Saturday after 
spending the past month in his territory. 
He will remain in Chicago until the 
middle of January. 

Rudolph Seide has opened a retail 
jewelry store at 1150 Belmont Ave. Mr. 
Seide is an experienced watchmaker by 
trade and will operate that end of the 
business while Mrs. Seide who has been 
associated in the jewelry field for many 
years will look after the sales end. 

Seott W. Hartzell, watchmaker to the 
trade, with offices in Suite 1104 Hey- 
worth building, was called to Monmouth, 
Ill., last Wednesday on account of the 
death of his mother. Mrs. Hartzell 
passed away at the home of her daugh- 
ter after an illness of over a year. 

K. G. Merrill, manager of the Wm. 
Rogers & Co., branch of the Interna- 
tional Silver Co., Meriden, spent several 
days of the past week at the Chicago 
office on business. Mr. Merrill, who for- 
merly was connected with the Chicago 
office as assistant manager, was greeted 
upon his visit by many of his friends. 

Last Saturday evening when the store 
of H. D. Vognild, 1564 Milwaukee Ave., 
was crowded with customers a_ brick 
wrapped in paper was thrown through 
one of the display windows and watches 
valued at several hundred dollars taken. 
The thief made his get-away up the 
stairs through a beauty shop and out 
the back way. 


The Credit Jewelers’ Association of 
Chicago held its semi-annual meeting 
last Monday evening at the Palmer 
House. President Charles Baumrucker 
introduced Frederick Danes, president 
of the Credit Bureau of Chicago. He 


gave an interesting talk on credit. It 
was also decided that something must 
be done to combat the wholesale-retail 
evil. A long discussion on this followed. 

Sympathy was extended to L. O. 
Liljegren, and his son, M. O. Liljegren 
because of the death of Mrs. Edith 
Liljegren, wife and mother. Death oc- 
curred last Saturday at St. Joseph Hos- 
pital following an operation for the 
amputation of a limb. L. O. Liljegren 
is in charge of the watch repair depart- 
ment for Benj. Allen & Co., and has 
been with them for 40 years. M. O. 
Liljegren is connected with the watch 
repair department of Olsen & Ebann’s 
main store. 

The Pinkerton National Detective 
Agency is warning the trade to be on 


the lookout for a man between 30 and 
35 years of age, 5 feet six inches, 155 
pounds, stout, dark complexion, black 
haired tinged with gray, round face, 
gray eyes, Swedish type, and neatly 
groomed. This man is a sneak thief and 
last week took two platinum ring 


mountings valued at $750 from a promi- 
nent Chicago jeweler. After he was 
shown the rings he told the jeweler he 
had the stone in Milwaukee, and was 
going back there that night to get it 
and would be in the store early the next 
morning. After he left the jeweler 
discovered the loss. 

Funeral services for Leopold Hubsch- 
man were held on Monday at Agudath 
Achim North Shore Congregation, and 
interment was at Waldheim. Mr. Hub- 
schman passed away suddenly on Satur- 
day from heart disease as he was enter- 
ing the temple of the Agudath Achim 
North Shore Congregation to attend 
services. He had been president of the 
congregation for a great many years. 
Mr. Hubschman, who was 71 years of 
age, was the founder of the business of 
Louis Hubschman & Sons, pawnbrokers 
and jewelers, 5 S. Clark St., Chicago. 
He is survived by his widow, Mrs. Regina 
Hubschman; three sons, Jacob, Benjamin 
Abraham, and one daughter, Mrs. 
Hirtenstein. 


and 
3ertha 








Cincinnati 


John E. Gerwe, president of Frohman 
& Co., has thoroughly recovered from 
an operation performed as an emer- 
gency at Austin, Tex., some weeks ago. 

Joseph F. Pieper, prominent jeweler 
of Covington, Ky., will assume the office 
of Commissioner of Public Works to 
which he was elected in November, as 
the Kenton County Circuit Court ruled 
Friday that the election was entirely 
valid. 

The annual dinner dance of the Cin- 
cinnati Wholesale Jewelers and Manu- 
facturers Association will be held at the 
Hotel Gibson, Saturday, Jan. 11. This 
was decided at a meeting of the enter- 
tainment committee held last week when 


Clarence Loeb, Arno Dorst, Edgar 
Noterman and William Oskamp met 


with officials of the Hotel Gibson. The 


(Continued on page 86) 
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Cincinnati 
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in the French ball- 


done for a 


held 
been 


will be 


has 


dance 
room as 
of years. 

The new store of Getz & Co. 
Palace Hotel building, North West cor- 
ner of Sixth and Vine Sts., was formally 
opened last Friday. The establishment 
is modernistic in style. Getz & Co. for- 
merly occupied a small store on Sixth 
St., just west of Vine St., but assumed 
the corner site and added it to their old 
place, making a single unit out of both 
rooms. 

While searching for a burglar who 
had smashed a show window at Silver- 
stein’s jewelry store, 319 W. Sixth St., 
about five o’clock Wednesday morning, 
Dec. 4, patrolmen uncovered a negress 
murder. They were making a_ search 
of the neighborhood and in the house at 
307 W. Sixth St., they found the body 
of Mrs. Kate Brown, 35, negress, on the 
floor. Her skull had been crushed. A 
number of rings, several watches and 
other articles were stolen from the 
jewelry shop. 

The stock of the Richter & Phillips 
Co., wholesale jewelers in the Temple 
Bar building, Court and Main Sts., is 
rapidly being depleted in the tremendous 
sales that the firm is making over the 
counter. A large advertisement in the 
local newspapers last week announcing 
that the firm would hold a reorganiza- 
tion sale brought in more customers than 
officers or C. E. Richter, receiver of the 
company, expected. In fact the. sales 
continued to hold up so well that the 
company is keeping the place open dur- 
ing the evenings and will continue to do 
so until the end of the holiday season. 





Indianapolis 


H. Wild has opened a jewelry and re 
pair shop at 601 State Life building. 

Fred Greiner has purchased the jew- 
elry store at Fort Wayne, formerly 
owned by Homer Gettle. 

J. W. O’Bryan, jeweler at Columbus, 
held the formal opening of his new store 
at 425 Washington St. on Dee. 5. 

William F. Oderffer has established a 
jewelry store at 1109 Prospect St. It is 
to be known as the Fountain Square 
Jewelry Store. 

Tick Tock Tucker, Inec., Terre Haute 
has been incorporated with a capital 
stock of 100 shares having a par value 
of $100 share. The objects of the 
corporation are buying, selling, manu- 
facturing, importing, repairing and 
dealing generally in all kinds of jewelry. 
The incorporators are Perry Tucker, 
Ellen J. Tucker and Reeder D. Howell. 

Robbers looted the window of the 
Holland jewelry store, Anderson, about 
6 o’clock Monday morning, Dec. 2. More 
than 50 gold watches and other articles, 
valued at $600, were taken. An auto- 


per 


number 


in the 
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mobile spark plug, wrapped in cloth, 
was used to break the plate glass win- 
dow. No one saw the thieves or heard 
the crash. 


Detroit 


Ye Antique Jewelry & Luggage Co., 
109 Gratiot Ave., Detroit, has recently 
been incorporated. The capital stock is 
$5,000 and the owners are Samuel Roth- 
stein, Emma _ Rothstein and Harvey 
Rothstein. 

The Park Jewelers, 2608 E. 
Ave., held a formal opening on Satur- 
day, Nov. 30, following the completion 


Davidson 





Christmas buying at most of the 
Detroit retail jewelry stores started on 
Monday, Dec. 2, with unexpected vigor 
and continued throughout the week. 
This has caused some real enthusiasm 
and the jewelers are beginning to 
take heart that business from 
until Christmas may equal that of a 
year ago. Many of the big plants 
have completed their inventories and 
already are calling their men back. 


now 











of its recent remodeling program. Nev 
fixtures and also a new store front wer 
installed. 

The sympathy of the trade is being 
extended to Edward Berg, of the E. 
H. Pudrith Co., as a result of the recent 
death of his mother. Mr. Berg is a 
State representative and wid 
acquaintance. 

The course on retail 
and management, given at the 
College of the City of Detroit every 
Monday evening from 7 to 9 
under the sponsorship of the Retail Mer 
chants Association, has increasin 
in popularity and interest. Two out 
standing speakers are to assist in pre 
senting certain subjects for the next tw 
sessions of the course. 


has a 


merchandising 


store 
o’clock, 


been 





Evansville 





jeweler on 
been 


August H. Krohn, retail 
St. Joseph Ave., Evansville, has 
elected commander of the Major James 
F. Fee Camp, United Spanish War 
Veterans of this city to serve the en- 
suing year. He has been active in the 
affairs of this camp for a number 
years. 

Retail jewelers report that trade has 
shown a decided improvement during 
the past week and the number of Christ 


I 


mas shoppers is increasing. Retailers 
are looking for a good trade all this 
month. Many of the retailers report 


that indications point to a larger volum« 
of trade this December than during the 
corresponding month of last year. Gen 
eral trade conditions in Evansville and 
many of the other towns in southern 
Indiana are gradually improving. 
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Cleveland 


C. S. Johns, retail jeweler, held the 
formal opening of his new store on Fac 
tory St., Berea, last Saturday. 

M. Fertle, Cleveland auctioneer, has 
closed out the retail jewelry store of 
John Austin, Geneva, and is now selling 
out that of Thom Bros., at Shelby. 

Henry Rotbart, on E. Ninth St. and 
Vincent Ave., is holding an auction and 
closing out his stock of unredeemed 
pledges. 

The Shaw Jewelry Co. opened its 
newest branch on W. 25th St. near Madi- 
son Ave. last week. It is in an entirely 
new building and is elaborately equipped 

Herman L. Art, who formerly con 
ducted a jewelry store on E. Tuscarawas 
St., Canton, Ohio, recently purchased 
the business of Greenwood’s, Inc., 51 
Arcade, Cleveland, Ohio. In the future 
the business will be conducted under the 
style of Herman L. Art, successor to 
Greenwood, Inc., at the Arcade address. 


Omaha 








M. L. Jones, Fairfield, Neb., has re- 
turned from an extended trip to Cali- 
fornia. 

F. C. Sheldon, Palmer, Neb., is closing: 


out his stock at auction, with a view to 
locating in a larger city. 

Charles Chaffee, for several years with 
the Gerner Jewelry Co., Council Bluffs, 
Iowa, has opened a jewelry store of his 
Council Bluffs. 


own in 

L. J. Schrunk, Anthon, Iowa, is clos- 
ng out at auction. He states that he 
will look for a location for a jewelry 


store in some more populous town. 
George Parker, Ord, Neb.; J. O. 
Jenkins, Holdrege, Neb.; E. R. Jenkins, 
Alma, Neb.; and Frank Hannis, York, 
Neb., were among the jewelers who at 
tended the recent convention of the 
Nebraska Society of Optometry at 
Omaha. Other out-of-town jewelers in 
Omaha recently were: J. L. Harmon, 
Orchard, Neb.; Mrs. H. D. Ragan, Utica, 


Neb.; Mr. and Mrs. Herman Heitzmann, 
West Point, Neb.; Mrs. W. M. Kuzel, 
Hooper, Neb.; Mrs. F. C. Compton, 


Cedar Rapids, Neb.; Carl Jensen, Elk 
horn, Neb.; Mr. and Mrs. John Crabill, 
Plattsmouth, Neb.; Mr. and Mrs. H. C. 
Steiner, Albion, Neb.; L. C. Klopp, Blair, 
Neb.; Mrs. Alfred Wohlstrom, Oakland. 








Neb.; Harry Stone, Malvern, Iowa, and 
R. J. Kewin, Fremont, Neb. 
Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 


Selling Price 





London U.S. Gov't New Yo 

Date Official Assay Bars Officia 
De 3 22 51% 491 
4 y 51% $91 

} 1% $9 3, 

6 2 $95. 

7 2 19 5 
o 22 % 1% 19 
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Milwaukee 


A window smasher recently visited the 
Louis Tomcy jewelry store at 343 Grove 
St., and escaped with articles valued 
at $14. 

Herbert B. Logemann has opened a 
jewelry shop in the lobby of the Schroeder 
Hotel, this city. Mr. Logemann is one 
of the sons of George Logemann who 
operates a jewelry store at 179 Third St 

Among retail jewelers in Wisconsin 


who visited at local wholesale houses 





Jewelers of Milwaukee report that 
they are well satisfied with holiday 
business. Sales are brisk, opinions in- 
| dicate, and there is a good demand 
for the more expensive merchandise. 
Substantiating the report of local 
jewelers and business men, the Mil- 
waukee Association of Commerce 
credit bureau shows that during No- 
vember there were 13,542 reports fur- 
nished to Milwaukee stores as com- 
pared with 12,241 during the same 
month in 1928, or a gain of 10.6 
per cent. 











during the past week were: A. Kuckuk, 
Shawano, and L. R. Mroz, Crystal Falls, 
Mich. 

The Schlick Jewelry Co. has been in- 
corporated at Rice Lake, Wis., listing its 
capitalization at 150 shares at $100 each. 
R. Schlick, I. Schlick and M. Schlick are 
the incorporators. 

Dale Folsom, Madison, has taken over 
the optical and jewelry department of 
the Schweke Bros. Co. store in that city. 
He succeeds A. U. Conerus, who moved 
to Pontiac, Mich. Mr. Folsom was for- 
merly associated with the Milwaukee 
branch of the American Optical Co. 








Los Angeles 


F. W. Axlund, formerly with the 
30yson Jewelry Co., Long Beach, has 
opened a store of his own at 5729 


Atlantic boulevard, Long Beach. 

Kenneth Yoakum, associated with F. 
FE. Howe, Beverly Hills, has embarked 
in business for himself at 1333 Brighton 
Way, Beverly Hills. 

A. C. Collins, watchmaker’ with 
Gensler & Lee, has opened a shop in the 
Title Guarantee building, where he does 
repairing for the trade. 

J. P. Spitzel, dealer in precious stones, 
has opened an office in the Title Guaran 
tee building where he will be engaged in 
business as a diamond importer. 

George A. Gollatz, from Huntington, 
W. Va., has gone into business at 839 


E. Washington St., Pasadena. Mr. Gol- 
latz was with Jacob Bennett, Norfolk 


Va., for several years. 

H. C. Townsend, proprietor of The 
Art and Gift Store, 371 N. Camden St., 
Beverly Hills, passed away Thursday, 
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Dec. 4. The funeral was held last 
Saturday. Mrs. Townsend, the widow, 
will continue the business. 

C. F. Weston, head designer for the 
Golf Score Watch Co., has severed his 
connections with that firm and gone into 
business for himself in the Metropolitan 
building, where he will do designing for 
the trade. 

Among out-of-town merchants seen in 


the wholesale marts last week were: 
Charles Goldsmith and Howard Black, 
Riverside; George Kryhl, C. W. Middle- 


ton and C. C. Zilles of Pomona, and A. L. 
Palis, Uplands. 

Robert Hodgson, formerly with 
Donavan & Seamans, and later of Hodg- 
son & Weston, 641 S. Hope St., has be- 
come connected with George Schmidt, 
diamond importers, Jewelers Exchange 
building. 

Cecil H. Shippam, an employe of Jes- 
sop & Sons, San Diego, for 15 years, has 
gone into business here in the Metropoli- 
tan building, where he is repairing jew- 
elry for the trade, besides doing plat- 
inum work and general gem setting. 

E. Mahy, who retired from the firm of 
Mahy & Co., Jewelers Exchange build- 
ing, about a year ago, has become as- 
sociated with Juchem Bros., gem cut- 
ters and importers, 816 Metropolitan 
building, and will have charge of the 
new diamond cutting department re- 
cently installed by Juchem Bros. 

Throwing a rock through a plate glass 
window at H. Siegel’s store, 362 S. 
3roadway, robbers, last week, escaped 
with nearly $2000 in diamonds and 
watches. The theft was not discovered 
until Mr. Siegel’s store was opened in 
the morning when he found his display 
windows had been cleared of their con- 
tents. 

A man was. arrested here last 
week, on a fugitive warrant, charging 
him with the theft of diamonds from a 
jewelry firm in Phoenix, Ariz., of which 
he is said to be auditor. The man was 
arrested here at his hiding place to 
which he had been traced through cor- 
respondence. An officer will come to 
take him back to the Arizona capital. 

Robert Buck, of the Elgin National 
Watch Co., addressed the members last 
week at the November meeting of the 
Santa Ana Division of the Retail Jew- 
elry Trade Association at Santa Ana. 
He gave an instructive talk on the poli- 
cies of his company. G. G. Voeve, head 
of the company which bears his name in 


Los Angeles, also gave an interesting 
discourse on trade conditions. Twenty 
members sat down to dinner prior to 
the business meeting. Only routine 


business was transacted. 

George F. Feagans, one of the oldest 
jewelers in Los Angeles, and a member 
of the old firm of Brock & Feagans, later 
Feagans & Co., has decided, after two 
years of retirement, to reenter business 


again and has become associated with 
M. Weinstein, diamond and _ jewelry 
broker, Roosevelt building, W. 7th St. 


Mr. Feagans came from Joliet, Ill.,; 27 
years ago, and retired in 1927. Mr. 
Feagans said that after a man had put 


87 


1) years into one kind of business it was 
rather hard to be content with doing 
nothing; hence his reentry into active 
work. 








San Francisco 


J. Cini of Portland and Pasadena has 
opened an art and jewelry store and 
exhibit at 522 Sutter St. 

H. L. Service is now doing business at 
his new jewelry store, 2210 Shattuck 
Ave., Berkeley. His former store was 
at 2114 Shattuck Ave. 

Charles E. Hanni has opened an office 
at 713 Jewelers building as a manufac- 


turers’ representative. Mr. Hanni is 
agent here for the Selsi Co. of New 
York. 


An improvement in business condi- 
tions is reported by J. E. Lewis, who has 
returned after visiting the North West 
and is making short trips to points in 
California. Mr. Lewis is hopeful re- 
garding the holiday business. 

Ray Mann, Fresno, is visiting the local 
trade. Other out-of-town jewelers re- 
cently here include: Will Epstein, Car- 
son City, Nev.; “Joe” Schell, Oakdale; 
C. Guslander, Willitts; I. Meyer, Valle- 
jo; Mr. and Mrs. Raymond Haas, Stock- 
ton; Mr. and Mrs. Harry Harris of 
Eaves & Co., Santa Barbara. 

Mrs. Edwin A. Bachelder has left for 
the East and will continue on to Europe, 
in the interests of the publicity and 
educational departments of the Interna- 
tional Silver Co., western division, with 
which she is associated. In Europe she 
plans to study silverware designs, as 
well as the latest forms and ceremonies 
in overseas society circles. 

Directly after Christmas, Ivan L. 
Smith, Coast manager for the Oneida 
Community Ltd., will leave for his semi- 
annual visit to the factory headquarters, 
to participate in the half yearly sales 
conference. Other Oneida Coast men 
who will also attend are: Charles 
Trout, Seattle; Eugene Smith, Portland, 
Ore.; R. F. Reeve and W. L. Wingate. 
Los Angeles, and W. C. Agans of San 
Francisco. 

Miss Harriett Brown, head of the A. 
I. Hall & Son’s correspondence depart- 
ment and editor and founder of its house 
organ, Ye Hallson Herald, has an- 
nounced her intention of retiring on 
Saturday, Dec. 14. Invitations have 
been sent out for a dinner in Miss 
Brown’s honor, to be held at the Sit 
Francis Drake Hotel, Thursday, Dec 
12. During her years of connection 
with the firm, Miss Brown has found 
time to travel extensively, both at home 
and abroad. She plans to study and 
travel. 








The Bureau of Foreign and Domestic 
Commerce reports that a Rio de Janeiro, 
Brazil, concern is seeking an agency 
for jewelry, especially novelties. Addi- 
tional information can be obtained by 
writing the Bureau at Washington, D. 
C., referring to File No. 42,507. 
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Canadian Jewelers’ 
Jewelers who have 
business affiliations with 
trade have found great 
Canadian Jewelers Year Book and 
Mark Directory published by 
Barbour, 205 Yonge St., Toronto, 
Canada. This is a trade directory of 
the jewelry industry of the Dominion 
in a handy and very complete form con- 


any 
the Canadian 
use for the 
Trade 
> 


toss & 


taining as it does the names of the 
manufacturers, wholesalers and agents, 
together with the number of the trade 


marks used by concerns, and particular- 
ly the list of trade names as applied 
to watch movements and other articles. 


The book also contains a considerable 
amount of general information of inter 
est not only to the Canadian jewelers 
but those who deal with them, includ- 
ing information in French and in En- 
glish about the Canadian Jewelers As- 
sociation and the Precious Metal Mark- 


ing Act of 1928. The publishers of this 
work, Ross & Barbour, also publish the 
“Master Catalog of the Canadian Jewel- 
ry Trade,” which is in its second year 
and which is received with a large 
degree of favor in the Canadian indus- 
try. Every legitimate jeweler in the 
Dominion gets a copy of this free of 
charge. 
* * & 


International Exposition of Amer- 
ican Import Trade 
Announcement has been made of the 
organization of the International Ex- 
position of American Import Trade 
which will be held in August, 1930, at 
the Grand Central Palace, New York. 
According to the announcement, the ex- 
position which will be an annual affair 
will be dedicated to the purpose of 
assemblying under one roof, raw, semi- 
finished and finished products imported 
into this country both for manufacture 
and distributing purposes. It will also 
afford an opportunity of showing the 
progress made in various branches of 
the foreign industries whose products 
are bought by the American public. 
The aim of the exposition is to facili- 
tate business transactions and promote 
progress in the interchange of com- 
modities. For the present, it will be 
held annually but if the result warrants, 


it may be held semi-annually. 
Exposition of 


The International 


connections or 
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American Import Trade will give the 
opportunity to American importers, buy- 
ers and manufacturers to view the dis- 
plays, to get in direct contact with and 
to receive first-hand information about 
foreign manufacturers, exporters, com- 
mission houses, etc., interested in mak- 
ing connections in the U. S. A.; and to 
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FROM 


AMERICAN SILVERWARI 

CEIVES REQUEST FOR BOOKLET 
CHINESE HOUSE 

do this right in the heart of the greatest 

commercial city in the world within the 

easy reach of any American buyer and 

manufacturer. 

It will also constitute a powerful sales 
and advertising agency for American 
importers, American commission houses, 
and others. 

* * ” 
Geo. T. Brodnax, Inc., Memphis, 
Tenn., Issues Annual Catalog 


The house of George T. Brodnax, Inc. 
diamond merchants and gold and silver- 
smiths, Main and Monroe Sts., Memphis, 
Tenn., has just issued a new catalog 
for 1930, in this book of almost 200 pages 
presenting its complete line. 

The book, which is profusely illus- 
trated with all items plainly marked as 
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to price, is principally designed for mail- 
order customers and is so made up that 
purchases can be made with as much 
assurance as to quality and attractive- 
ness as might be made on personal in- 
spection. The Brodnax concern has been 
established in Memphis for a quarter of 
a century, and its latest catalog is the 
31st edition. 
* * * 
S. Kind & Sons, Philadelphia 
Issue New Catalogue 


catalogue of S. Kind & 
is the largest one of 
by this firm and con- 
tains 136 pages, about everything pos- 
sible for a retail jewelry store to carry. 
The book is well printed, with clear type 
and the thousands of illustrations are 
well done. 

Eighteen pages are devoted to watches 
alone, the majority to wrist timepieces 
for both men and women, showing popu- 
larity of this type. To silver, sterling 
and plate, 48 pages are devoted, almost 
every pattern or article being illustrated. 
The catalogue is the most complete ever 
issued by the firm. 

x x * 


The annual 
Sons, just issued, 
the kind sent out 


Beautifully [lustrated Shoppers’ 
Booklet Distributed by New York 


Concern 


Black, Starr & Frost-Gorham, Inc., 
Fifth Ave. and 48th St., New York, have 
released a small booklet which is of aid 
to Christmas shoppers who are contem- 
plating the purchase of jewelry for 
Yuletide gifts. With solid black back- 
grounds which bring out the appeal of 
the separate articles, are shown styles 
of diamond-cutting expressing the mode 
of today; rubies, sapphires and emeralds 
in diamond settings; pearl necklaces and 
pearls; enamel vanities and cigarette 
combination bag with enamel 
and jeweled compact at top of frame; 
specimens from the company’s jade col- 
lection; suggestions for men; diamond 
and platinum watches, silver folding 
clocks; gold and silver novelties; coffee 
service; and steak sets. 

Conveniently arranged as to items and 
prices are a gift list for women and 
gift list for men, appearing on the last 
pages of the booklet. The perplexed 
shopper will find this finely-executed 
book a valuable accompaniment for his 

her shopping trips. 


cases; 
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Some Noteworthy Watches 
from the Marfels Collection 


SMALL but very valuable collection 


of ancient watches was owned by the 


late Carl Marfels, of Germany. The 
collection, consisting of only 12 pieces, 
includes some of the most remarkable 
examples of artistic watchmaking in the 
world. 


Ten 


interesting 


Mr. Marfels’ experiences as a collector 
and the means by which he accumulated 
his present collection are best told in 
his own words which are quoted below. 

“Very early, when hardly of age, I 
started collecting. It was the pretty 
watch bridges of the 16th to 18th cen- 





turies, which must not be confused with 
the small ordinary bridges of the Em- 
pire (1800-1820), that attracted my at- 
tention to the beauties of the old en- 
gravers’ work. The elegance of their 
lines and designs and their high tech- 
nical perfection induced me to become a 


watches from the collection of the late Carl Marfels 






























HANDY & HARMAN 





62 Years of 
Striving for Perfection 


have earned for us a standing as fab- 


ricators of 


PRECIOUS 
METALS 


occupied by no other House. 


And we are continually striving to 
make each of our products better than 
it has ever been before. Users of Plati- 
num, Gold, Silver and Sterling Silver all 
over North America have complete con- 
fidence in our ability to serve them. 
They rely on us and we keep faith with 
them. 


HANDY & HARMAN 
Executive Offices 
57 William St., New York, N. Y. 
PLANTS: 


425 Richmond St. Fulton & Gold Sts. 
Providence, R. I. New York, N. Y. 
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REFINERS 


Forty years of satisfac- 
tory service is a repu- 
tation gained thru 
making fair, satisfac- 
tory returns for old 
GOLD, SILVER, 
PLATINUM, 
FILLED CASES, 
PLATED SCRAPS, 
SWEEPS, ETC. 





It Pays to 
Ship Direct 
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HOOVER & STRONG, INc. 
iG « Metallurgists |e 


OFFICE AND WorRKS,119 West TUPPER STREET. 
BUFFALO, N-Y., U.S.A. 


























From FLORIDA comes a letter which 
presents a reason why you ought to 
trade with H.& S.: 


“We herewith acknowledge re- 
ceipt of your check in the amount 
of $120.89 in payment of 2 Bar- 
rels of Jewelers’ Sweeps for which 
we thank you most kindly and re- 
main,” 





We Buy and Refine: Old Gold, Gold-filled, Silver, Plat- 
inum, Palladium, Bridge and Amalgam Scraps, Bul- 
lions, Filings, Grindings, Polishings, Bench and Floor 
Sweeps, Sink Settlings and other wastes containing 
the precious metals. When you have anything in the 
above line to sell TRY US. Remember “It’s the 
Amount of the Check that Counts.” 





LOEN, ee & “ 
‘ " TURERS 
en MANUFAC 
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Standard Golds 
for all needs 





O question as to color, kar- 

at or working qualities. 
They are all guaranteed. You 
can always depend on them. 


S.S. White 


White Gold, Platinum Solders, 
Gold Solders, Alloys for White, 


Green and Yellow Golds. 
Always reliable 
THE S.S. WHITE DENTAL MFG. CO. 
Industrial Division 
152 West 42d St. New York, N.Y. 
Established in 1844 Member of J. B. of T. 


“ae SEND US YOUR NEXT PU, 
; LOT OF SCRAP METAL 
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collector. When I found whole watch 
works with beautiful bridges, I bought 
them and finally I even collected com- 
plete watches. You may imagine that 
this refers to richly decorated and pre- 
cious watches, but no, it refers only to 
simple watches with spindle escape- 
ments, such as the watchmaker of that 
period kept in his brass box or in some 
dusty drawer. However, when one gives 
a little finger to art, that earthly rep- 
resentative of Divinity which, it is true, 
speaks to us only in symbols be it called 
music, sculpture, painting or poetry, art 
will soon seize the whole hand and its 
owner too, and keep this hold on him 
for life and, be it noted, to his happiness 
for, with the exception of philosophy, the 
doctrine of the essence of the world, 
there is no purer happiness than that 
which one experiences in art, no matter 
whether he examines a good painting 
or a fine sculpture, reads a good poem 
or listens to a classical piece of music. 
The man who has had no opportunity to 
familiarize himself with art may pos- 
sibly get a faint notion of the joys that 
it offers when he remembers his own 
enjoyment in examining and admiring 
articles of fine workmanship in his own 
trade, for example, when he sees jobs 
done at the watchmakers’ school at 
Glasshuette, even in the case of a simple 
round shaft, a staff, wheel or pinion, 
ete., or especially a precision clock of the 
first order. 


66¢C10O art has brought me too unger its 
spell and later unlocked for me the 
highest spiritual joys of life. At first, 
I had no idea at all that, in the field 
of the crafts and, especially, in the 
watchmakers’ profession, anything ex- 
traordinary had been accomplished and 
that in our line veritable masterpieces 
of the watchmakers’ and goldsmiths’ art 
are preserved. I considered myself very 
fortunate in the acquisition of such a 
treasure as a wrought watch, or copper- 
enamel watch of the time of Napoleon I, 
or even a smooth silver watch with only 
one hand. But, by beholding old copper 
plates, I was soon convinced that in 
former days much more_ important 
articles must have been created, and this 
opinion of mine became a _ certainty 
when one day the Rothschild Collection 
in Frankfort-on-the-Main was opened 
for public inspection. Small wonder, as 
this princely collection contained watches 
that, in point of view of beauty and 
costliness, surpassed anything that my 
keenest imagination could have expected: 
crystal encased watches of the 16th 
century in precious gold casings adorned 
with jewels, enamel watches from the 
time when enamel painting was at its 
greatest perfection, before which one 
felt like kneeling down, watches with 
artistically developed faces, such as can 
be seen nowhere but in the celebrated 
Court Museum in Vienna. That it was 
my ardent desire to possess a similar 
piece some time in the future goes with- 
out saying; but even in my most optimis- 
tic dreams I did not expect to acquire 
such a watch. 
“At all events, I thought it imperative 
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for me first to acquire a knowledge of 
art and style before I could contemplate 
the acquisition of such doubtlessly very 
expensive articles should the occasion 
present itself. So I studied first the 
styles of the different centuries, for, at 
that time, I was not even able to dis- 
tinguish between the Romanesque and 
Gothic styles, and I had only a fain! 
idea of the Baroque and Regency styles. 
I found it infinitely more difficult to dis- 
tinguish a good painting from a bad one 
or especially from a mediocre one, or a 
valuable statue from worthless, mecha- 
nically produced specimens which, by 
the way, were in ancient times, at least 
as far as the Romans are concerned, 
just as common as they are today. But, 
if one wishes to collect successfully, it 
is absolutely necessary to know what dis- 
tinguished a good painting or a good 
sculpture from a poor one, for are the 
presentations on enameled, engraved and 
chased watches not to be regarded as 
paintings or works of sculpture on a 
small scale? I may well add that it took 
several decades before I was enabled at 
first sight to recognize a masterpiece of 
formative art as such. 


6¢7T will be readily understood that I 
no long liked the watches I had 
collected up to that time as soon as I 
had gained some artistic understanding. 
As with all beginners, I had first cared 
for quantity while in art the maxim is: 
‘quality is the aim, not quantity.’ We 
all know that a really good painting is 
worth more than a thousand bad ones, 
and so I sold 300 of the watches of my 
collection at one time. What kind of 
specimens they were can be judged from 
the fact that I sold them for 3.50 marks 
(83 cents) apiece. But, even later, with 
increasing pretensions, I always dis- 
carded poorer watches in favor of better 
ones until, finally, I gathered a first 
class collection of about 60 specimens 
which have been on exhibit at exposi- 
tions during the meetings of the German 
Watchmakers’ Association. 

“Even at that time when I myself was 
still an ardent student, I had already 
gained a certain reputation as a con- 
noisseur in the field of old watches, even 
abroad, as will be seen by the following 
incidences. 

“When, for the first time in my life, 
I went to London, I naturally visited the 
most eminent dealers in antiques of that 
city, Duveen Bros. I sent in my card, 
whereupon, I was received in a very 
friendly manner and was shown 30 
watches of high quality. I selected two 
of them at a price of £1100 and £300 
respectively and asked them to reserve 
them for me; immediately following my 
return to Germany, I would send them 
the money. But Mr. Duveen told me to 
take the watches along with me. To my 
objection that they did not personally 
know me they replied, ‘But you are Mr. 
Marfels,’ and, when I remarked that 
anybody could say that and what proof 
had they that I really had that name, 
they gave the really classical answer. 
‘You picked out our best pieces. You 
are Mr. Marfels.’ They insisted that I 
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Drop us a card 
for particulars 


HARD MAPLE TOP 


The top is the same front and rear, so that the 






bench is really two benches in one. The trans 
formation is complete whenever you want a 
new one for the old working front of your 


bench. 








Every worthwhile shop, large or small, in the 





and uses them The material is especially 
selected with its close-grain hard maple for the 
top—and then |! ily shellacked to allow for 
and cleaning. Altogether a most desir 
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ench for the factory, workroom, store or 
















LEIMAN BROS., Inc. 















GET THE REAL 
JEWELERS 
WORK BENCH 


Metal bottom pans and drawers, filing pin 
and arm rest, one and two-seat sections with 
detachable iron legs. 

LEIMAN BROS. 


Reversible Work Bench 


PATENTED 

The bench that olution has produced—the ulti 
mate improvement—the comfortable, convenient work 
bench that is truly the jewelers’ companion. 

It took years of experience with practical working 
jewelers to evolve this bench—no other makers can 
offer it to you—it’s patented. It contains time-tried 
features, the convenient arm rest, the rigid file pin, 
the full width drawer and the non-rustable lower pan 


Makers of Good Machinery 


23B WALKER ST. 
for 40 Years 


NEW YORK 
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ae TA soay Crucibles and Metallureical Clay IP 


Bearing the Dixon Name 


DIXON 


Assay Crucibles 
Wonder Cupels 
Scorifiers 
Muflles 


DIXON-MADE 


There are none better for your metallurgical 
laboratory. DIXON experience in the manufac- 
ture of metallurgical graphite and clay products 
dates back nearly a century. Because of this, 
experience takes the place of guesswork and 
the DIXON name on metallurgical clay and 
graphite goods is your guarantee. 

Let your next order of crucibles, cupels, 
scorifiers, muffles, be DIXON-MADE. Write for 


Booklet No. 77-AA. 


JOSEPH DIXON CRUCIBLE CO. 
Jersey City New Jersey 
Established 1827 
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-Phoenix White Finish 


gives your white gold jewelry the beau- 
tiful platinum color; easily, quickly and 
very cheaply. It stays white and looks 


right. 

Easily stripped (see directions) if arti- 
cle is to be repaired or soldered. 

1 quart, $5.00. Try it. 


SAM W. HOKE, Mer. op 
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Ask for 
Free Circular Jewelers’ Technical Advice Co. 
A. W. F. 22 Albany Street, New York City 

















FULL VALUE  Lkare_| 
FOR YOUR SCRAP 


Platinum, Gold, Gold Filled or Silver 
FINDINGS for JEWELRY REPAIR 
SMELTING for the TRADE 


We carry in stock from pawnbrokers auction sales— 
Chains, Bracelets, and Rings of every description, Bar- 
rings, Cuff-link Lockets, Watchcases, etc. Also Bows, 
Swivels, Spring-Rings, Bars, Basels for all kinds of 


Watchcases 


. L. SHTEINSHLEIFER REFINER 


78 Bowery New York 











ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 








Established 1845 


10K Solder for 14K Gold 6K Solder for 10K Gold 


JAMES H. DEDERICK’S SONS, Inc. 


Gold and Silver Sheet and Wire 
Also Silver Solder 


44 GOLD STREET NEW YORK 
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take the watches with me without first 
paying them, though it was the first 
business transaction that I ever had 
with them. 


66C‘TILL more interesting is the fol- 

lowing episode. One day I. was 
in Naples and there received from the 
biggest art dealer in Paris, Jacques 
Segilmann, a telegram informing me 
that he had ten important watches he 
wished to show me; I must see him im- 
mediately. I then travelled by way of 
Mont Cenis to Paris and bought the ten 
watches in question for 100,000 francs, 
but remarked that I had gotten rid of 
all my money in Italy, so that, instead of 
being able to pay for the watches at once, 
I was even obliged to ask the dealer for 
money to pay for my return home, since 
the trip to Paris had not been foreseen 
in my program. Without hesitating a 
second, Segilmann offered me _ several 
thousand francs, but I only accepted 
500 frances; so that he entrusted me not 
only with the 100,000 francs for the ten 


watches, but also with 500 francs in 
eash. This transaction even now is 
striking proof to me what confidence 


Germans enjoyed in those days. 

“While at the beginning of my collect- 
ing activity, I may have had money but 
no knowledge, so in the end I had under- 
standing but no money and so I was 
forced either to give up collecting or to 
sell my collection and begin anew. I 
chose the latter course and sold my col- 
lection for 1,500,000 francs to J. Pier- 
pont Morgan, father of the well known 
New York banker of the same name. 
As in the course of time, I occupied a 
confidential position with this celebrated 
man, I met him frequently each year 
either in London, Paris or Rome. It 
may easily be seen that I thereby had 
an opportunity to study his own treas- 
ures diligently and to examine the 
largest private collections and museums 
in Europe and thereby to cultivate my 
own taste more widely. In the field of 
formative art, I became what the French 
call an ‘homme gaté’ and after Mr. 
Morgan’s death, I decided to buy works 
of art of only the highest order, so I 
intended to limit my watch collection 
to only twelve pieces. In this way J 
refused to buy a piece if I already pos- 
sessed a similar one of equal quality. 
If I succeeded in acquiring a still better 
one, I discarded another one in its stead. 
By this means I succeeded in the course 
of about ten years in collecting twelve 
watches that rank among the gems of 
the antique watchmakers’ art of which 
each is unique in regard to costliness 
and rarity. I shall be very happy in- 
deed if their study gives you as great 
satisfaction as is afforded by the con- 


templation of objects of art which are 
not affected by the mediocre.” 
ATCHES of the 16th and 17th 


centuries are easily recognizable by 
their bows, which are perpendicular to 
the face of the watch, while, in watches 
of later periods, the plane of the bow 
and that of the watch proper coincide. 
A second criterion for determining 
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works of this period (16th and 17th 
centuries) is furnished by the hand of 
the watch. All watches whose dials are 
dividede into hour spaces only and 
which, therefore, have only one hand, 
the hour hand, were made before the 
year 1700 and, in case of well preserved 


gold-enameled watches, have a_ high 
value. 
The Marfels collection covers this 


period and includes some most remark- 
able pieces of workmanship, whose 
beauty can not be comprehended from 
mere photographs but can only be ap- 
preciated fully by an examination of 
the watches themselves. However, an 
attempt is made in this paper to pre- 
sent a word picture, accompanied by 
photographs, of the watches in this col- 
lection, from which, it is hoped, some- 
thing of their true value may be 
realized. 

Figs. 1, 2 and 3 show views of an egg- 
shaped watch having a double case with 
finely engraved ornaments. The move- 
ment of the watch, which has an alarm 
attachment, is signed, ‘“‘D. Martinot, 
Paris.” The watch was made about 
1600. 

In Figs. 4 and 5 are shown two cross- 
shaped watches, mounted in gold-enamel, 
the reverse side being made of crystal, 
such as were worn by high church dig- 


nitaries. The watch pictured in Fig. 
1 is ornamented with pearl, and the 
movement is’ signed, ‘“P. Herbier, 


Grenoble.” This watch was made about 
1550. We know that watches of this 
shape came into vogue during the reign 
of Francis I of France (1515-1547). 
The watch illustrated in Fig. 5 is from 
the period of the Renaissance, and the 
movement is’ signed, “Urban  Horle, 
Mayntz.” 

All teh other watches shown are preci- 
gold-enameled watches from the 
time of the French King Louis XIII 
(1610-1643). For brevity’s sake these 


ous 


will hereafter be called Louis XIII 
watches. 
extraordinary large enameled 


x 

watch (color plate 3) which is prob- 
ably the oldest in existence that is 
executed in the technique of majolica 
painting, shows mythological scenes, and 
its movement is signed, “S. Bouquet, 
Londini.” It was made about 1640. 

Figs. 6 and 7 show a gold-enameled 
Madonna watch depicting Raphaelic 
Madonnas and biblical scenes of emin- 
ently artistic execution. The movement, 
made about 1650, is signed, “P. Landre, 
Bruselle.” 

Figs. 8, 9 and 10 depict an exceed- 
ingly large and fine gold-enameled watch 
of the style of Louis XIII, about 1650. 
On the outside case is shown the abduct- 
ing of Europa by Zeus, and on its re- 
verse side the sentencing of Paris, while 
on the bottom is shown the elopement of 
Helena with Paris. The golden inside 
of the inner case shows two beautiful 
figures, and the golden dial presents the 
picture of a lion whom Cupid guides by 
a chain, as an illustration of the fact 
that true love conquers ‘all resistance. 
The movement is signed, “I. Vrythoff 
le jeune, Maestricht.” 
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Figs. 11, 12 and 13 illustrate a gold- 
enameled Louis XIII ladies’ watch, beau- 
tifully executed, showing mythological 
scenes and ancient landscapes. The 
movement, made about 1600, bears the 
signature of Andreas Zelling, Hamburg. 

In Figs. 14, 15 and 16 is depicted what 
is probably the most valuable Louis XIII 
enamel watch known. It has a double 
gold-enamel case, and on the back case 
shows Antony as victor over Cleopatra 
and on the front case Antony bringing 
presents and wooing Cleopatra. A won- 
derful landscape is depicted on the in- 
side of the case. The watch has a 
perforated border adorned with dia- 
monds. The movement is signed, “P 
Barbaret,”’ and was made about the year 
1650. 


NOTHER watch, not shown, is a gold- 


i enameled Louis XIII watch, about 


1650. Its hand is protected by a watch 
crystal (used in isolated cases since 
1615). The paintings on the reverse side 


represent from Roman history, 
“supplicants before an emperor,” while 
the inner case bottom depicts a cavalry 
battle painted “en camaieu” (gray on 
gray). The movement is signed, “E. 
Hubert, Amsterdam.” 

Fig. 17 shows a miniature shell- 
shaped watch whose golden case is en- 
ameled in black and ornamented with 
diamonds in tablet form. The pending 
pear] demonstrates that this little watch, 
like the cross-shaped watch, was worn 
suspended from the neck. This watch 
was made by C. Cameel, Strasbourg. who 
was active about 1620. 

Another watch, also having a watch 
crystal, shows an excellent picture of a 
cavalry battle and another scene “en 
camaieu” on the inner case. Time, about 
1650. 

This remarkable collection is well 
worth studying because of its historical 
value and its artistic beauty. It is hoped 
that this brief description has helped in 
its way in an appreciation of Mr. Mar- 
fel’s taste and persistency as a collector. 
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Watch Cleaning by Electricity 
Made Practical 


NEW machine for this purpose 
41 will be on the market early in 1930 
The model, it is claimed, has been thor- 
oughly tested by a number of watch- 
makers and meets every requirement. 
It does away with the old method of 
using sawdust, which causes many come- 
backs. Any watch can be cleaned with 
this machine, regardless of size. This 
is made possible by a patented basket 
construction. The movement is taken 
partly or entirely apart, as is desired. 
One feature about the machine is that 
it is not necessary to change jars in 
order to clean a watch. It is also fur- 
nished with a heating unit for drying a 
watch in process of cleaning. It re- 
quires less than three minutes to thor- 
oughly clean and dry a watch. This 
machine will be manufactured by a con- 
cern of Newark, N. J., and will be of- 
fered to the trade, complete with clean- 
ing solution, within the next few weeks. 
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Quality is High 
andRatesareLow 


The luxury of the modern appoint- 
ments of the beautiful and gracious 
new Lexington Hotel are rivalled 
only by the extremely attractive 
rates. Its accessibility makes the 
Lexington the starting point for 
those who desire to plan their day 
with the least bother and the great- 
est comfort. And, then, there is the 
Silver Grill with Dave Bernie and 
his Hotel Lexington Minute Men— 


past masters of their alluring art. 


801 ROOMS 


Each with private bath (tub and shower) 
circulating ice water, mirror door. 
341 rooms with double beds, $4 

1 person. . - . a 
These same 341 rooms for two $ 5 
persons . ° ° . 







229 rooms with twin beds $ 6 
Either one or two persons . 
231 rooms with twin beds $7 





Either one or two persons . 
Transientorpermanentaccommodations 






Special luncheon $1.00 


Club breakfast 75¢ 
Table d'hote dinner $2.00 


H OT EL 


LEXINGTON 


LEXINGTON AVE. at 48th ST. NEW YORK CITY 


Frank Gregson, Mgr. Phone MURray Hill 7401 


Also a la carte service 


Direction of American Hotels Corporation . J. Leslie Kincaid, President 


CIRCULAR December 12, 1929 














BRAXMAR BADGES 


STANDARD FOR FIFTY YEARS 


Police—Fire—Municipal 
Badges in All Metals 


FRATERNAL JEWELRY 


C. G. BRAXMAR CO. 
242 W. 55th ST. NEW YORK 

















Pearls, Diamonds, Bourdier-Guiot-Lovegrove 
Colored Stones of PARIS 


Have at the disposal of the Buyers from the 
Jewelry Trade: 


5 large centrally located offices 
Perfect light 
Business done on a strictly commission basis 


Phone: Trinite 33.66 45 Rue de Chateaudun 




















|coLLECTION S ADJUSTMENTS 
FINANCING 


Activities Restricted to the Jewelry Industry— 
Bonded Representatives from Coast to Coast 


MAXIMUM SERVICE MIMIMUM COST 





JEWELERS ADJUSTMENT BUREAU 
17 JOHN STREET 


5693 7 Bernard E. Welsberg 
CORTLANDT / 6359 NEW YORK Manager 

















SOLID GOLD AND GOLD PLATE 


Fountain Pens, Pencils 
from $.15 each and up 


Elgin, Waltham, Hamilton, Howard watches 7 to 31 
jewels Write for catalog. 


NASSAU PEN & PENCIL CORP. 
111 NASSAU ST., NEW YORK CITY 











™*Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 


to our regular sizes. 


The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York 





Pat. May 25, 1920 
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| : . ‘ ~y 1,738,407 LINK CHAIN. CHARLES R. Tos1 kor Clocks and Watches 
United States Patents easel TLL. cantor to The Hi dies | 


Co., Providence, R. I. Filed Oct 
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Issue of Dec. 3, 1929 928 Ser. 312,824 5 claims 
¢ On KA ‘ ‘Dp a > \ chain comprising front plates th UD CP-9 avin $ 
shade cheat , LASI 3 FREDERI( Kk A : Bal LOU, turned- — ends having integral over eae 
Jr., and EUGENE MOREHOUSE, Providence, : rided 


ears pr¢ 





- - with registering pivot open n¢ 
> Mle ~ 9« got So 

R. I. Filed March 29, 1929 ser for ft te ine interconnecting the links, a tube m: : a 
50,923. 4 claims. bridg the aap eae : . Claims use since July, 1924. 


‘ olan Pas =: 131 . tating bric ng inner ears at each side of a link 
clasp for a chain or the like, comprising with its bore in alignment with said opening 

strip of sheet metal folded to provided Se 278.870 FRANK F. Empson. ] Bir- 
spaced arms joined by a bend, one arm bent ingham, Eng Filed Feb. 4 4 





t its free end to form a hook and the other 


) 7 : \ For Brooches, Hat Ornaments Necklets, 
m engaging the inner surface of the hook 


{ Fobs, Dress Ornaments, Scarf Rings, Scarf 
pins, Earrings, Shoe Ornaments, Hair Slides 
Hair Ornaments, Bangles, Bracelets. Wrist 


ne si 
with resilient pressure, and means located pin means sliding lengthwise in each tubs 
between said arms of a size to lock the arms with projections extending from the ends of 
the tube through said openings, and separate 


against crushing movement at the bend and i ‘ N : 

shorten the resilient length of said othe back plates bridging said ends, at the reat 

irn edges, thereof, opposite sides of each back 
plate interengaging between the front plate 


2s 





lets, Safety Pins, Necklet Clasps, Bag Or! 
ments, Pendants, Badges Finger Rin 
’ : : "Rope : Buckles, and Slides, All Made Wholly or in 

738,106. BRACELET WILHELM KvUEH ind the adjacent tubes. Part of Precious Metals. 

NER, Providence, R. I. Filed Dec, 8 ee Claims use since May 2, 1923 

1928. Ser. 324,739. 2 claims DESIGNS ee ane 

A bracelet including a pair of spaced flex Sor 92 = ie : ; : ; 

ble side members and a series of plate-like 80,052. CLOCK HAND OR SIMILAR ARTI paler or ey AN Mr. Co., Cincin- 
units of concavo-convex form in both cross CL B. MorRRIS SALINGER, New York, as RAUL, SITIO iled Aug. 28, 1929 
and longitudinal section, said units having signor of one-half to Emanuel D. Steir 


their adjacent ends overlapping and freely = 
ra’ 
B= a . jt. y z= : NN 
! | 





7 ‘ . ef / 
movable toward and away from one another, \ // 
. YS bi 5 y ’ > > . 1 
said units having lugs on their opposite sides ae See Ag For Precious-Metal Beverage Shakers 
and at the centers of said sides which lugs NS eZ Claims use since Aug. 12, 1929. 
are bent into engagement with the respective = 
side members so as to provide for — re New York. Filed Jan. 31, 1929. Ser Ser. 290,353. BENJAMIN & EDWARD J. Gross 
lative flexing movement between the ends of 29,857. Term of patent 14 years. Co., INc., New York. Filed Sept. 28, 
the units and the side members. ‘ 1929 


S006 WATC ) s Ss and 
1,738,333. JEWELRY BOX. SrTaney Sz Oe ee 


MANSKI. Jersey City, N. J. Filed July } COLOGNORI, Brooklyn, N. Y. Filed RADIANT LO VE 
19, 1927. Ser. 206,909. 1 claim. 


A jewelry display box in form of a diminu 
ive booklet comprising a frame-like wooden 
body, an outer cover plate for the same hay 
ing its margin projecting beyond the edges 


Kor Finger Rings and Mountings Therefor! 
Claims use since Sept. 26, 1929, 





of said body, a cover flap integrally made Ser. 290,354. BENJAMIN & Epwarp J. Gross 
with said cover plate adapted to be folded Co., Inc., New York. Filed Sept. 28, 
April 18, 1929. Ser. 30,933 Term of 1929. 


patent 14 years. 


Undeod States Trade-Marke GIFT O°’ LOVE 


Issue of Dec. 3, 1929 





Kor Finger Rings and Mountings Therefor 


upon the body along the inne: rear edg The following trade-marks are published Claims use since Sept. 26, 1929. 
: . . > “ is ve , Sec ¢ : . 
thereof, an inner lining for said body, means oy b es sere ot rte PF id a hae 
holding the lining in place, and a pad on the CO. 6, 49U0, SS Amended Maren 2, levee Ser. 290,355. BsaNJAMIN & Epwarp J. Gross 


inside of said cover flap having a pocket Notice of opposition must be filed within 30 

formed at its lower part of the reception ot — of this publication. : om 

i. ring, and means for holding said pad in Marks applied for under the 10-year “pro 
: viso are registrable under the _ provision 


place n Clause (b) of Section 5 of said Act as MY DREAM GIRL 


1.738.371. CONNECTED FOR NECKLACES “mended Feb. 18, 1911. 


Co., INc., New York. Filed Sept. 28 
1929 


AND THE LIKE. GeEorGE W. JENCKES \s provided by Section 14 of said Act a For Finger Ri ngs and Mountings f 
Lakewood, R. I., assignor to D. M. Wat fee of $10 must accompany each notice of Claims use since Sept. 26, 1! 3 “herefot 
kins Co., Ine., Providence, R. I. Filed opposition. : sli ichcas saat 
rch 5, 1929 Ser. 3 86 5 cle ; . a , : 290 256 > . 
aren 5. Neer See Sees. © Se Ser, 289,719. Wm. FILeNe’s Sons Co., Bos- Ser. 290,356. BeNJAMIN & Epwarp J. Gross 
A connecter for necklaces or the like con Masa Filed Sept. 13. 1929 racy Co INC New York Fi] . a 
prising a member having a screw threaded ton, Mass. lied sep %, ~ del 1999. » sNCV K led Sept. 28, 


recess in one end thereof and an eye at the 


other end thereof, and a second member hav- SONG 
io & 9 O’ LOVE 


For Finger Rings and Mountings Theret 
Claims use since Sept. 26, 1929. 


Ser. 290,357. BrenysJAMIN & EDWARD J. Gross 
Co., INc., New York. Filed Sept. 28, 
section 5b of the act of 1905 as amended 1929. 
in 1920 


ing a reduced projection at one end thereof { 
and an eye at the other end the reot, one ot For Sun Watches, Watches, and Clocks ! OVE FORE VER 





aid eyes being swivelled, said projection hav Claims use since on oriabout Jan. 1, 1928 

ng continuous screw threads thereon for en 

gagement with the screw threaded recess of Ser. 290,292 IL. BAMBERGER & Co., Newark For Finger Rings and Mountings Therefor. 
said first member N. J. Filed Sept. 27, 1929. Claims use since Sept. 26, 1929 
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Secretary Evers Enthusiastic About 


J . , . 
Economic Conference 


(Continued from page 69) 


degree, we are depending on the scores 
of trade association and industrial units 


within their own field. We shall con- 
struct with sober devotion such study 
and contact as will contribute to this 


mutual effort.” 

An appreciation of the active coopera 
tion of the American National Retail 
Jewelers Association is indicated in a 
letter, dated December 7, signed by 


President William Butterworth and 
Chairman Julius H. Barnes of the 
Chamber of Commerce of the United 


States, from which we quote the follow 
ng paragraph: 

“We 
f American 
and support of the 
effort in behalf of 
to which contributed by 
business conference 
Washington Manifestly, to attempt 
anything like a cross-section of the 
widespread play of American business 
n any single day even with the three 
sessions held, would be impossible of 

We found it 

to plan in advance the 
many industries and many individuals 


to con 


vou on behalf 
the interest 
business 
stability 
coming 
here in 


to thank 
business fo1 
national 
business 


desire 


you 


to the 


attainment. impossible 
inclusion of 


who had matter of great value 
this 


really feel 


tribute to kind of joint consider 
ation. We that will 
be an increasing appreciation of this 
Ameri- 


there 
extraordinary cross-section of 
can business which the presentations 
realization of the 
relation of all 


and a new 


and _ inte 


gave 
complexity 


kinds of American industry in the 
modern fabric.” 
Yours sincerely, 
CHARLES T. EVANS. 
Secretary of the American Nationa! 


Retail Jewelers Association. 





Advertising 
49) 


More 


page 


More Business by 


(Continued from 


business. Some inte) 


ing’ gets the most 
esting figures along these lines will soon 
appear in THE JEWELERS’ CIRCULAR gi\ 
ing’ newspaper jewelry advertising line- 


age by jewelers and department stores 

n eight cities. Watch for this article 
It wil interest you. 
* * 

Sam F. Sipe, Pittsburgh, Pa., to reir 


force his newspaper advertising, is send- 
ng out an attractive folder with cove 
page printed in colors. 

The page shows three happy young 
ters singing a Christmas carol. A 
great variety of gifts are illustrated. 
page is devoted to inexpensive gifts 
bearing the old Sipe tradition of quality 

Other merchandise 
crystal dresser 

nds, table silver 


One 


> 
ind smartness. 


featured includes links, 
silver mo 


novelties, et 


intings, diam 


* * * 


Spaulding-Gorham Co., Inc., are dis- 
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tributing a neat folder entitled, “The 
Christmas Gift,” printed in red, green 
and black. The caption says, “What a 
pleasure it is to give as well as to re- 
ceive a Christmas present that is ‘truly 
worthwhile.’” A great variety of mer- 
chandise is featured but no prices are 
mentioned. 

Among the articles illustrated ari 
necklaces, silver, cigarette boxes, 
sets, boudoir clocks, gold and silver toilet 
sets, bronzes, wrist watches, pocket 
watches, picture frames, chinaware. 


desk 


HE first community advertisement 

of the jewelers in the East San Fran- 
cisco Bay region appeared, Dec. 2, in 
the form of a page in the Alameda 
County newspapers, featuring gifts of 
jewelry. The advertisement is artistic, 
the central theme being a large galleon 
in full sail with “Christmas Treasure” 
as the caption to the left and, below, 
this paragraph: “Gifts of diamonds 
that carry a Christmas greeting of deep- 
est meaning, that bring the warmest 
and that promise many merry 
Christmases to watches 
that 
and 
gifts of 
silverware; 
during enamel and leather 


response 
come; gifts of 
precious moments 
pledge hours of future happiness 
everlasting Sterling and plate 
gifts of interesting and en- 


mark present 


personal ac- 
cessories 

“Such are the gifts collected from the 
jewelry marts of the world and as- 
sembled in all their splendid array fo1 
your holiday selection in the 
the Eastbay jewelers listed below, stocks 
that make up ‘The Christmas Treasure 
Chest.’ ” 

The ad bears the names of the 
scribing East Bay jewelers who made 
the Community Christmas jewelry ad- 
vertising possible. 

In the Oakland Tribune, 
the East Bay newspapers, 
half a page of complimentary space de- 
voted to jewelry news and a large cut 
of a dinner table, decorated with silver 
Alluding to the community ad 
in part, edi- 


f 


stocks of 


} 
SUD 


the largest of 
there is about 


ware, 
vertising, the Tribune says, 
torially, 

“Twenty-two local jewelers have 
united in a cooperative advertising 
effort under the title ‘The Christmas 
Treasure Chest.’ Embracing, with but 

few exceptions all of the jewelers here, 
this group devotes its campaign to the 
story of jewelry generally, its progress 
in the past 12 months and its gift op- 
portunities for the approaching holi- 
days. One of the examples 
of local cooperation among jewelers and 
by all odds the most pretentious 
attempted in the country, the 
experiment is being observed with 
terest by jewelers everywhere and 
pected to guide to 

t only similar plans in other co 
but the first ; 


onal program as well.” 


first 


ever 


present 


a considerable extent 


inities, ste} of a 


Albert, jewelers, Dayton, Ohio, have it 
orporated with 200 shares of stock, 1 
par value. Incorporators are: R. A. Skil 


ken, Ann R. Eagle and Albert Ponarow. 
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Modern Selling Opportunities for 
the Live Jeweler 
(Continued from page 31) 





edge of the merchandise that he sells. 

HE wise jeweler today will do every- 

thing in his power to impress the 
public with his ability as a time special- 
ist. If he lacks knowledge in the science 
of horology, he will brush up at least 
enough to enable him to talk intelligent- 
ly about the salient features of clocks 
and watches. The public today is an 
intelligent one, asks questions and ex- 
pects intelligent replies. 

To do business today we must have 
the proper knowledge and the man who 
has that is bound to win, if he uses 
common sense and makes the right effort. 

Progress has written the sign “re- 
quiescat” over the door of ignorance, in- 


activity and inefficiency. 








Pewter and Its Imitations 
(Continued from page 35) 


proportion nine to one. Where antimony 


place was taken by 


was not used, its 
lead, and in this direction we find most 
of the abuses in the pewterers’ trade 


even in the earliest times, for, according 
to Masse, Roman pewter of the 
Fourth Century had as much as 30 parts 
of tin. 


some 


lead to 70 

It will be seen, from the above, that 
an exact definition of what pewter is 
will be hard to evolve from the history 
of the subject. Nevertheless, some of 
the cheap and tawdry productions sold 
as pewter today are so far from any 
variety of real pewter of the past and 
present, that we feel that they not only 
can, but should be classed as spurious 
or as an imitation. Whatever may be 
the outcome of the attempt to regulate 
the advertising and sale of such imita- 
tions, the jeweler can do his part now 
by refusing to sell as “pewter” any 
article that has not some real claim to 
the name. His reputation in his com- 


munity at least demands that he will 
not be party to foisting on the public 
as pewter some of the cheap plated 
brass articles that are now offered to 


under that name. 


him 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended Dec. 7, 1929. 
The U. S. Assay Office reports: 
exchanged for gold 
iy er ; $962,061.25 
depositors $1,153.19 


.. $1,003,214.44 








Tota ia és 
Of tl gold bars exchanged for gold 
! re reported as follows: 

Date Exchange 
$491,572.84 
76.329.5; 
91.049.09 
109.318.50 

14 

{ 

Tot $F 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 


Additional words, 5c a word. 
10c. 


9 


5 words. 


Heavy type, a word; minimum 
charge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $7.50 per inch. 
15e. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 


fied advertisers will not be delivered. 


If answers are to be forwarded, 


Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 
Special notice forms close Tuesday 4 P. M. 
Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 
In answering ads, do not enclose original 
letters of recommendation, send duplicates. 
To avoid unnecessary correspondence 


kindly mention location in advertisement. 


Jewelers Publishin Corporation 
4 Pp 


Main Office, 239 W. 39th St., N. Y. 








Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 


JEWELER, fit , platinu prance 
wis! d p Addre H 171 
! lew ! Circulal 
STENOGRAPHERS, bookkeepers typists, 
ler} fur? hed, no charge Fulton Agency, 
13 Nas St., Cort 051, New York 


SITUATION WANTED young an 2 


collections displays, 





experienced in credit 
etc., open January 15th Address “B., 
836 care Jewelers’ Circulal! 

SHIPPING CLERK, yea1 experience with 
full charge of department, packing and 
shipping | el post and express Ad- 
dress “D., 404 care Jewelers’ Circular 





A-1 WATCHMAKER, JEWEL 


graver, Wishes permanent position at ¢ 
ro0d or Amer! and Sw wat es 
ss J Nev é St: tesboro, Ga 
JEWELER, first on repairing and all | 
kinds of new work, 20 years’ experience, | 
wishes a position. Address “F., 480, ire 
Jeweler Circulal 
7 | 
WANTED, POSITION as watchmak« 0 | 
‘ I ’ experiel t t ols co T I ‘ i 
\ W I 145 ] ve | 
) \l 


SETTER, 14 
fF work 


TEWELER AND DIAMOND 

vears’ experience on all classes of 

nd me platinu manufacturing Ad- 
dres ‘M $99." care Jewelers’ Circular. 





THE JEWELERS’ 











CIRCULAR 


I with exter VE ri Ne 
Da land de res manu ture t 
ti Je We I be refe Ace 
194 ire Jeweler Cir I 
WATCHMAKER A | 
ri T YY T ne ; t Y 
el ive refe¢ Ce S referred rv 
i ) care Je ‘ Cire 
WELLE! ¢ 1 ‘ VE 
vo! with rigina de } 
T ! ‘ ry? \ l 
“a) ] 
HUT CUTTEI ‘ 
\ 
~. Z Jew r ( 
WATCHMAKER hig ’ 
ver Ad 1 
Cir lar 
MIDDLE-AGED RESPONSIBLI \IA? 
heated car, wants to drive for , 
Ohio and Vv nitv preferred Add | ] 
Dormat 1301 W. 116th St Cleveland, O 
STENOGRAPHER and " | 
three veal experience ! 
iry f $22 to $2 \d ] 
re Jewelers’ Circul 


YOUNG LADY WISHES 
wholesale or retail jews 
experience 


04 care Jeweler 


Ve 


“N 


UT 


EXPERIENCE W 


grade worl Swiss and 
time or steady food sale 
Hite, 3 West 101st St 


_— 


best ref 


Ne 


POSTTION 
neer? 


Addres 


rer 
erence 


ATCHMAKER 


Americar 1 


w Yorl 





TWENTY YEARS’ 


EXPERIENCE a er 





graver and die cutter, also experience 
with Deckel die cutting machines. wich: 
to make change January Ist. Address “W 
197,”" care Jewelers’ Circular 

FIRST $60 OFFER and permanent positior 
gets expert engraver only, or any com 
bination you need, watches included; Sout} 
preferred Address “C., 268,” care Jewel 
ers’ Circular 

WATCHMAKER, plain engraver, salesm 
with credit experience; 29 vears of age 
married; salarv to start, $45: references 
Address “M., 284," care Jewelers’ Cir 


lar 








BOOKKEEPER. expert. capable manag 
office: buving and selling experience 
>8, married: 17 years jewelry and preci 
stone lines Apt. 4B. 2401 Davidson A 
New York City 

BOOKKEFPER., over ten veart X] ‘ 
jewelry line thorough knowled ( 
worl capable taking m] har 
references Address ae 
Jewelers’ Circular 

WATCHMAKER, 18 year xper 
married accurate capable ré 
railroad and wr watche reliat f 
referer permanent nly Addr X 
64," care Jewelers’ Circular 


YOUNG I 
-apable 


RED @ 


executive for 


jiewelrv business: 
full charge desired. 
care Jewelers’ Circular 


bookkee per, 


stenographer 
branch 


ny T 


Oo 


many vears’ experience 
Address 36,’ 


ey 426."" 


December 12, 1929 





KKEEI I AND STENOGRAPHER, 
year busines experience, efficient, 
tious worker; salary $28 to $3( 
I hire 10036 after 6 P. M., or writ 

r e Jewelers’ Circular 


ESMAN, 1} g long quaintance wW 
tment re buyer retail jewelers 
‘ VW t tory would like to con 
t nuta rer Addres **Re 
& Je elers’ Circular 


sESMAN, young ma 


x peri ed in general watc! I 
! pairing, and as salesman and 
watch inspector; can come at once 
D., 479 care Jewelers’ Circulat 
SA SMA we q nted South and M 
f 1930 watches diamonds 
‘ ( ( tume, or high grads 
Add oe i $74,”" car Jew 
( ular 
WATCHMAKER, with good instalment x 
perience, wants work ddle age; I kn 
ears ervice references can’t be 
od on bracelet watches Addre 
I ire Jewelers’ Circulat 
ALESMAN New York City and vici1 
January lst desires strong |! 
esk clocks, jewelry, or novelt 
1 department stores Addre 
G 17 ire Jewelers’ Circula1 
. SMAN vears’ experience in New 
nd uburbs, wishes to repre 
nufacturer of gold and costume jewelry 
ng direct, or large jobbing house. Ad 
ire \ 16 care Jewelers’ Circular 


FIRST CLASS JEWELER, 32, 18 years ex 
t mechanic or general fine jewelry reé 
ring special orders, new work A 
es; available immediately. Addres 
; 17 care Jewelers’ Circular. 
I \TER, thoroughly experienced in all fin 
I can make and maintain all solu 
! lacquering and polishing; 12 years’ 
xperience Address “‘A., 483,” care Jewel 
Cir War 
SAI SMAN SiX years’ outside selling 
‘perience, jewelry and novelties, desires 
ge available immediately; A-1 refer 
s Addre “B., 485,” care Jewelers’ 
reulat 


ASSISTANT DESIGNER of fine diamond 
jewelry everal years’ experience, would 
K i position in New York; will conside) 
ut f tow! Address “A 486," care 
Jeweler Circular 





L\MBITIOUS YOUNG MAN, 21, with ex 
er lesires position where industri 
will be rewarded; excellent A-1 
erences furnished Address “A., 535,’ 

W rs’ Circular. 





FOREMAN - WATCHMAKER for many 
! wit mporters, seeks new connec 
or about January lst; confide: 

best references Address “M., ‘ 


Jewelers’ Circular. 





MAN 21, five years’ experienc: 





watches and jewelry in material, o1 

| el ind service departments, wishes cor 
| tion with reliable concern: references 
Address “P., 538,” care Jewelers’ Circular 

| SALESMAN experienced, with large fo 
| ng among jobbers in New York and 
| t wants connection with reputable 
manufacturer of gold or gold filled jewelry 
Address “L., 531,” care Jewelers’ Circular 


ae 
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SITUATIONS 


WANTED—Continued 








JEWELRY STORE MANAGER, high clas: 





15 years’ executive experience including 
financial; age 40, married; salary $100 per 
week. Address “xX = iy +7 care 
Jewelers’ Circular. 

YOUTH OF 20, familiar with the jewelry 
business, desires position with a reputable 
wholesale or retail concern promising a 
future; reference Address “V., 515,” care 
Jewelers’ Circular 

SALESMAN, established, best trade, retail 
ers, credit operators, gold jewelry, rings 
diamond goods, watches, New York City 
and road; drawing account, expenses Ad 
dress “R., 512,’ care Jewelers’ Circular 





BOOKKEEPER, SECRETARY, stenographer, 
thoroughly experienced, desires position 
with diamond importers; can take com- 
plete charge stock and records; best ref- 
erences. Address “K., 4140,” care Jewel- 
ers’ Circular. 





YOUNG 
thorough 


LADY, trustworthy, 
knowledge diamond 
business, desires position with reliable 
jewelry concern as_ bookkeeper, stenog- 
rapher; best references. Address “Z., 18,” 
care Jewelers’ Circular, 


capable, 
importing 





SUPERSALESMAN, nine 
traveling experience, well acquainted job- 
bers, premium, syndicate and department 
store buyers, open for immediate engage- 
ment. Address ‘‘Well-Known, 277,” care 
Jewelers’ Circular. 


years’ Eastern 





IXECUTIVE, thoroughly experienced in the 
handling of help, buying, selling, passing 


of credits, collections, advertising, seeks 
connection with live instalment house; 
available January Ist. Address “F., 446,’’ 


care Jewelers’ Circular. 


SALESMAN WISHES CONNECTION fo 
first of year with manufacturer; well a¢ 
quainted with retail jewelry trade in New 
York City and surrounding territory five 
years in last position. Address “F., 470 
care Jewelers’ Circular. 

WATCHMAKER WISHES POSITION at 


workman, 
American 
references 
Place Cin 


first class 
Swiss and 
and 
Shillito 


once or January Ist; 
all sizes and grades, 
watches ; have tools 
“Watchmaker,” 124 
cinnati, Ohio 


TRAVELING SALESMAN, 25 years’ experi- 
ence, diamonds, mountings, rings, watches, 








ete., open for connections; good following 
west of Philadelphia; exclusive or side 
lines; first class references. Address “‘J., 
495,"’ care Jewelers’ Circular. 

PRODUCTION EXECUTIVE and designe: 
man with exceptional references as to his 
successful ability and character, is seek- 
ing connection with reliable firm to take 
full charge of production. Address “X.,, 
547,” care Jewelers’ Circular 

JEWELER AND DIAMOND SETTER, ex 
pert on new special order and repairing, 
capable of taking charge, wishes con- 
nection with a reliable concern; excellent 


references. Address “Q., 539,” care Jewel- 


Circular. 


ers’ 





SALESMAN, extensive following, large and 
small towns, Middle West, South and Pa- 
cific Coast, desires connection; highest 
references; would entertain territory 
headquarters. Address “Z., 240,” care 


Jewelers’ Circular. 





PRODUCTION SUPERINTENDENT unde! 








stands all details of management as well 
as all details of manufacturing of gold and 
platinum jewelry, with one of Newark’s 
largest firms, open for an interview Ad 
dress “T., 514,” care Jewelers’ Circulat 





WATCHMAKER with 20 years’ practical 
experience, first class on wrist watches, 
would like permanent position; now 
employed to January Ist. Address “E.,. 
192,” care Jewelers’ Circular. 


hed North 
experienced 
of 
ré puta 
Is Ad 


riton 


SALESMAN, © strongly establi 
Kast, South and Pacific Coast, 
with high grade lines for best 
tai available well rated 
unquestioned credentia 

‘Advertiser,”’ Ti Ca 


Ds 


4 lass 
ler toa 
firm 


ay ve 


dres 
Brookly1 


JEWELRY SALESMAN, open January Ist, 
1930; Middle West, South and Coasi; 


well acquainted with better trade. W. 
H. Gregory, 74 Renshaw Ave., East 
Orange. N. J. 

FOREMAN, high grade platinum jewele! 
desires position as headman or working 
foreman; can make anything in platinu 
line: can take care of men, give estimate 
ilter designs for special orders, and some 
creative ability; have best of references 
Address “O., 505,” care Jewelers’ Circulat 

SALESMAN well acquainted with the 


better trade in the larger cities of the 
Middle West, would like strong line 
for 1930. W. C. Barry, 79 Williamson 
Ave., Bloomfield, N. J. 


YOUNG MAN, 
assistant manager, 
watch importer, 


experience as 
with Swiss 
thoroughly conversant 
with office routine, picking and following 
up orders, supervision of watchmakers, 
and knows materials; honest and conscien- 
tious worker; best of references. Address 
“B., 116,” care Jewelers’ Circular. 


eight years’ 
salesman 





established clientele 
department stores in 


representing at 


SALESMAN, 
imong retailers 
New York and 
present of the oldest gold ring 
manufacturers, would consider change 
with large, reliable out of town manufac 
turer Address “X.Y., 540,” ce: Jewel 
ers’ Circular. 


with 
and 
vicinity, 


one stone 


ire 





1st, for 

all the 
Texas 
follow 


January 

have sold 
South and 
excellent 

diamond goods, 
watches: very 
“K,, 541,” car 


at liberty 
reliable line; 
trade in whole 
and have 
have sold mountings, 
rings, silverware and 
references. Address 
Circular 


SALESMAN, 
large 
best 
18 years 


one 
very 
for 
ing ; 
stone 
best 


Jewelers’ 


EXECUTIVE, young man, 20 
vears’ experience in manufacturing and 
wholesale jewelry line, established follow 
ng with the jobbing trade, capable of tak- 


SALESMAN, 





ing full charge of sales and management 
open for proposition January list; replies 
kept in strict confidence Address “B 
518,’’ care Jewelers’ Circular 

HIGH CLASS, experienced salesman with 
car, conscientious worker, desires connec 
tion with high class concern, any territory 
or line of jewelry past six years -in 
Greater New York and surroundings: real 
produce! excellent following: highest ref 
erence Address “P., 507,” care Jewelers’ 


Circular. 


SALESMAN: I have represented with success 
a reputable firm of ring manufacturers for 
several years throughout the Middle 
Western states; am now open to connect 
with a reliable concern that is looking for 
a real salesman and @& representative with 
personality, intelligente, and a conscien- 
tious worker; territory or line no object. 
Address “N., 417,” care Jewelers’ Circular. 


re- 


| 














| 
| 
| 
| 


| 
| 
| 


| 





MANAGER AND BUYER, 16 year expel 
ence as manager, buye! gy ant 
ections thoroughly nd ever 
department of instalment, merchand ng 
ind Ollections; highest references as t 
ntegrity and ability only permanent pos 
tio considered Si Addre 
Fred Lb. Le 208 E. Cheeve St Floren 
ie 





YOUNG MAN, southerner, thoroughly ex- 
perienced in retail jewelry selling, and 


two years’ road experience, desires 
traveling connection January Ist with 


high grade firm; watches or sterling 





silver preferred; best references and 
well known to southern trade; em- 
ployed at present. Address “K., 496,” 
eare Jewelers’ Circular. 

RETAIL MANAGER SALESMAN ‘ 
veal experience, married wide iwake 
man with personality, intelligen« ind a 

iscientious worker, kr wlede. of pur 
hasing, selling, displaying and advertising 
jewelry, watche ind diamond wishe 
osition with progres ve, re ble oncer! 
W l present emp Ver five Wi I opel 
January Ist; references \ddress \ 
19,” care Jewelers’ Circula 

EXECUTIVE with trade all over state, 
for many years with watch, clock. 


jewelry importers; cultured, initiative, 
powerful salesman, full knowledge of 
watchmaking ; 33, married; will reduce 
your cost and increase your business; 
wishes new connections; high class ref- 
erences. Address “‘N., 533,” care 
Jewelers’ Circular. 








Lines Wanted. 


5c. a word; minimum charge, $1.25 








SALESMAN with a huge retail following in 


the Middle West, reliable and a proven 
producer, seeKs an additional line. Ad 
dress “I.., 5,’”’ care Jewelers’ Circular 














PACIFIC COAST; well known’ salesman 
wants lines of reputable houses; silvei 
ware, sterling, plate and costume jewelry 
Address “X., 545,”’ care Jewelers’ Circular 

MANUFACTURER'S LINE to the jobbing 
trade for East and Middle West, on com 
mission basis. George Hilsinger, 21 Maide1 
Lane, New York 

WANTED, platinum, gold ring and mount 
ing line, for western states ymmissior 
basis; references exchanged. Address “H 
928,"" care Jewelers’ Circular 

SALESMAN covering the important prov 
inces of Canada desires to represent good 
American houses Address “A., 508,” care 
Jewelers’ Circular 

SALES ORGANIZATION selling to jobbers 


manufacturers 


and large instalment users 
lines for ; 


1930: Headquarters, Ch 


desires 





cago, Il. Address “Circular, 187,” 1104 
Heyworth Bldg., Chicago 
SALESMAN DESIRES SIDE LINE of fine 
platinum jewelry for established trade 
New York City and Eastern territory, o1 
commission — basis Address “W 044, 
care Je wele rs Circular 
WANT MANUFACTURER’S LINE for 
Pacific Coast; commission basis have 
covered territory many years; have larg: 
lowing; good references. Address “G 


fol 
27,” care Jewelers’ Circular 
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Special Notices. 


(Continued from page 99) 


Help Wanted. 


5c. a word; minimum charge, $1.25 





| 
| 
| 











LINES WANTED—Continued 


SALES ORGANIZATION desires lines 
from manufacturer selling direct to in- 
stalment trade. Harry Lesch, 1104 
Heyworth Bldg., Chicago. 








WANTED fine popular priced platinun 
goods or white gold; territory West and 
South of Chicago; have unusually large 
following; covering territory steady past 
20 years Address “Q., 510,” care Jewel- 
ers’ Circular. 

rwo LIVE SALESME with big sales 
record having estal hed trade and large 

owll n Nev Jer ey nd met! politan 
list t, with office in Newark, N. J., are 

+ , teh y 7 } nes , on n 
Addr S yf iI Jewe lers’ 

STERLING SILVER HOLLOW W ARE sales 
, of long experience ng on jewelry 
trade East and part of M ddle West, would 
k r terling ilver to carry with 
yresel 14 years with firm that I am 
now representing; commis n basis only. 
Addre G +9 care Jewelers’ Circular. 


LADIES’ STONE RINGS WANTED by 
Middle West representative; also cov- 


ering Northwest and Southern terri- 
tory, Chicago office, for the jobbers 
and other large outlets. Address “Cir- 


cular, 186,” Bldg.. 


Chicago. 


1104 Hey worth 





SALESMAN vith « ] ied fol 
lowil thr lex Oklahoma Al 
car 1 ! nd Alabama for pa 
five " sires to represent manuf 
ure! ! ling I I tter dey 
ment nd jewelry tores in sell any 
nern ! now n New York City 
for nterview Address “K 30,” care 


Jewelers’ Circular. 








Side Lines. 


5c. a word; minimum charge, $1.25 











WELI LATED has fast selling dia- 
mond wedding ine; low priced; state 
er! I nd ferences Address ‘L. 
4 Jewelers’ Circular 

SALESMAN to represent Eastern manufac- 
turers’ popular priced solid gold ring line 
to the retail trade through the Mi di lle 
West ymmission basis. Address “J., 276,’ 

e Jewelers’ ( ‘ircular 
ALL ' RRITORIES OPEN Metrope 
1 I u Y ances, no 
I nce nves ited real 
| little n titior 
\ 7 Je ers’ Circular 

WANT! REPRESENTATIVI n Pacif 

Cc y manufacturer (not jobber) f 

f dis nd gents’ stone 
ring t nstalment and retailers; must be 
pl er e houses 1 esented in past | 
confide Address D 491,” care 
| x { r lar 


LEVY & SON, 40 West 
18th Street, New York City, has open- 
ing for real salesman, Southern terri- 
tory, to sell their complete line of 18k 
white gold wedding rings direct to the 
retailer. 


CHARLES M. 








| WANTED, JOBBING JEWELER, for steady 
position state salary and give reference 
in first letter Orkin Jewelry Mfg ( ; 

Southland Life sldzg., lallas, Texas. 

SALESMAN to represent established whole 
sale jewelry hou traveling Souther 
State Address “A 7) ’ care Jeweler 
Circular 

TRAVELING SALESMAN WANTED good 
territory good line; wel know! house 
Henry Paulson & Co., 37 S. Wabash Ave 
Chicago, IIl. 

BOOKKEEPER, STENOGRAPHER able t 
handle stock records, orders, corresp 
dence chance for advancement. Addr 
“C., 487,” care Jewele! Circular 

WANTEI A-1 PLATINUM WORKER, fo! 
steady position must come well re¢ 
mended; state salary and give reference 
first tter Address “G., 410,” care Jews 
eI Circular 


SALESMEN to ecarry a large and attrac- 
tive line of imported jewelry; applicant 
to mention states in which he has a 
strong following. Milton Jewelry Co., 
Inc., 307 Fifth Ave., New York. 








VIAN lling on retail velelr ind 
( ter \ é pr 
jew I 2 é ri t 
per y ands territor ered Ad 
D 167 care Jeweler Circulal 
SALESMAN, for old established house 
ng American watches, diamond and 
( k to travel western North Dakot 
Monta Wyoming, Idaho, Oregor nd 
Washingto1 Address “N 00,’ 
Jewelers’ Circular. 


GOTHIC JAR-PROOF WATCH CO., 21 
West 46th St., New York, desires addi- 
tional salesman; replies strictly con- 
fidential. 





PRODUCTION SI PERINTE NDENT 
wa case factor mu nderstar 
tails of management, as well a ul 
turing f cases; do not app inless 
‘an | job; big fut 
man Box 4 I J 
Cireu 
SALESMAN with established following 


among Fifth Avenue retailers, also 


Middle West, to represent manufactur- 


ing jeweler of high grade platinum 
diamond mounted jewelry; state age, 


con fiden- 
Jewelers’ 


communications 
513.”’ care 


experience ; 
tial. Address “‘S., 
Cireular. 


BOOKKEEPER-STENOGRA 


PHER, 





for New York City importer of p 
stones, to assist in general office rou 
must be quick, neat and acc te. A ‘ 
n own handwriting stating de l 
qualifications, EF 926," « Je 
Circular 

I. OLLENDORFF CO., 20 West 47th 
Street, New York City, will add two 
men to their sales force for 1930; 
choice territories for two experienced 


watch salesmen to represent the nation- 
ally advertised Ollendorff line of 


watches; give references in first letter ; 
all replies hela confidential. 





1929 


December 12, 





SALESMAN; manufacturers of excep- 
tionally good medium priced line of 
sterling hollowware, require Mid-west- 
ern and Southern representation ; to 
high calibered man, now carrying one 


or two non-competitive lines, calling 
on department and better jewelry 
stores, a very desirable connection can 
be offered; communications will be 
held in the strictest confidence. Ad- 
dress “C., 465,” care Jewelers’ Cir- 
cular. 
ANTED lverware representative for New 
York and the Eastern territory on straight 
mmission basis manufacturers of a 
popular priced line of silver plated hollow 
ind pewter ware and electric novelties are 
p for a successful representative to 
epresent them in the above mentioned ter- 
! prefer ne who maintains a New 
) owroon Address “B., 464.” care 
Jewe Circular 


AN EXCEPTIONAL OPPORTUNITY is 
open for a first class platinum fancy 
ring maker who can work from designs 
and has creative ability in sample ring 
work. None but a strictly high grade 
man need apply and references must 
be submitted with application. Address 
*“A., 320,” care Jewelers’ Circular. 








For Sale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 





SELLING OUT all novelty jewelry; calibre, 
onyx, emeralds, beads, tubes, eng. crystals, 
chokers Chaunard, Inc., 62 47th St., 

















New York. 
TEWELRY STOCK AND FIXTURES at 
rreat reduction: will make rent nearly half 
de to make the sale. W. M. Berry, 
) Br i St, Pittston, Pa. 
EWELRY SHOP completely equipped in- 
drop hammer, also models and 
: precious stones; sacrifice; cheap rent. 
I 706 6 West 47th St., New York 
ephone Cathedral 5359. 
\AL OPPORTUNITY for good watchmaker 
who wishes to buy a watch repair: shop, 
Fit Avenue New York; work average 
month; repairs. Address ‘H., 458,’’ 
e Jewelers’ Circular. 
\CRIFIK d wil and fixtures, well 
re n town of 6,000, draw 
irrounding towns 16,000; only 
n round. S. Nemser, 6 Mad- 
St Dumont N a 
WELRY AND NOVELTY STORE for 
ale located in the Bronx; fine fixtures 
will sell with or without stock: excellent 
trade established. Address “W., 516,” 
re Jewelers’ Circular. 
ETE RI NNING RING FACTORY, 
up-to-date dies and good mail order 
ints, for sale at a sacrifice; good pay- 
b ness; but owing to sickness unable 
manage located in Newark, N. Ad- 
E., 468 care Jewelers’ Circular 
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FOR SALE—Continued 








FINEST jewelry stores in 
New Hampshire; established 25 years; 
owner retiring; unusual opportunity for 
good watchmaker; up to date city of 15,000 
inhabitants. Address “S. M. B., 466,’ care 
Jewelers’ Circular. 


ONE OF THE 





A REAL OPPORTUNITY for quick action: 
a first class credit jewelry store in a good 
Wisconsin town of over 40,000 population ; 
only credit jeweler there; long lease and 
reasonable rent, best location in town; will 
take $20,000 cash to handle deal. Address 
“Q., 390,” care Jewelers’ Circular 





FOR SALE IN HAVANA, with 600,000 pop- 
ulation, in the most central location, well 
known jewelry and high class novelty 
establishment; selling over $3,000 monthly, 


and $700 watch repairing; owner retiring 
from business; no intermediaries. Address 
op 


care Jewelers’ Circular. 


424,” 





FOR SALE, up-to-date jewelry store in Mil- 


waukee, Wis.; can buy with or without 
building; has railroad inspection; up-to- 
date fixtures, clean stock; good income; 
established in 1914; located on good busi- 
ness street; selling because of ill health 
For further particulars write “A., 266,” 
care Jewelers’ Circular 





ESTABLISHED 30 YEARS, pawn shop 
and jewelry store in natural location on 
one of Cleveland’s best streets; will 
sell with or without stock; good loan; 
business good, but must sell on account 
of bad health; owner can make not 

than $20,000 annually; don’t 

answer unless you can pay cash. Henry 

Rotbart, 1804 E. Ninth St., Cleveland, 

Ohio. 


less 











Hor Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 








SAFE SUITABLE FOR JEWELER, bar- 
gain. Martin, 193 Centre St., New 
York. Canal 2795. 


SAFES, burglar and fireproof, at unheard 


of prices; terms to suit. Acme, 44 
West 29th St., New York. Bogardus 


3252. 





EXTRA FINE FIXTURES, two safes and 


entire equipment of one of Miami’s 
best jewelry stores, for sale very 
cheap; deliverable about January 15th. 
Address Hess & Slager, 138 East 


Flagler St., Miami, Florida; photo on 
request. 





COMPLETE jewelry store fixtures, horse- 
shoe effect, genuine mahogany, original 
cost $15,000; wall cases, counters, 
trays, workbenches, two safes, optical 
room, ete.; your opportunity; very 
reasonable; delivery Jan., 1930; must 
be seen to be appreciated; act quickly. 
Address “M., 304,” care Jewelers’ 


Circular. 





Business Opportunities. 


5c. a word; minimum charge, $1.25 








EVERY EFFORT is made by The Jewelers’ 
Circular to keep its advertising columns 
clean. Advertisers under Business Oppor- 
tunities, etc., must furnish trade references. 
Announcements must pass the strict censor- 
ship requirements of the Jewelers’ Circular. 





HIGHEST CASH PRICES PAID for dia- 
monds and diamond jewelry; bank ref- 
erences given. I. Efrus, Inc., 12 John 
St., New York. 





MR. JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
oan. 415 Swetland Building, Cleveland, 

oO. 





SALESMAN to invest small capital in 
established firm manufacturing white 
gold and platinum rings. Address “‘A., 
546,”’ care Jewelers’ Circular. 





DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 





PARTNER WANTED by well established 
New York manufacturing jeweler; 
salesman or inside man _ preferred. 
Address ““V., 543.” care Jewelers’ Cir- 
cular. 





WANTED TO BUY a small store for watch 
and jewelry repairing in a small town near 
Los Angeles or in Los Angeles. Addres 
“M., 351,’”’ care Jewelers’ Circular 





ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603 Province Bldg., 
Boston, Mass. 





WATCH MATERIAL MAN, selling and 
good executive experience, seeks profitable 
connection; willing to invest some money 
iS partner in going business Address 
“O., 534,” care Jewelers’ Circular. 





I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 





HIGHDST CASH PRICES PAID for your 


surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail: national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 
Chicago, Il 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jéwelry business places us in a _ posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; beainess confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, IIl. 


ARB YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 653 
Broadway, New York, established 1889. 








WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small 
or large stock; we will see you per- 
sonally at our own expense and give 
you a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail); best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 





MAN with vision and a few thousand 
dollars capital can equitably share in a 
jewelry business obviously meritorious and 
highly remunerative, with or without ser- 


> 


vices; in the best business town in the 

Southwest; the most healthful climate in 
| the world and where sunshine spends the 
| winter. Address “B., 371,’ car Jewelers’ 
Circular. 





| ARE YOU IN NEED OF MONEY? We 

will pay you highest market price for 

| your entire stock or part; check sent 

by return mail; will hold merchandise 

for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, II. 





DO YOU WANT TO REALIZE MORE for 
| your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 


appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail: remember that you are under 
obligation keep the check if it is 


no to 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 


bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 


surplus goods and receive your. cash. 
| Gordon Bros., 333 Washington St., Boston, 
Mass, 








- Wanted to Purchase. 


5c. a word; minimum charge, $1.25 








MODERN WALL CASES, horse shoe, electric 
fixtures; delivery any time in year; store 
liquidating or consolidating should write 
full description and cash price Address 
*X., 3255,” care Jewelers’ Circul 

WANTED TO BUY, two Butter Spreaders, 
Gorham’s Buttercup Pattern ind the fol- 
lowing items in Wallace & Company’s 
Rheims pattern: 12 Salad Forks, 12 Ice 
Cream Forks, 12 gutter Spreaders, six 
Table Spoons, 12 Bouillon Spoons, one 
Steak Set, one Butter Knife, one Gravy 
Ladle. V. E. Jacobs Co., Jacksonville, 
Florida. 








| Special Order Work and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 








GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol 
repair work: send for wholesale gun and 





ammunition catalogue. A. F. Stoeger, Inc., 
| 509 Fifth Ave. New York. 
(Special Notices continued on page 102) 
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Watch Work for the Trade. 


hen ne 
5e. a word; minimum charge, $1.25 


A\LITY-SERVICE railr d ind brace 


iWreLI S’ GOOD WATCH WORK, eight 
lay ser ‘ watch repairing t the trade 
t y é t he gp l o1 
rol 1 care price } 
| t es l rfu Zi I M 
Nat Jewelers I ird « I d 
A Rue & Cr Si » \ 
«x | é I Madis« ot Chicag I 











To Let. 


5c. a word; minimum charge, $1.25 





SPACE TO LET, good light, rent low ne 
watchmaker Roon 1102, 74 West 46th 
Ss New Yorl 





, SPACIOUS WINDOW SPACE; 
light engraver or watchmaker 
Room 805, 62 West 47th St., New York 


PART OF OFFICE, fur- 
nished or unfurnished; unobstructed north 
light, suitable for diamond dealer. Apply 
Rudolph Schweiger, Room 1609, 48 West 
48th St.. New York. 


WILL SUBLET 





WINDOW SPACE FOR RENT for jewelry 
repaire1 tw seater bench on premises 
good location M. Barnett, 155 Canal St 
orner Bowery New York City Phone 

ry Dock 130 

OFFICE TO LET, 11x36, with private office 

best north light suitable for diamonds 


unfurnished or sel 
Inquire 
New York 


furnished or 
fixtures at sacrifice 
10 W. 47th St., 


will rent 
and new 
ndent, 


fa 
Sate 


Superinte 








##liscellaneous. 


5e. a word; minimum charge, $1.25 





R. PLASTINO of the Horological Labora- 
tory, 36 W. 47th St., announces to the 
trade that he has no connection whatsoever 


with anyone of the same or similar name 
n New York or elsewhere. 
ACCOUNTANT ee specializing in 
jewel! ne Lud redits, collection, 
rresponden part time only; moderate 
Address “A 03,” care Jewe 
WATCHMAKERS, increase your. ability 


recommended books: 
Practice for Adjusting 
Watches,” and “Practical Balance and 
Hairspring Work;” circulars on request. 
Walter Kleinlein, Waltham, Mass. 


through the highly 


‘Rules and 








We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 





BROOKLYN 
PURCHASING SYNDICATE 
FRANK WALKER, PROPRIETOR 

610 Broadway Brooklyn, N. Y. 
32 Years at the Same Address 





—~ 











The Buyers 
Directory 








Price, $1.00 





Jewelers Publishing Corp. 
239 West 39th St. New York 














YOU WANT A POSITION 

YOU WANT A SALESMAN 
YOU WANT A WORKMAN 
YOU WANT TO EXCHANGE 
YOU WANT A PARTNER 
YOU WANT TO SELL OUT 
YOU WANT TO SELL TOOLS 
YOU WANT TO LET A PLACE 
YOU WANT ANYTHING 


USE THE 
Want Advertisements 


of the 


Jewelers’ Circular 
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Che Breakers 
ATLANTIC CITY, N. J. 





Dreferred--- 


In Winter and all seasons by | 
3 | 
those who know and wish the | 
best upon either the American 


or European Plan 


Sensible rates withal! 


Bathing from Rooms 





HILLMAN MANAGEMENT 

















Buffalo, N. Y. 


140 North Street—Just West of Delaware Ave. 


Three minutes to new Peace } 
Bridge to Canada. Only 20 miles F 
to Niagara Falls. Close to busi- 


nese, and theatre dis- 


tricts. 


Rooms $2 Up 
Single $2 to $4 Double $3 to $6 
Family Suites, 2 or 3 rooms $7 up 
Abundant curb. parking space. 
All night car storage in first 
elass garage for $1. Ownership 
Management. Free road maps 
and hotel booklet. 


Write or Wire for Reservations 
CLARENCE A. MINER, President 


shopping 


a 





SS 














Gillette Electric 


©; STREET CLOCK 





| COMPANY 
728 Buckingham Place 
hicago 
JS Catalogue and terms, free. 
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Attractive Wall Cases 









No. 122—Wall Cases and Mirror Section 


(Single units or continuous) 
Ready for Quick Delivery. Show Cases to Match. 


F. GC, JORGESON & CO. If you contemplate fixtures, write us 


Designers and Builders of 
159-167 No. Racine Ave. Chicago, Iil. Jeweler’s Fixtures 


“WE WILL BUY FOR CASH™ 


We are open to buy large close-outs and special jobs of diamonds, 
loose and set, gold jewelry, clocks, standard electrical goods, etc. 
Manufacturers and importers desirous of converting their present in- 
ventories into IMMEDIATE CASH are invited to advise us by mail 
of any special offering, giving full details. 


E. M. ROSENTHAL JEWELRY COMPANY 


en HOMER BLDG. WHOLESALE WASHINGTON, D. C. y. 


DIAMANTCLUB ANTWERP 


M. B. RENNEL 





























SAMUEL STERN 














Cables: GERBOBELLA ANTWERP “mercury: ‘7! Nassau St. New York = Wig 
SOUTH AFRICAN CONNECTIONS onty ring that wil om Manufoctures Fine Platinem pChangeable Ring | 
round stones appear square ewelry—S8p Order Work ‘atent: 4 














<> SEND US YOUR SPECIAL ORDERS FOR fe = LEARN DIAMOND SETTING 
EMS- BAD tee eee 
rar rs in n New vork “put, where this is not possi sible 
BL DGES kee de st ‘Ou advan ‘ d stude ent s actually set ¢ di s- 
oo parate “sf by m il at “ charge of $15 00 to $95.00 
te _M EDA Re nonds for tl tr Wa Fach kind f setting ee 


per section Write 


SCHOOL - “COLLEGE & FRATERNITY S. oo 
INTERBORO MEDAL & BADGE CO., 303 4th Ave., New York Sa aaa eo foek Cane 
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Sanitary and Heating Age 


Founded in 1874 as the Metal Worker, Plumber and Steam Fitter, SANI- 
TARY AND HEATING AGE was first in the field. It has seen the 
plumber, with his youthful helper and backyard shop, give way to the well- 
rated, progressive plumbing and heating establishment, having not only a 
well-equipped shop, but an attractive salesroom as well. 


So successfully is the plumbing and heating contractor functioning as a mer- 
chandiser that he has created a billion dollar industry. He acknowledges 
the invaluable aid of SANITARY AND HEATING AGE (The Merchan- 
dising Monthly) and regards it as an indispensable factor in the field. 


Distribution and Warehousing 


Beginning 28 vears ago, Distribution and Warehousing has become the 
recognized spokesman of the Public Warehousing Industry. This billion 
dollar industry embodies Household Goods Storage, Merchandise Storage, 
Cold Storage, Shipping, Distribution and the Handling and Forwarding of 
Merchandise throughout the United States and Canada. 


Each month Distribution and Warehousing reaches every representative 


Warehouseman and Distributor in the United States and Canada. 
of its unusually high calibre editorial policy, it has long been accepted as an 
Its wide popularity and intrinsic worth make it a 
Its well filled advertising pages 


Jecause 


authority in its field. 
natural “first choice” advertising medium. 
stand as a mark of its prestige, rank and established leadership. 


Toy World 


The dominant monthly business paper of the Western 
Empire with assured reader interest among the key toy 


The Spectator 


THE SPECTATOR, a business paper of insurance, is 
published weekly in the interest of fire, life and casualty 
insurance company officials and agents throughout the 
United States, Canada and Europe. Containing current 
news of national and local importance and articles on 
business building methods in every line of insurance, 
THE SPECTATOR is recognized as the leading mul- 


tiple line insurance journal. 


buyers of the West. 


Recognition of TOY WORLD and the rich sales possi- 
bilities in the Western market is reflected in a positive 
manner by this publication’s advertising portfolio. A 
roll call of TOY WORLD'S advertisers presents a veri- 
table roster of the “Captains” in the American toy in- 
THE SPECTATOR is published by The Spectator 
Company, which also publishes many hundred educa- 
tional insurance text books and statistical 
analyses of the trend of the different branches of the 
insurance business. This publishing service gives THE 
SPECTATOR research facilities and consequent pres- 
tige not enjoyed by any contemporary. 


dustry. 


This dominance, recognition and marked preference of 
rOY WORLD is due to the completeness, integrity and 
vitality of its editorial service to Western toymen—a 
prerequisite for any first class business 


annual 


fundamental 


paper. 
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United Business Publishers, Inc. 
239 West 39th Street New York City 


OFFICERS: 
C. A. Musselman, Vice-Pres. 
F. C. Stevens, Treas. 


A. C. Pearson, Chairman 


F. J. Frank, Pres. Arnold L. Davis, Sec’y 
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Retiring from Business 


Visitors from all over the United States have conceded my 
store to be one of the most beautiful in America. I am 
preparing to retire from business and am offering the 


FIXTURES 
FOR SALE 


AT A SACRIFICE PRICE. 














They were made by the Grand Rapids Show Case Co. 
and they have pointed to them always with pride as the 
finest set of fixtures they have ever made and state they 
could not be duplicated today for less than approximately 
$40,000. They are solid mahogany. Must be seen to be 
appreciated. They can be delivered anytime after Janu- 
ary 15th for 





PRICE $5000.00 


If Interested Address 


JULIUS GOODMAN 


3 South Main St., MEMPHIS, TENN. 











Rear View 














No More Pitfalls. Ophthalmometry made simple and precise by 


OPHTHALMOMETRY 


By E. LEROY RYER 





Shows Why and How 





Price, $3.50 Net a Copy 


JEWELERS PUBLISHIN - CORPORATION 


239 W. 39th STREET NEW YORK 
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W A L L A Cc E S I L V E R S M I T H s 





WALLACE GIVES PROMPT ATTENTION TO “LAST-MINUTE” ORDERS 


Even if it is December, an order by wire to Wallace will bring you 
merchandise for Christmas-selling as fast as the swiftest transportation 
facilities permit. There’ll be no hold-up in the Wallace service and 
Special Order Department. For there, the motto is “Don’t disappoint a 
merchant on a rush Christmas order!” 

“Don’t write—telegraph!” And be sure to put in your order all the 
necessary details so that no time will be lost in requesting information. 
Of course, you won't forget to give quantity, pattern, catalogue number 
and your address. Send your wire to Christmas Merchandising Service, 
R. Wallace & Sons, Wallingford, Conn. 


R. WALLACE & SONS MFG. CO. 


Silversmiths — Wallingford, Conn. 


NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
411 Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 
& P 


in Silver Plate; Early American reproductions in Pewter . Founded in 1835. 
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TEN FULL COLOR PAGES SIMILAR TO THIS—FIVE BACK COVERS—REACHING 20,274,348 WOMEN 
IN EARLY DECEMBER-WILL MAKE COMMUNITY SALES BRING YOU REAL CHRISTMAS CHEER 




















s SHE 
Oh VOUT 


CHRISTMAS 


c 


—_——_— 


IN| 


a 


$f .% 3 / 
) Vhe 1s AlWayS atl home 





SUMMER OR WINTER, thecrowd’ chooses her house to go 


’ | a 
to... any hour of the day or night they Grop in ... She 









isn't always in, of course, but when she is in, she is always 
at home.’ There's rarely any elaborate entertaining in her ional your appreciation of her sift for Saicty by the 
house but she hasa Way of turninga tino! macaroniintoa silt that has alway S been the pertect tribute and the very 
banquet.... and her house is always full of laushter.... perfect aid to hospitality. 
Give her COMMUNITY PLATE 
T7777 SSN 7 SZ, SZ. R/S 















Or a set of six orange spoons—$6.00, 


In the Grosvenor design. 








Perhaps _this berry spoonin the 
Deauville design... only $3.50. 





Or, this bon bon spoon, in 
the vivid Bird of Paradise 


Or,asugar and creamer, with 
design... $2.50. 


tray, like these in the Paul se 

Revere design... $17.50. : «©, 

Or perhaps A gay little {i } 

bon bon dish... $4.00, : 

illustrated below ~ in \ \ 

the Patrician=Moderne Sw J 

design. 4 if Ys 

, “J Or, if you want to give her an “important” 

present this Christmas...give herthe new Salon 
Mirror Tray’ of COMMUNITY PLATE... A 






“ee whole new service — knives, torks, spoons, serv 
~ 5 ; Ing Pieces... {nd the ‘Salon Mirror 7 ray —an 
~~” entrancing container with a charming boudoir 


mirror that, once the silverware is lifted out, 


makes another present... Silverware for six is 





~) 


$35.50 in any one of Community’s six distin Or, this beautitully ; 

guished designs ‘<4 (The Bird of Paradise’ 1s illus shaped mayonnaise bowl, 

trated)... Slverware for eight would be $48.00. in the Grosvenor Design... 
~~ | The ‘Salon Mirror Tray’ is free... Ask to see it! $8.50 with the ladle. 
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